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Welcome Note

Thank you and | am glad to see you.

| am most delighted that we can host this 26th film festival to meet you in person. | offer my appreciation to
everyone

who has fought hard against the pandemic over the past 2 years. We are confident of the advancements
in science, but the pandemic also reminds us how vulnerable humankind can be. | offer my deepest
condolences to all the victims both home and abroad.

BIFAN will not return to the past, BIFAN will advance to the future. Everyone says that we are returning to
the time before COVID-19, but BIFAN will not return to the past. It will advance to the future. During the 2
years of the Pandemic, BIFAN experienced a hybrid and fearful festival and focused on what we can learn
from the difficulties. We will introduce the results one by one.

We have done a significant reshuffle of the existing film sections. We are also going to combine the on-line
screenings, which was effectively learnt from the past 2 years’ experience. We have prepared the enhanced
B.I.G Industry Gathering, Goedam Campus, and Master Class. The Strange Children Jury has been restored,
and we will introduce the rapid progress of XR, which is the pioneering the future of visual storytelling.

BIFAN is the biggest genre film festival in Asia, so not only domestic filmmakers and festivalgoers, but also
overseas filmmakers will visit Bucheon with warm hearts. We can all meet again and become one with film.

This year we launch ‘Halloween in July’, a festival within the festival, a long-term plan, in which the citizens
of Bucheon and Korea in general will communicate. Halloween is now regarded as one of Korea’s festivals,
and we will entertain you with a summer version and a Korean version of Halloween, a thrilling cool summer
festival.

Redefining film. Our surrounding circumstances became a huge wave. Destructive digital technology is
blurring borders and is changing everything. It is time to redefine film. The essence of film is to convey a
story with visuals and sound. It is an art to deliver such an experience, feelings and soul through stories. We
are going to make efforts to provide an appropriate guide suitable for the categorization of the present
audio-visual industry, which only focuses on physical methods of distribution.

As always, after one task is done, another is waiting. Festivals make the task more productive and livelier,
and | would like you to enjoy BIFAN, the biggest genre film festival in Asia.

SHIN Chul
Festival Director of Bucheon International Fantastic Film Festival
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Figures of Top 10 Films in Korea Box Office

No. EY English Title s Director =27} Country =z Genre Gross(KRW)
ATtO|C{H: Spider-Man: No _ .
1 _ = ghx Jon WATTS o USA HM Action 55,697,413,760
9ol & Way Home -~ 1= -
Escape from -
2 BIC% P . =50t RYU Seungwan stz Korea catot Drama 34,558,297,730
Mogadishu
3 O[E{EA Eternals Z20| Xt  Chloe ZHAO o= USA MM Action 31,729,284,450
. FH0|E £E .
4 EH T Black Widow e Cate SHORTLAND o= USA oM Action 29,996,075,620
2ol EHF: o Fast & Furious 9 ) .
HAE 2l Justin LIN o A RLES] Act 22,059,658,
° UE|H|O|E the Fast Saga 4 ustin 1= us ction 059,658,060
6 M3z Sinkhole Ux|z KIM Jihoon stz Korea 20|C| Comedy 21,395,652,690
Demon Slayer:
S e Kimetsu no 2EX| 5t o offL || o
=}
7 2t DtoixiE Yaiba the Movie: =0 Haruo SOTOZAKI 2= Japan of4 Animation 20,656,041,700
Mugen Train
= 2: 8 0o]Hl  Venom: Let There :
8 H Alof HC| MZ|A  Andy SERKIS oj= USA oM Action 21,115,762,990
FIL|X| Be Carnage
o - OffL || R
9 22 Soul I|E & Pete DOCTER o= USA ol Animation 19,034,915,180
seoad ofcw
10 3IRAt Cruella e Craig GILLESPIE o= USA H Adventure 19,252,879,640
No EHEY English Title s Director e Country 2 Genre Gross(KRW)
Escape from -
1 L] el P . Faet RYU Seungwan o= Korea =1 Drama 34,558,297,730
Mogadishu
2 M3z Sinkhole Ux|E KIM Jihoon stz Korea 20|c| Comedy 21,395,652,690
Host : Missin -
3 o ostage: MISSINE  gppy PIL Gamsung g2 Korea oM Action 15,585,244,870
Celebrity
4 HOA On the Line o, 8= KIM Sun, KIM Gok st= Korea oM Action 14,025,546,720
5 LAx|sH Hard Hit 4EF KIM Changju st Korea oM Action 9,102,830,540
. HtE mACH Banjong st= Korea _
6 =3 The Medium ' S Horror 8,639,576,030
°° L2 PISANTHANAKUN ~ E{=Z  Thailand 1
7 A0[EXt Spiritwalker /2 YUN Jaegeun otz Korea MM Action 7,899,580,790
8 715 Miracle o|zE LEE Janghoon =2 Korea catop Drama 6,634,949,710
9 10} tipxl 2HA Nothing Serious H7tA JUNG Gayoung st= Korea ZMHA Romance 6,120,461,000
10 ZE0HEWHA Perhaps Love ESON| JO Eunji st= Korea Fo|c| Comedy 5,192,955,940
8 Hlo]= QI OFAJOF MADE IN ASIA

Gross(USD) H|=FA Production Y ZAL Distribution
44050470 ZajHlol LA, TAZIEH }S.olumbla Pictures, Pascal AL AAEEOleiE 32| . N i . )
,050, A Oi2AECS ictures, . OFEAIBI A 2R SR ony Pictures Entertainment Korea
Marvel Studios
Dexter Studio, Filmmaker RO AN AA(F)ZRHAEE QI Lotte Cultureworks Lotte
27,331,776 HIAEHAEL|Q, (F)RLHZ ' _
AARES, (FARUH R&K HE Entertainment Co.,Ltd
SELC|XL|ALL|Z2|0F K8t  Walt Disney Studios Motion
25,004,341 OF2ARCIQ Marvel Studios SEC|ZLZHL R0 7 _ y
ZHOIS|AL Pictures
YEC|=L|HnL|22/of 8t  Walt Disney Studios Motion
23723565 DHEARCIQ Marvel Studios GECIZLZHLR2(0r 7 / y
ZHOIS|Ab Pictures
QLM ACIELIALY A
17,446,740 QL|BMIZIYA Universal Pictures goi?la 4 A Universal Pictures
TT.
16,921,585 (F)CEIJEMA The Tower Pictures (F)AEA Showbox Corp.
OfL|Z2A, £0|0|A}, REE . . .
16,334,052 OI:JE FOOIA, FEE Aniplex, Shueisha, Ufotable QIE{EATHL|(ZF) WATERHOLE COMPANY
=
Sony Pictures
ALEMAQEEHQIME, OHE  Entertainment, AL|ZIXAQIE{E|QIHE B 2|
16,697,583 _ - : - Sony Pictures Entertainment Korea
QIE{H[QIHE, DpAZEH A Marvel Entertainment, OFF=AIS| A2 R 2 XA Y
Pascal Pictures
SELC|=LIZAHL|Z2|0F 8 Walt Disney Studios Motion
15,052,123 A} OfL|HO|MAEL|Q Pixar Animation Studios = ;l gLz 20 7 ) Y
US| AL Pictures
= Walt Disney Pictures, _ _ . ) )
i5opasy HECIEUEHA otz G0 PRE U HE YEC|xLZHLTRI0l Q8 Walt Disney Studios Motion
=eh ZEgM, A EEA arc Hlatt Froductions. oI5| A} Pictures
Gunn Films
Gross(USD) H|=FA Production Y ZAL Distribution
Dexter Studio, Filmmaker RHZEMAAF)ZOAUEEQ!  Lotte Cultureworks Lotte
27,331,776 HAEAEL|Q, (F)Q|QLiZ g _
A2RE2, (2R R&K HE Entertainment Co.,Ltd
16,921,585 (F)CEIJEMA The Tower Pictures (F) LA Showbox Corp.
Filmmaker R&K, Sam F)LAAEQEHQHEYS Next Entertainment World Co.,
12316457 (ASLIZ, MBI (PSS
Company (NEW) Ltd.
11,083,884 (F)+ZLE SOO Film (F)MH|olo] el CJ ENM Corp.
7,193,639 GPE|m A AL, TPS Company, CJ ENM Cor (F)M|F|o|o|2let CJ ENM Cor
f s (Z=)MR|0jo|otlot pany, p. - i} p.
Northan Cross Corp, GDH
6,827,545 (F)EHIAZA GDH 559 550 P (F)AHfA Showbox Corp.
Z=AI5| A} 0]|O|H| QAIE{E] Q1T
6.042.754 (ZF)H[O|O|AEE|QIHE, BA Entertainment, _"E_ 1At offolel AE ABO Entertainment Co., Ltd,
o AR AEHQIHE i . =
(F)AFHAEE| Saram Entertainment Bt A ZoH ) Saj A Megabox Plus M
1= RHAMAA(F)RHAEEQ!l  Lotte Cultureworks Lotte
5,243,362 F)E{MTIHA BLOSSOM Pictures Corp. i
EFr=etanA P HE Entertainment Co.,Ltd
(F)MFojojlle, CJ ENM Corp., Twelve
4,836,780 Z)M|R|0]0| Mt CJ ENM Corp.
ELEXLIF) Journey EMHIoloIAY P
F)AAEEEHQIHERE Next Entertainment World Co.,
4,103,806 (F)H[Z|= Belief Co., Ltd & A
(NEW) Ltd.
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2012-2021 st= AsHited Fo EAIX| =
1= 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
= o 4 19489 21,335 21506 21,729 21,702 21,987 21,639 22,668 5,952 6,053
ZHE 22.0% 95% 0.8% 1.0% -0.1% 1.3% -1.6% 48% -73.7% 1.7%
HEtk 11461 12729 10770 11,293 11,655 11,390 11,015 11,562 4,046 1,822
2 | SEE 383%  111% -154%  49% 32% -2.3% -33% 5.0% -650% -55.0%
o5 T
of o
@) e 588% 597%  501%  520% 537% 51.8% 509% 51.0% 68.0% 301%
I 8028 8606 10736 10,436 10,047 10,597 10,624 11,106 1,906 4,231
B 45% 72% 248%  -28% -37% 55% 0.3% 45% -82.8% 122.0%
R 412%  403%  499%  480% 46.3% 482% 491% 49.0% 32.0% 69.9%
e | stEdst (MENR) 175 183 217 232 302(167)  376(164)  454(194)  502(199)  615(165)  653(224)
Hy
() | 2dst (AEE) 456 722 878 944  1,218(411) 1,245(456)  1,192(534) 1,238(448)  1,078(413)  984(480)
M2 A2l 2 )) 2081 2184 2281 2424 2,575 2,766 2,937 3,079 3,015 3,254
I IF =00 314 333 356 388 417 452 483 513 474 542
HREAF () 7466 7271 7738 7895 8,032 7,989 8,383 8444 8,574 9,656
1919 28l (3]) 383 417 419 4.22 4.20 425 418 4.37 115 117
S mo1al £l AOIS -473%
Sh=gst £ +AE 15.9% 16.8%  7.6%  4.0% 17.6% 18.0% -4.8% 10.9% -30.4% (&=H)
=3
33 14551 15513 16641 17,154 17,432 17,566 18,140 19,140 5,104 5,845
Ast
Aot | SEAAE 2158 2,676 2,971 3,349 4,125 4,362 4,739 5,093 4,514 3,838
FQ
wo | o2l oHE () 414 651 664 628 1,173 1,343 885 860 919 556
T
HE | (o ey 3782 5946 6308 5550 10,109 11,879 8,036 7,378 8,361 4,863
(C:E)]
AH 17123 18840 20,276 21,131 22,730 23,271 23,764 25,093 10,537 10,239
stz KOREA 11
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Korean Film Market

Trend in 2021

16

Box office revenue slightly increased to KRW 584.5 billion, which is still
around 30% of 2019
There are only two Korean films among the top 10 hits---

In 2021, the sum of the revenue made by three major sectors of the Korean film industry—
theater sales, non-theater market sales, and overseas exports—is estimated to be KRW
1.239 trillion. This is a 2.8% decrease from KRW 1.537 trillion in 2020, which decreased by
58.0% compared to 2019 due to the outbreak of COVID-19. The decrease shows that the
Korean film industry could not recover well in the second year of the COVID-19 pandemic.

The revenue generated by theaters increased by 14.5% from the previous year to KRW
585.5 billion. It was the only increase in sales among the three major sectors of the Kore-
an film industry (theater, non-theater market, and overseas exports). The total number of
theater audiences recorded 60.53 million, an increase of 1.7% compared to the previous
year (59.52 million). 2020 recorded the lowest theater sales ever since the inauguration
of the Korean Box Office Information System. Compared to 2020, it is true that both sales
and the number of audiences slightly increased. However, the total revenue from theaters
is only about 30% of 2019 before the pandemic. Therefore, it is still too early to discuss
the possibility of a full recovery of theaters.

Since May 2021, a number of Hollywood blockbusters were continuously released. Such
films include Fast & Furious 9, Black Widow, Venom: Let There Be Carnage, Dune, and
Spider-Man: No Way Home. Their release greatly reduced the presence of Korean films
in the market. Their release greatly reduced the presence of Korean films in the market.
While both the revenue and the number of audiences of foreign films increased, the reve-
nue and the number of audiences of Korean films respectively decreased 50.5% from the
previous to KRW 173.4 billion and 55.0% to 18.22 million people. The share of Korean film
audiences fell 37.9% from the previous year to 30.1%. It was the first time in 11 years that
the share of Korean film audiences fell below 50%, which was also the lowest share since
1999. The average annual number of theater visits per person was 1.17, which increased by
0.02 from the previous year, a decrease of 3.2 from 4.37 in 2019. While both the revenue
and the number of audiences of foreign films increased, the revenue and the number of
audiences of Korean films respectively decreased 50.5% from the previous to KRW 173.4
billion and 55.0% to 18.22 million people. The share of Korean film audiences fell 37.9%
from the previous year to 30.1%. It was the first time in 11 years that the share of Korean
film audiences fell below 50%, which was also the lowest share since 1999. The average
annual number of theater visits per person was 1.17, which increased by 0.02 from the
previous year, a decrease of 3.2 from 4.37 in 2019.

Spider-Man: No Way Home recorded revenue of KRW 55.7 billion and 5.56 million audi-
ences, followed by Escape from Mogadishu with KRW 34.6 billion revenue and 3.61 million
audiences. The third was Eternals with KRW 31.7 billion won in sales and 3.05 million au-
diences, followed by Black Widow with KRW 30 billion revenue and 2.96 million audienc-
es. The fifth was Fast & Furious 9, which made KRW 22.1 billion in revenue and had 2.29
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Major Statistical Indicators of the Korean Film Industry 2012-2021

Channel 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
Total audience 19489 21,335 21,506 21,729 21,702 21,987 21,639 22,668 5,952 6,053
Rate of change 22.0% 95% 0.8% 1.0% -01% 1.3% -1.6% 4.8% -73.7% 1.7%
Korean films 11461 12729 10,770 11,293 11,655 11,390 11,015 11,562 4,046 1,822
AUdIence 0, 0 0 0, 0 0, 0 0, 0, 10,
number | Rate of change 383%  111% -154%  49% 32% -2.3% -33% 50% -650%  -550%
(Unit:
10,000) | gpzre 588%  597%  501%  52.0% 53.7% 51.8% 509% 51.0% 68.0% 30.1%
Foreign films 8028 8606 10736 10,436 10,047 10,597 10,624 11,106 1,906 4,231
Rate of change 45%  72% 248%  -2.8% -37% 55% 03% 45% -828%  1220%
Share 412%  403%  499%  48.0% 46.3% 482% 491% 49.0% 32.0% 69.9%
Korean films
Number | (actusl number) 175 183 217 232 302(167)  376(164)  454(194)  502(199)  615(165)  653(224)
of movies - )
released | Foreign films 456 722 878 944 1,218(411) 1,245(456) 1192(534) 1,238(448)  1,078(413)  984(480)
(actual number)
Number of screens nationwide 2081 2184 2281 2,424 2,575 2,766 2,937 3,079 3,015 3,254
Number of theaters nationwide 314 333 356 388 47 452 483 513 474 542
Average admission fee (KRW) 7466 7,271 7,738 7,895 8,032 7,989 8,383 8,444 8,574 9,656
Number of visits to movie
thearters per parson 3.83 417 419 422 4.20 425 418 437 115 117
) ) T
Return on investment in 15.9%  16.8%  7.6%  4.0% 17.6% 18.0% -4.8% 10.9% 3045 | 478%
Korean films (estimated)
Theater 14551 15513 16641 17,154 17,432 17,566 18,140 19,140 5,104 5,845
Sales from| Non-theater market | 2,158 2,676 2,971 3,349 4125 4,362 4,739 5,093 4,514 3,838
main film
industry P
sectors | Oversea sales (Unit: 414 651 664 628 1173 1,343 885 860 919 556
o 100 million KRW)
(Unit: 100
million
KRW) | (10,000 USD) 3782 5946 6308 5550 10,109 11,879 8,036 7,378 8,361 4,863
Total 17123 18840 20,276 21131 22,730 23,271 23,764 25,093 10,537 10,239
a2 KOREA 17
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million audiences. Since a number of Hollywood blockbusters were released after a series
of delays in 2020, there were only two Korean films among the top 10 box office hits.

The highest-grossing day of 2021 was December 25, which was the 11th day of Spi-
der-Man: No Way Home’s release. The total number of audiences on the day was 814,324
people, and it was the biggest number since February 2020 when COVID-19 began to
affect theaters in earnest. The audience share by day of the week was 24.1%, 22.3%, and
14.5% on Saturday, Sunday, and Wednesday. As for the audience share by genre, action
overtook other genres with a share of 47.2%. It was because a number of Hollywood ac-
tion blockbusters were released in the same year. Animation and drama films occupied
15.0% and 11.8%.

Non-theater revenue recorded KRW 383.8 billion with a decrease of 15.0%
Compared to the previous year, TV VOD sales decreased and internet
VOD sales increased

In 2021, the sales volume of non-theater market was estimated to be KRW 383.8 billion,
a 15.0% decrease compared to the previous year. For Korean films, non-theater market
accounted for 37.5% of the sales in major film industry sectors (theaters, non-theater
market, and overseas exports). 37.5% is a decrease of 5.5% from the previous year when
the theater sales plummeted to 42.9% due to the impact of COVID-19.

Sales in the non-theater market were aggregated in four areas: TV VOD, Internet VOD,
DVD and Blu-ray markets, and TV broadcasting rights. Sales of the TV VOD market de-
creased by 26.4% from the previous year to KRW 247.9 billion. It accounted for 64.6%
of the total non-theater market, down 10.0% from the previous year. The Internet VOD
market, which includes OTT services (and films streamed on OTTs) and sales through
file-sharing services, recorded a total of KRW 106.7 billion sales, an increase of 35.4%
compared to the previous year. It was the only market that showed an increase from the
previous year. Its share in the non-theater market as a whole also increased from 17.5%
in the previous year to 27.8%. DVD and Blu-ray market sales accounted for KRW 6 billion.
TV broadcasting rights, which had been counted since 2020, recorded KRW 22.3 billion in
sales. Both markets respectively decreased by 38.1% and 11.1%.

The impact of COVID-19 hit the export sales--- The total export sales of
Korean films decreased by 41.8% compared to the previous year
Continued delays in theatrical releases interrupted the sales lineup of Korean films:---

The contraction in Korean film exports, caused by COVID-19, was detected in earnest only
in 2021. The total overseas export of Korean films in 2021 was 48,631,018 USD (KRW 55.6
billion), a decrease of 41.8% compared to the previous year. Exports of completed films,
which were the backbone of overseas exports, decreased 20.5% from the previous year
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Non-theater market sales volume in 2017-2021

(Unit:100 million won, %)

Category

2017 2018 2019 2020 2021

Sales

Year- Year- Year- Year- Year-
Share on-year | Sales Share on-year | Sales Share on-year | Sales Share on-year | Sales Share on-year
change change change change change

TVVOD
Online

3,543

81.2 59| 3946 833 14| 4059 797 29| 3368 746 -170| 2,479 646 -264

Internet
VOD

752

17.2 108 728 154 -32 930 183 277 788 175 -153| 1,067 278 354

DVD and Blu-ray

67

15 -32.3 65 14 -30 104 20 60.0 97 21 -6.7 60 16 -381

TV Channel

- - - - - - - - 261 58 - 232 6.0 -1

Total

4,362

100 57| 4739 100 86| 5093 100 75| 4514 100 -114] 3,838 100 -150
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to 43,033,018 USD (KRW 49.2 billion). Moreover, exports of technology and services saw
a whopping 81.0% decrease from the previous year, making 5,980,000 USD (KRW 6.4
billion). While domestic theater releases were being delayed one after another, there was
also great difficulty in building a lineup of films to sell. Participation in international film
projects has also decreased significantly. It was even difficult to include any meaningful
statistical figures for locations that brought film crews from outside the country. Nev-
ertheless, there was a glimmer of hope among difficulties. The steady demand in Asian
markets supported the Korean film industry and the potential of the Chinese market was
reassessed thanks to the first official theatrical release of a Korean film in six years.

Despite the increase in the number of independent and art films released,
the total number of audiences decreased by 9.2% to 4.23 million audiences
Minari ranked the top independent and art film with 1.13 million audiences

The number of independent and artistic films released in 2021 mounted to 450, up 26.4%
from the previous year. In addition, the share of independent and art films in the total
number of films released also increased by 6.5% from 21.0% in 2020 to 27.5% in 2021.
However, despite the increase in the number of films released, the total number of audi-
ences of independent and art films decreased by 9.2% to 4.23 million people. Meanwhile,
the number of audiences of Korean independent and art films increased by 63.5% to 1.24
million people. The share of audiences of Korean independent and art films out of the
total audience for independent and art films also increased from 16.3% in 2020 to 29.3%
in 2021. However, although the number of Korean independent and art film audiences
and sales increased compared to the previous year, it was still only half of where it was in
2019 before the pandemic.
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Interview with
Director KIM Hyunjin
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All in all, 2021 was a colorful year with an increased number of films released, including
independent and art films in diverse genres and narratives. The highest-grossing indepen-
dent art film was Minari with 1.3 million audiences. It was an autobiographical immigration
story directed by a Korean-American director Issac CHUNG. Korean independent and art
films such as The Box and Chun Tae-il also attracted more than 100,000 audiences, re-
spectively. LEE Seungwon’s Three Sisters gained attention with its woman-centered nar-
rative about the hidden struggles behind the ordinary-looking family. The film presented a
remarkable narrative focusing on women, continuing last year’s strong outcome of women
directors.

The estimated rate of return of commercial films turned out the be -47.3%,
hitting the lowest since the inauguration of the survey in 2001

The sum of total production cost of 200 Korean films surveyed in 2021 to estimate the
average production budget was KRW 242.3 billion. As a result, the average total produc-
tion cost turned out to be KRW 1.21 billion per film. Breaking down the average produc-
tion cost, the average net production cost took 76.9% with KRW 0.93 billion. The average
P&A cost accounted for 23.1% with KRW 0.28 billion. Due to the impact of COVID-19,
many big-budget commercial films delayed theatrical releases, resulting in a significant
decrease in the average total production cost compared to the previous year. Among the
films released in 2021, 17 of them were considered ‘commercial’ with a net production
cost of KRW 3 billion or more. The figure is significantly lower than 45 in 2019 and 29 in
2020. The average rate of return of the 17 films was estimated as -47.3%. It was lower
than -43.5%, the rate of return in 2008, which was the lowest since the profitability sur-
vey began in 2001. A simplified survey result provided that only three films exceeded the
break-even point (BEP), accounting for only 17.6% of the total.

Korean Film Council
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KIM Hyunjin

After graduating from Korean Academy of Film Arts (KAFA), he worked as an assistant director of
director LEE Changdong’s film, Peppermint Candy. He directed short films Response, Strange day and
independent feature film Mahong’s House

Seoul Horror Story (Director: KIM Hyunjin) was selected by
the Bucheon International Fantastic Film Festival (BIFAN,
Festival Director SHIN Chul) as this year’s Fantastic 7 project.
Fantastic 7 is a program designed by Cannes Film Festival’s
Marché du Film to promote genre films. Director KIM Hyun-
jin will be pitching Seoul Horror Story in front of filmmakers
from all over the world, who have a great interest in the
selected projects, at the Marché du Film on May 22.

Q Are the preparations going well?

A I've been working hard to get prepared. In addition to
putting together a concise presentation and a short video,
I've been ruminating over the meetings I've had with the
many foreigners | met at the BIFAN Project Market and oth-
er places. | intend to highlight what kind of story Seoul Hor-
ror Story tells, and what differentiates it from other horror
films.

Q What kind of horror film is it?

A It’s the first horror film with the city of Seoul itself as
its main character. Three different scary stories (‘The Ghost
Station’, ‘The Lost Face’, ‘The Two Worlds’), each with their
own color and set in the regions of Sinseol-dong, Gangnam,
and Noryangjin, will be told in an omnibus format.

Q What is the plot of the movie?

A The story is told in the form of a ‘Seoul Horror Tour.’
Three foreign students of a Korean language school in Seoul,
led by a mysterious tour guy named K, visit Sinseol-dong,
Gangnam, and Noryangjin, where they get to indirectly
experience the horror and uneasiness triggered by those
regions (Seoul).

KOREA
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‘The Ghost Station’ is about the horrors of working overtime
and power abuse. The Ghost Station is a gaming hall that
fuses reality with games. ‘The Lost Face’ tells a story of the
horrors of plastic surgery. People who have lost their sense
of self, along with their faces, roam around Gangnam, mak-
ing it a hotbed of doppelgangers. ‘The Two Worlds’ is about
the horrors of job seeking. Noryangjin, where young people
stricken with fear and anxiety over unemployment gather
in droves, is a platform where the ‘real world’ and the “spirit
world” co-exist.

Q What differentiates it from other horror films?

A In addition to having a city as the main character, the
film doesn’t just stop at evoking fear. It gives an insight into
modern life by using shocking ideas to depict the anxiety
and fear felt by modern Seoulites. The project has been
praised for being ‘very creative’ and ‘having the competitive
edge of K-content.’ It has also been acknowledged as being
international in scope and a story that could spawn a series
of follow-ups, with horror stories featuring New York, Lon-
don, Paris, etc.

Seoul Horror Story was an official Project Spotlight Korea
selection for the 24th BIFAN’s NAFF Project Market in 2020.
It received planning and production support from the Ko-
rean Creative Content Agency, Gyeonggi Film Commission,
and the Korean Film Council. And now, it is BIFAN’s official
selection for the 2022 Fantastic 7 program.
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Q Why didn’t you enter the project for the Fantastic 7

Q What’s the appeal of horror movies?

program in 2021?

A | was sick for about a year and a half after the 24th
BIFAN. | was sick for a long time, and in the midst of it all, |
was hard at work supplementing and revising the script. |
was eager to carry on the success | had following the 2020
NAFF (Network of Asian Fantastic Films). Fortunately, | con-
tinued to have good results, and I'm quite proud of getting
to go to Cannes with a project that was chosen as BIFAN’s
official Fantastic 7 selection. | have to work even harder
now.

Until now, the project has been awarded more than 200
million won (approx. $158,000). Seoul Horror Story will be
presented at the 75th Cannes Film Festival’'s Marché du
Film along with other official selections from Sitges - In-
ternational Film Festival of Catalonia, Toronto International
Film Festival, South by Southwest, Guadalajara International
Film Festival, Cairo International Film Festival, and the New
Zealand International Film Festival. The directors of the Fan-
tastic 7 selections will be participating in an on-site pitching
session, business meetings, and a fantastic mixer network-
ing event, where they will meet filmmakers and industry
professionals from around the globe.

Q Are you particularly fond of the horror genre?

A | like romance too. At one time, | thought about nam-
ing my film company ‘Flowers and Blood.” Flowers represent
life and love; blood represents death and fear. Because it
was too literal, | changed it to Mayjune. The name encom-
passes two meanings. It signifies a fresh and beautiful sea-
son, and also the Korean proverb, ‘If you harbor a grudge,
frost can fall even in May and June.” Anyway, | want to di-
rect films and alternate between horror and romance.

Q Canyou tell us your favorite horror films and
directors?

A | like horror stories that are intimately connected to
people’s lives. Films like, Hereditary (Director: Ari ASTER),
one of the best-known giallo films, Suspiria (Director: Dario
ARGENTO), and its remake of the same title by Luca GUA-
DAGNINO, and the Korean films Epitaph (2007) and Svaha:
The Sixth Finger (2019). | really like David LYNCH. Lost
Highway (1997), Twin Peaks (1992). Among Korean films, |
like The Wailing by Director NA Hongjin.”

22

A In life, there is joy, hope, pain, unease, and fear. We
live on the border between two lives. We encounter fear
when we’re anxious in life. Those are the times when | often
get ideas for films that magnify those emotions. Horror films
give you a cathartic experience, as if you're riding on a roller
coaster or exploring highlands or the ends of the earth.

Q How did you come up with the idea for Seoul
Horror Story?

A Each city has its own color. What’s Seoul’s color?
What image does it bring to mind? Foreigners call Seoul
‘the city that doesn’t sleep for 24 hours.” On the one hand,
that sounds quite dynamic and fascinating. On the other, it
sounds frightening. The starting point for the project was
my desire to use a city tour for foreigners to tell a story
about a city where people have to stay awake for 24 hours
and compete against one another endlessly, and to depict
the uneasiness and fear in such a place.

Q What are your plans for the future?

A After coming back from Cannes, | plan to make more
revisions to the script, start filming in July, and finish filming
before winter. | want the rough cut of the film to be out by
the end of the year.
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Figures of Top 10 Films in Chinese Box Office
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=2 Genre Gross(CNY) Gross(USD) Production Distribution
; ) ) Zhejiang Bona Film and TV
Action, B B Film G , Al t 1st Fil . - .
QM AL C ‘on 5,772,410,000 864,531,021 Eljlhg ona Fiim Group, August st Fim Production, Huaxia Film Distribution
History Studio
Company
Beijing Jingxi Culture & Tourism Co.,Ltd., - - .
uing I, gxl‘ u ur un, . CFGC, Tianjin Maoyan Weiying Media
20|C| Comedy 5,412,080,000 810,567,574  Shanghai Ruyi Film and Television Co.Ltd
Production Co.,Ltd. A
Wanda Fil d Television Media Co.
Z0|c| Comedy 4,515,110,000 676,225,816  Wanda Film and Television Media Co., Ltd. Ltzn a riim and Television Media to.,
L==TN[3 Drama 1,476,730,000 221,169,130  CFGC, Shanghai Sanyuan Film Co., Ltd. CFGC, Tianjin Lianrui Film Co., Ltd.
oHM Action 1,392,200,000 208,509,113  Universal Pictures Universal Pictures
. Sil-Metropole Organization Ltd., Tencent Tencent Pictures Culture
oHM Action 1,329,270,000 199,084,118 . I P
Pictures Culture Communication Co., Ltd. Communication Co., Ltd.
Guangdong Bona Film Group, Zhujian
catop Drama 1,328,230,000 198,928,357 R sdong P Jiang Guangdong Bona Film Group
Film Group Co., Ltd.
oHM Action 1,232,570,000 184,601,406 Legendary Entertainment, Warner Bros. Warner Bros. Pictures
Zhejiang Hengdian Film Co., Ltd., Lianrui . . .
cetot Drama 1,196,010,000 179,125,833 Jang . .g CFGC, Lianrui (Shanghai) Film Co., Ltd.
(Shanghai) Film Co., Ltd.
. . X CFGC, Empire Film Distribution
oHM Action 1,190,200,000 178,255,672  CFGC, Emperor Motion Pictures
(Beijing) Co., Ltd.
= Genre Gross(CNY) Gross(USD) Production Distribution
; ) ) Zhejiang Bona Film and TV
Action, Beijing Bona Film Group, August 1st Film . - o
oM opap 5772,410,000 864,531,021 - o'& P AUE Production, Huaxia Film Distribution
History Studio
Company
Beijing Jingxi Culture & Tourism Co.,Ltd., - L .
CFGC, Tianjin Maoyan Weiying Media
B0l Comedy  5,412,080,000 810,567,574  Shanghai Ruyi Film and Television o g ! y vine
Production Co.,Ltd. A
Wanda Film and Television Media Co.
Z0|c| Comedy 4,515,110,000 676,225,816  Wanda Film and Television Media Co., Ltd. Ltd !
L==Tl[3 Drama 1,476,730,000 221,169,130  CFGC, Shanghai Sanyuan Film Co., Ltd. CFGC, Tianjin Lianrui Film Co., Ltd.
X Sil-Metropole Organization Ltd., Tencent Tencent Pictures Culture
MM Action 1,329,270,000 199,084,118 . L L
Pictures Culture Communication Co., Ltd. Communication Co., Ltd.
Guangdong Bona Film Group, Zhujian )
cetot Drama 1,328,230,000 198,928,357 ) sdons P jlang Guangdong Bona Film Group
Film Group Co., Ltd.
Zhejiang Hengdian Film Co., Ltd., Lianrui ) . N
cetot Drama 1,196,010,000 179,125,833 Jang . .g CFGC, Lianrui (Shanghai) Film Co., Ltd.
(Shanghai) Film Co., Ltd.
CFGC, Empire Film Distributi
oM Action 1190,200,000 178,255,672 CFGC, Emperor Motion Pictures >~ Empire Fim Bistribution
(Beijing) Co., Ltd.
oHM Action 1,035,180,000 155,038,402  Huace Pictures (Shanghai) Co., Ltd. Huace Film (Tianjin) Co., Ltd.
Tianjin Maoyan Weiying Culture Media
ol Comedy 919,130,000 137,657,650  Shanghai Maoyan Shadow Co,, Ltd. o Ju 5 Y vine
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Chinese Film Market

Trend in 2021
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Box Office Structure

In 2021, the box office revenue of the mainland Chinese film market recorded RMB 47.258
billion, up 132.6% from RMB 203.14 billion in the previous year. The revenue of domestic
films counted RMB 39.92 billion, or 84.49% of the total. In 2021, a total of 697 films were
screened in theaters (including re-screenings). 63 of them surpassed RMB 100 million in
box office revenue. The top three films, The Battle at Lake Changjin (&:&i#), Hi, Mom (fR
4, ZHaE), and Detective Chinatown 3 (BA#&#F33) respectively earned RMB 5.414 billion,
RMB 4.524 billion, and 4, RMB 524 billion. The sum of their revenue is RMB 15.71 billion,
which accounts for 33.6% of the total annual box office revenue. All three films entered
the top 10 at the global box office (2nd, 3rd, and 6th places respectively).

In 2021, the total revenue of mainland China’s box office accounted for 34% of the global
box office revenues. As a single market, China earned the world’s largest box office rev-
enues. Fast & Furious 9 the Fast Saga and Godzilla VS. Kong, which took the 5th and 8th
places in the global box office, also entered the top 10 list in the Chinese box office (5th
and 8th places, respectively). The two films were the only foreign imported films that
entered the top 10 in the Chinese box office. Among the films that broke the RMB 100
million revenue, only 17 of them were imported ones. Compared to 42 in 2019 and 39 in
2018, the number is far behind the previous years.

The total number of viewers in mainland China in 2021 was RMB 1.153 billion. The average
ticket price was RMB 40.28, up 8.9% from the previous year (RMB 36.98). The number
of theaters reached 14,480, up 8.2% from the previous year. 1,106 of them were newly
opened theaters. The total number of screens was 82,248. The number of new screens
was 6,667, up 8.82% from the previous year.

Box Office Seasons and Popular Subjects

In the mainland Chinese film market in 2021, box office seasons showed strong perfor-
mance with ‘big-budget films’ and ‘Matthew effect.’ The total box office revenue of the
Chinese New Year season in 2021 (February 11-17) recorded RMB 7,822 billion, which ac-
counted for 16.55% of the annual box office revenue. The average ticket price was RMB
48.9, up 23.17% from the previous year’'s RMB 39.7. It was the highest box office revenue
for the Chinese New Year season in the mainland Chinese film market. Released in the
season, Hi, Mom and Detective Chinatown 3 respectively generated RMB 2.722 billion
and RMB 3.562 billion, equivalent to 80.33% of the total box office revenue of the season.
Detective Chinatown 3 earned RMB 1.1 billion in box office revenue in just one day on
February 12, breaking the record of cumulative revenue of RMB 1.692 billion on the day.
The total box office revenue in February was RMB 11.164 billion, accounting for 25.95% of
the annual box office total, setting a new world record for monthly box office revenue in a
single market.

During the National Day season (October 1-7), box office revenue reached RMB 4.387 bil-
lion, which is 9.28% of the annual box office revenue. Lake Changjin generated RMB 3.205
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billion during the season, accounting for 73.06% of the total revenue of the season. The
average ticket price for the National Day season was RMB 46.87, up 15.60% from RMB
39.56 of 2020.

In 2021, the ‘mainstream(E4&#2)’ films became an important ‘genre.’ The word ‘mainstream’
was coined by the authorities in charge of the film industry in the 1980s in China to de-
scribe films promoting mainstream ideology. (There were also other two genres that are
equivalent to ‘commercial film’ and ‘arthouse film.”) Since The Founding of a Republic (&
A#) in 2009, the ‘mainstream’ films started scaling up (enlargement of production scale
and featuring of big stars). Private companies such as the Bona Film Group Limited be-
came prominent in producing mainstream films. The Taking of Tiger Mountain, Operation
Red Sea, and Operation Mekong combined mainstream films with genre films (action, war,
etc.). A number of mainstream films were released in 2021, including Lake Changjin (a film
on the Korean War), Chinese Doctors (REIg&4, a disaster film on COVID-19), Cliff Walkers
(#Ex L, a spy film set in the Second World War depicting anti-Japanese struggles), 1921
(a history film about the establishment of the Chinese Communist Party), Railway Heroes
(a remake of an action film about the Second World War and anti-Japanese wars), Cloudy
Mountain (1&J%, a disaster film about the construction of high-speed railways in China),
Island Keeper (sF& A, an autobiographical film depicting a heroic and exemplary person),
and Pioneer (¥, an autobiographical film about an early Chinese Communist Party
leader).

Mainland Chinese audiences are consistently interested in series and sequels. Detective
Chinatown 3, My Country, My Parents (B #/A%), Fast & Furious 9 the Fast Saga, Sheep
Without a Shepherd 2 (88%% 2), Shock Wave 2 (3F3EER 2), White Snake 2: Green Snake (B
82 FHieHhiEe), Boonie Bears: The Wild Life (B&tiZ- 185 ARE), and No Time to Die had good
results in the mainland Chinese box office in 2021. Godzilla VS. Kong can be also consid-
ered as the same type of film.

In 2021, woman directors were also very active with films featuring woman characters. Hj,
Mom acquired more screens thanks to word-of-mouth during the Chinese New Year sea-
son, eventually surpassing the box office revenue of Detective Chinatown 3. Jia Ling, the
director of the film, became ‘a woman director with the biggest box office earnings in the
world.” Sister (F#9%848) made RMB 860 million in box office revenue. White Sun (88, V%),
a debut feature by Ruoxin Yin, who had not been given chance to screen her films before,
was also released on screen.

In general, mainland Chinese audiences still prefer comedy, action, mystery, and crime
genres. During the Chinese New Year season, the preference for comedy was more pro-
nounced. Romance films are becoming less popular as similar films have been repetitively
produced in recent years.
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Impact of COVID-19

In 2021, the operation of theaters in mainland China was dynamically adjusted according
to the preventive measures to prevent the spread of COVID-19. China Film Administra-
tion (ERERB) published documents restricting the seat occupation rate up to 75% and
theaters in middle and high-risk areas to be temporarily closed. In addition, additional
preventive measures were taken, including a full-scale online real-name system for ticket
purchases, prohibition of eating and drinking in theaters, and wearing masks at all times.

The following are some of the key impacts of COVID-19 on mainland China’s film industry.
Firstly, the cost of production has increased. In the case of Lake Changjin, the shooting
was suspended in the middle of the production due to the pandemic. It took RMB 5 mil-
lion to run PCR tests for actors and staff after the production was resumed. Given the
situation, small and medium-sized films with low risk-taking capacities were exposed to
great pressure. Secondly, many films adjusted their release dates due to increased un-
certainty factors in promotion and distribution. For example, Detective Chinatown 3 was
released after a full year of delays. Under these circumstances, competition in certain sea-
sons such as Chinese New Year and National Day has intensified. Films came to depend
more on particular seasons. As a result, the market became prone to experience severe
recessions except for popular seasons. Thirdly, as the risk of film projects increased, in-
vestment was concentrated on large-scale films or films produced by big corporations.
This partially affected the production of small and medium-sized films and original films.

Notable Phenomena in the Film Industry

1. Policy bias towards ‘mainstream’ films

A distinguishing feature of mainstream films in 2021 is that the managing authorities con-
trolled the market. For example, the screening duration of The Battle at Lake Changjin
mounted 196 days. It was thanks to the policy support for the organization rate and the
number of screenings, resulting in a historic box office revenue (RMB 5.775 billion). The
film took the first place at the global box office for a while. In addition, the authorities re-
stricted negative media reviews and influenced ratings on review websites.

2. Restrictions on Marvel Comics Films

In 2021, all Marvel comics films were not screened in mainland China in the aftermath of
the China-United States trade war. Spider-Man: No Way Home, which surpassed The Bat-
tle at Lake Changjin as the top-grossing film in the global box office, was not released in
mainland China. Other Marvel films, such as Shang-Chi and The Legend of The Ten Rings,
a top 10 film at the global box office, Eternals, and Black Widow also did not make to
mainland China. Venom: Let There Be Carnage was also not released in mainland China (the
previous installment earned an admission revenue of RMB 1.871 billion).

3. Remakes

In 2021, Chinese remakes of Korean and Japanese films performed well in the market. My
Love (ffrE9&T8, directed by HAN Tian), a remake of the Korean film On Your Wedding Day
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(2018, directed by LEE Seok-geun) earned RMB 789 million; Endgame (A\i#X:@, directed
by RAO Xiaozhi), a remake of the Japanese film Key of Life (2012, directed by Kenji Uchi-
da) earned RMB 762 million; The Door Lock (F9%8, directed by Bie Ke), a remake of the
Korean Film Door Lock (2018, directed by LEE Kwon); Sunny Sister (F3¢48%%:8, directed
by BAO Bei'er), a remake of the Korean film Sunny (2011, directed by KANG Hyeong-che-
ol), earned RMB 94.97 million; Water Boys (R{E#k# 44, directed by SONG Haolin), a re-
make of Waterboys (2001, directed by YAGUCHI Shinobu) earned RMB 62.69 million. Man
in Love (£ A=, directed by YIN Chen-hao), a remake of the Korean film Man in Love
(2014, directed by HAN Dong-wook), was produced as a collaboration between Taiwan
and China. The film earned RMB 264 million.

4. Chinese Animation Films

Chinese animation films did not result in the same box office success as in the previous
two years. However, there were also many successful animation films, including White
Snake 2: Green Snake (RMB 580 million compared to RMB 469 million earned by the first
installment of the series), Boonie Bears: The Wild Life (RMB 559 million, the seventh in-
stallment of the series), and New Gods: Nezha Reborn (#i##5:BEE4E, RMB 456 million).

5. Online Streaming and VOD Services

In mainland China, international streaming services such as Netflix, Disney+, and HBO Max
are not yet available. Chinese streaming platforms such as Youku, Tencent, and iQiyi are
focusing more on web dramas and variety shows than films. In 2021, the size of web film
production and market decreased significantly compared to the previous year. The num-
ber of films released online was 476, down 280 films compared to the previous year. Leg-
end of Hunter (directed by Liu Xuandi) earned a box office revenue of RMB 44.49 million,
which was the highest among web films in 2021.

In terms of VOD services, a number of streaming websites provided VOD of Chinese and
foreign films. While there is no exact statistics on the number of films purchased on these
services and the size of rights purchases, there are also many controversies over import-
ed films that had certain scenes deleted, edited, or even modified. For example, Tencent
changed the ending scenes of Fight Club (1999, directed by David FINCHER) and Lord of
War (2005, directed by Andrew NICCOLI).

WANG Yao

WANG Yao teaches in Beijing Film Academy, focusing on film history and festival studies. He is a
Member of FIPRESCI and NETPAC. He is curator and program consultant of film festivals in China
and other countries, including Beijing IFF, Hainan Island IFF, etc. He is juror for international film
festivals in Macau, Vladivostok, Bucheon, Belgrade, Cluj-Napoca, Cottbus etc. He worked as editor
for Chinese fantasy novel magazine Novoland Fantasy, and is now curating the only sci-fi film
festival Blue Planet sci-fi film festival in Nanjing, China since the first edition in 2019.
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£X: Hong Kong Motion Pictures Industry Association, IMDbPro

Figures of Top 10 Films in Hong Kong Box Office

No. =gy English Title = Director 27t Country = Genre Gross(HKD) Gross(USD) Production Distribution
- = . - . Columbia Pictures, Pascal Pictures, . )
1 ATO|C{oh: &&= ¢flo] & Spider-Man: No Way Home Eet=x Jon WATTS oj= USA oM Action 111,000,000 14,200,000 Marvel Studios Sony Pictures Entertainment
- Sh -Chi and the L d of Destin Daniel . ) . ) . .
2 Ax[et el Y=ol MM ang-thrandine Legend o C|AEl A2|E a] =3 USA oHM Action 63,100,000 8,040,000 Marvel Studios Walt Disney Studios Motion Pictures
the Ten Rings CRETTON
_ Biopic, . . ) .
3 Of 4t Mg Anita HEO RER Longman LEUNG =2 Hong Kong 7|, =2tof Dra[:na 61,300,000 7,820,000 Edko Films, Irresistable Films Edko Films
. . _ Cary Joji o|=, . MGM, Universal Pictures, Eon . .
4 007 = E}¢} & CtO No Ti ToD He| =FLEP USA, UK MM Act 54,000,000 6,890,000 . U | Pict
I = Ctol o Time To Die 2l 2Lt FUKUNAGA o= ol ction Productions niversal Pictures
5 O|E{dA Eternals 220| Xt Chloe ZHAO oj= USA oM Action 50,400,000 6,430,000 Marvel Studios Walt Disney Studios Motion Pictures
6 s AL Black Widow HOIE AERHE Cate SHORTLAND oj= USA HM Action 49,500,000 6,310,000 Marvel Studios Walt Disney Studios Motion Pictures
. . Legendary Entertainment, Warner .
7 NEEtVS. 2 Godzilla vs. Kong O I7t= Adam WINGARD o= USA oM Action 35,200,000 4,480,000 Bros Warner Bros. Pictures
8 2o &F: O YE|H0|E Fast & Furious 9 the Fast Saga  XAEl 2l Justin LIN o= USA HM Action 34,300,000 4,370,000 Universal Pictures Universal Pictures
9 A2 Soul i [= == Pete DOCTER oj= USA OfiL|mH|o| M Animation 30,800,000 3,920,000 Pixar Animation Studios Walt Disney Studios Motion Pictures
Sony Pictures Entertainment,
10 H|=2: 2l ¢jo] H| FIL|X]| Venom: Let There Be Carnage  HC| M7|A Andy SERKIS o= USA HM Action 28,100,000 3,580,000 Marvel Entertainment, Pascal Sony Pictures Entertainment
Pictures
No. =Y English Title U= Director 27t Country == Genre Gross(HKD) Gross(USD) Production Distribution
_ Biopic, . . . X
1 DN H5sess Anita YEU RRR Longman LEUNG =) Hong Kong 7|, =atot D'ra':]a 61,300,000 7,820,000  Edko Films, Irresistable Films Edko Films
_ Biopic, X ) X
2 OjOP M7 | AKX} E8EM#ENF  Zero to Hero B|XIR BEX Jimmy WAN &3 Hong Kong 7|, Eatot Dlra[:w 28,100,000 3,580,000 One Cool Film Production Edko Films
£3 ) ) . Emperor Motion Pictures,
3 0| & m}o]o] &k Raging Fire =SS BAK Benny CHAN x° Hong Kong oHM Action 26,400,000 3,360,000 Emperor Motion Pictures P . X
e Intercontinental Films
4 £3 90|22 {FEER 2 Shock Wave 2 3| 0 BRiEE Herman YAU =) Hong Kong oM Action 19,400,000 2,470,000 Universe Entertainment Universe Entertainment
- . - _ . = MM2 Entertai t H Kong, . .
5 UZTHY —WEE One Second Champion x| A & mEE CHIU Sin-hang sz Hong Kong catot Drama 17,000,000 2,160,000 Mediali:ker ainment Hong ong Universal Pictures
6 HAAER|E F8IE3 The Way We Keep Dancing Ot & &igF Adam WONG == Hong Kong cetot Drama 8,740,000 1,110,000 Golden Scene Golden Scene
7 HUWM Fi1g Hand Rolled Cigarette T2 pfesn Kelvin CHAN 3 Hong Kong catot Drama 8,740,000 727,000 Hand-Roll Cigarette Film Production  Edko Films
8 7120{CH RE L@ Showbiz Spy ZIXtR B CHUI Chi-yiu =2 Hong Kong ojg| Comedy 8,000,000 1,020,000 Wu Culture Limited Screen Media
MM2 Entertainment Hong Kong,
_ Medialink
9 Elr TR HKER Drifting = 2| =% Jun LI 3 Hong Kong catot Drama 7,820,000 997,000 ) alink, . , MM2 Entertainment Hong Kong
With You Film Production &
Investment
10 Dynasty Warriors oY FRER Roy CHOW 3 Hong Kong oM Action 6,470,000 825,000 HMV Digital China Newport Entertainment
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Hong Kong Film Market Trend in 2021
: The Pandemic Blues Continue
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Even though 2021 ended with the industry seemingly headed towards recovery following
the pandemic, Hong Kong was hit with the Omicron variant-driven fifth wave of COVID-19
infections in the first week of 2022. Within only three months, Hong Kong saw over a
million infections, particularly high for a city that has a population of only seven million.
Chasing a ‘dynamic zero’ COVID strategy, the Hong Kong government once again shut
down recreational and entertainment venues, including cinemas. At the time of writing,
Hong Kong cinemas have finally reopened after a shutdown of 104 days, the longest clo-
sure since the beginning of the pandemic.

This shutdown has been particularly hard on the film industry, which barely regained its
footing in 2021, but its true impact won’t be felt until the end of this year. Until then, we
will only look at the state of the Hong Kong film industry in 2021. While it will be slightly
more optimistic than last year’s report, the Hong Kong film industry still faced a myriad of
challenges in 2021 that are both related and unrelated to the ongoing pandemic.

According to figures from Hong Kong’'s MPIA, total box office revenue in 2021 was 1.209
billion HKD(154 million USD). While that is a significant increase from 2020’s 536.9 mil-
lion HKD(68.4 million USD), Hong Kong cinemas were shut down for a total of 116 days
that year. Compared to 2019, box office revenue in 2021 still saw a significant decline of
37.14%, signaling that a return to normal moviegoing is still some time away. Though cine-
mas were only shut down for 48 days in 2021, the shutdown covered the Lunar New Year
period, the busiest period for moviegoing of the year. Cinemas also had capacity limits,
though the government gradually loosened it from 50% at reopening to 85% by July.

The biggest local hit by far was Longman LEUNG’s Anita (#%:%), Edko Film’s long-await-
ed biopic of late legendary pop star Anita Mui. The big-budget drama saw an aggressive
marketing campaign by Edko Film that played up the film’'s nostalgia factor and a release
strategy that took advantage of subsidiary Broadway Cinemas, which has the largest mar-
ket share among local exhibitors. By the end of the year, Anita became the second-high-
est-grossing Hong Kong film of all time, behind Edko Film’s Cold War 2.

The surprise hit of the year was Jimmy WAN’s Zero to Hero (4&4&i#35/\F), One Cool
Film’s biopic of Paralympic gold medalist So Wa-wai. Released just after the Tokyo Olym-
pics, the feel-good true story was bolstered by strong word-of-mouth among local audi-
ences who were looking for positive stories during tough times.

In the industry, Zero to Hero was also considered David to the Goliath that is Raging Fire (3%
'), the highly anticipated final film by late director Benny CHAN. Released just one week
after Zero to Hero, Raging Fire features high-octane action choreographed by star Donnie
YEN that made it the traditional summer genre blockbuster that could easily beat a down-
to-earth drama like Zero to Hero. However, word-of-mouth carried Zero to Hero in the
long run, eventually outgrossing Raging Fire in the end.

Also, a surprise hit was One Second Champion (—##£XE). Finally released after it was de-
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layed by the extended cinema shutdown that began at the end of 2020, the MM2 release
was an audience pleaser thanks to its fresh fantasy twist on the boxing movie formula.

2021 also saw Mirror, a male pop group born from a popular talent competition on local
broadcaster Viu TV, properly enter the film world for the first time. Since their debut in
November 2018, Mirror has taken Hong Kong’s pop music world by storm, creating a type
of idol fervor that hasn’t been seen since the golden age of Hong Kong entertainment
in the 1990’s. Starring Anson Lo, Showbiz Spy ({88% @) is the first film to feature a Mir-
ror member in a starring role. The modestly budgeted comedy had a longer-than-usual
theatrical life in local cinemas thanks to a large number of fan screenings. Though its
gross would be considered disappointing by certain standards, the film is nevertheless
the biggest success for Hong Kong idol pop film in a generation. With at least two more
Mirror-led films set for release in 2022 - Chili Laugh Story featuring Edan Lui and Mama’s
Affair featuring Keung To and Jer Lau - Showbiz Spy marks only the beginning of Mirror's
prowess as bankable film stars.

Unfortunately, aside from those films, it was mostly bad news for Hong Kong genre films
in 2021. After its underwhelming performance in the Mainland, Dante LAM’s big-budget
disaster thriller The Rescue (%&33&8) made only 2 million HKD(255,000 USD) in the di-
rector’'s home city. Joint production with ten local film companies and the Hong Kong Film
Fund made to keep industry professionals working during the pandemic, the star-studded
comedy All U Need is Love ($22%E7##t) made less than 1 million HKD (127000 USD)
at the local box office. Fruit Chan’s horror-comedy Coffin Homes (52R1{Rr{E), the only local
horror release in 2021, made a scant 1.3 million HKD(166,000 USD).

Despite strong reviews, a trio of genre projects featuring local star LAM Ka-tung also
failed at the box office. Even after a strong online push among internet film bloggers and
film critics, Soi Cheang’s dark serial killer thriller Limbo (5#%) made only 1.27million HKD
(162,000 USD). Also starring Lam, First Feature Film Initiative (FFFI) project Hand Rolled
Cigarette (F#JZ) barely recovered its modest budget. After a rapturous reception at its
Hong Kong International Film Festival premiere, dark comedy Time (G&H{BZEE), co-writ-
ten and produced by Lam, grossed only 4.37 million HKD(557,000 USD). However, all
three films did earn multiple major nominations at the upcoming Hong Kong Film Awards,
including three nominations for Lam alone.

Perhaps the year’s biggest box office flop was Roy CHOW'’s video game adaptation Dy-
nasty Warriors (B-=E#E#). Despite its distributor touting the film being sold to Netflix
for a supposed ‘eight-figure sum’, its disappointing gross in both Hong Kong and Mainland
China box office meant that the special effects-heavy film would not be able to recoup its
300 million HKD(3.82 million USD) budget.

Nevertheless, global streaming deals struck by local film companies for Dynasty Warriors

and Zero to Hero hinted that they are slowly warming up to streaming services. Disney+
finally launched in Hong Kong in November with the largest advertising campaign ever
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seen for a foreign streamer in the city. The streamer catered to local audiences by acquir-
ing local titles and even pulled a major coup by taking the exclusive streaming rights for
the director’s cut of Anita. However, due to the small size of the local market, theatrical
revenue remains the largest source of revenue for local companies, who remain hesitant
to accept streaming as a first-run release platform.

Meanwhile, the exhibition sector suffered a huge blow when UA Cinemas filed for liqui-
dation in March 2021, bringing an abrupt end to the exhibitor that changed the industry
when it opened Asia’s first multiplex here in 1985. Even though the chain suffered years of
decline due to internal mismanagement, its sudden end was largely blamed on the pan-
demic, in particular unsympathetic landlords who demanded rent to be paid even during
cinema shutdowns and insufficient support from the very government that forced them
to close. Other cinema chains took over most of UA Cinemas thanks to their favorable
locations, but the closing of UA Cinemas and its film distribution arm UA Films is still a
tremendous loss for Hong Kong's film industry.

Also creating uncertainties in the local film industry is the government’s implementation
of the National Security Law. Though censorship had already been tightening since 2020,
the government revised the ‘Film Censorship Guidelines For Censors’ in June 2021, of-
ficially ordering the local censorship body to consider whether a film goes against the
interests of national security during the censorship process. Documentary Revolution of
Our Times (BXE#p) and drama May You Stay Forever Young ("), both about the 2019
protests, were effectively banned in Hong Kong, receiving a theatrical release in Taiwan
instead.

This isn’t the first time the Hong Kong film industry faced political censorship - the British
colonial government banned films that would ‘affect relations with neighboring territories’
in the 1970’s and 80’s, and Hong Kong-mainland China co-productions have always un-
dergone a strict censorship process in the Mainland. However, many worry that the am-
biguous language of the law will result in excessive self-censorship, thus stifling creative
freedom.

Industry insiders believe that the revised guideline will hurt politically charged indepen-
dent films the most, but there are also uncertainties about whether commercial films
in certain genres would be affected as well. For example, are filmmakers still allow to
portray the police in a negative light? How far can politically satiric films go in criticizing
the government? Can authorities even revoke the screening permits of older films that
mocked the Mainland Chinese government, such as Her Fatal Ways and Stephen Chow’s
From Beijing With Love? Without much clarity from the government and more films being
effectively ‘banned’ in Hong Kong, people are wondering how much of the pre-pandemic
Hong Kong film industry will remain even after the pandemic ends.
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Kevin MA was formerly an English editor at internet retailer YesAsia.com, the Greater China corre-
spondent for trade news website Film Business Asia and an entertainment editor at Cedar Hong
Kong, which publishes Cathay Pacific and Cathay Dragon’s inflight magazines. He is the co-founder
of Zakkaten Media, providing writing and translation services for film companies and other cultural
institutions in the Greater China region, and the founder of Asia in Cinema (www.asiaincinema.com),

a website that provides news coverage of the Asian film industry.
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Figures of Top 10 Films in Taiwanese Box Office

No. AIEY English Title s Director =27} Country
1 ATo|C{gH: &= gjo] & Spider-Man: No Way Home = E &= Jon WATTS o= USA
2 o Ol B{H EEARER Man In Love 27s BiRs YIN Chen-Hao CHot Taiwan
3 NEEtVS. 2 Godzilla vs. Kong OfiE 2I7t= Adam WINGARD oj= USA

QHAO| X|LI= H5IX| 9= 7| U0 _ . )

4 oL | RILE SR B2 AR 1) e Meet Again FobE AET Giddens kO Tt Taiwan
5 O|E{EA Eternals 220| Xt Chloe ZHAO oj= USA
6 TIELR: Z| 20| UK} f5E - GATAO: The Last Stray 2i|0| & ik CHIANG Jui-Chih cHot Taiwan

Vi :Let Th B
7 His2: 3 6] 8] T nom et There e oHc| 7|~ Andy SERKIS ES USA
Carnage

8 = Dune CL| gy Denis VILLENEUVE oj=2 USA

9 007 = E}! £ Cto| No Time To Die 2| L7 Cary Joji FUKUNAGA 0=, g2 USA, UK
- Shang-Chi and the Legend Destin Daniel
Ax|oh 6l Yxo| F . ECEES o
10 gRAH Yz N of the Ten Rings ! ! CRETTON I= UsA
No. =Ey English Title s Director =7t Country
1 ol Ol 2{H HBEABMBR Man In Love 215 @ik YIN Chen-Hao CHak Taiwan
QHAO| X|LIZ H35IX| b= . ; ) :

2 B Till We Meet Again FOHE AT Giddens KO cHot Taiwan
JIEL Q| F: |5 0| Hhatx o A

3 f_f N ‘I = Y GATAO: The Last Stray 20| & =% CHIANG Jui-Chih cHot Taiwan
A - RITE
Listen before you sing . . - S .

4 Listen before you sing EISEIR S YANG Chih-Lin cot Taiwan
BER#Z\E

= ~ . . . Taiwan,

5 AE AL EH The Soul 20| 5t A 2Ex CHENG Wei-hao oot 5= China
L7t = 8 1 dof . +|9IE mEE, Mag HSU, )

6 N ; | Missed You _ ) CHob Taiwan
HGHRNOIBIZRE I ES S HUS Chih-Yen d

7 ZX R The Falls HEEBIR CHUNG Mong-Hong cHot Taiwan

8 2A0|E: 2l0]A 1 A E Ne Zha TS M mzesk Jem CHEN ot Taiwan
oto| Lt 2
9 0|2 214 £B4% American Girl I;:}%tﬁil 2Lt Feng-| Fiona ROAN cHot Taiwan
10 Deified Ek Deified SES AFm LIU Long-Xiong chot Taiwan
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EX: https://www.tfai.org.tw/boxOffice, IMDbPro

== Genre Gross(NTD) Gross(USD) Production Distribution
. Columbia Pictures, Pascal Pictures, . .
oM Action 498,028,240 17,000,403 X Sony Pictures Entertainment
Marvel Studios
catat Drama 405,402,260 13,838,576  Calendar Studios Co.,Ltd Sony Pictures Entertainment
HM Action 358,028,088 12,221,439  Legendary Entertainment, Warner Bros. ~ Warner Bros. Pictures
catot Drama 264,268,273 9,020,908 Machi Xcelsior Studios Machi Xcelsior Studios
oHM Action 258,299,255 8,817,153  Marvel Studios Walt Disney Studios Motion Pictures
oM Action 161,768,815 5,522,046 Chocolate Co., Ltd Vie Vision Pictures Co., Ltd
S Pict Entertai t, . .
ot Action 154,541,642 5,075,344 o rictures tntertainment, Sony Pictures Entertainment
Marvel Entertainment, Pascal Pictures
W. Bros., Lt d Entertai t,
AN Action 154,212,233 5,064,009 | o11er Bros. Legendary ENtErtanment, . her Bros. Pictures
Villeneuve Films
. MGM, Universal Pictures, Eon ) X
AN Action 151,318,945 5,165,335 ) Universal Pictures
Productions
oHM Action 149,802,491 5,113,571  Marvel Studios Walt Disney Studios Motion Pictures
=2 Genre Gross(NTD) Gross(USD) Production Distribution
cetot Drama 405,402,260 13,838,576  Calendar Studios Co.,Ltd Sony Pictures Entertainment
c2top Drama 264,268,273 9,020,908  Machi Xcelsior Studios Machi Xcelsior Studios
oM Action 161,768,815 5,522,046 Chocolate Co., Ltd Vie Vision Pictures Co., Ltd
catok Drama 84,398,474 2,880,977  Neverland Entertainment Limited Warner Bros. Pictures
cetot Drama 50,860,209 1,736,134  Rise Pictures Ltd. Vie Vision Pictures Co., Ltd
ZMHA Romance 38,015,678 1,297,681  WE ARE ONE CO., LTD. Warner Bros. Pictures
cetop Drama 36,452,168 1,244,310 3 NG Film Sony Pictures Entertainment Inc.
The Dow Pictures Ltd., Chuang Yin
= Drama 31,943,679 1,000,410 C oW rictur uane Yine Shine Time Entertainment Co., Ltd.
Picture Entertainment, Inc.
cetop Drama 19,252,471 657,191  Media Asia Films, Splash Pictures ifilm Co., Ltd
== Horror 16,158,081 551,562  Film Factory, King Arthur GARAGEPLAY INC.
cHak TAIWAN
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Taiwanese Film Market

Trend in 2021
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In 2021, the Taiwanese film market suffered a two-month closure of theaters due to
COVID-19. The Taiwanese box office broke the record for the lowest annual revenue
below 5 billion TWD for the first time. The impact of the pandemic put the entire global
market to a test. Theaters were closed and even the Hollywood films delayed theatrical
releases. Fortunately, the Taiwanese market restored the trust of local audiences by con-
secutively releasing phenomenal films for two years. Three films scored more than a few
hundred million TWD, and the total box office revenue of Taiwanese films topped 1 billion
TWD. It was the highest box office record in ten years.

Impact of COVID-19: Closure of Theaters and Sitting with Distance

As COVID-19 broke out at the end of 2019 and rapidly spread around the world, movie
theaters were the first to experience the impact of the pandemic due to the heightened
restrictions on gatherings and social distancing. In 2020, Taiwan took appropriate quar-
antine measures without lockdown and theaters operated as usual. However, a wave of
infection occurred in 2021. Since May 15, 2021, the quarantine level of Taipei and New Tai-
pei City was raised to level 3. The two cities count more than 30% of Taiwan’s population.
Theaters were temporarily closed in the two cities, and the measure extended nationwide
from May 19. On July 13, the nationwide lockdown was lifted. However, until it was al-
lowed in September to accept audiences under the condition of sitting with distance, the-
aters remained closed. Due to the two-month gap in box office earnings and the effect of
sitting with distance for another two months, box office earnings in 2021 were at a record
low. The Taiwanese government implemented ‘Arts and Culture Relief 2.0(Z3#FH2.0)
and provided cultural pass to its citizens after the reopening of theaters, promoting the
consumption of arts and culture and reducing the impact of COVID-19.

In 2021, 692 films were released in Taiwan, down from 960 in the previous year. Big
Hollywood films, which had been leading the market, canceled or delayed theatrical re-
leases. For example, Cruella went directly to a streaming service despite the fact that it
scored 230 million USD in the global box office. Black Widow was released after theaters
reopened, but sitting with distance and the controversy over streaming impacted the box
office revenue. Black Widow remains as one of few Marvel films with less than 100 million
TWD box office revenue. Fast & Furious 9 the Fast Saga suffered a significant decrease in
box office revenue due to delays caused by COVID-19 and piracy. A Quiet Place: Part Il
suffered the same damage.

In addition, Taiwanese films garnered a lot of attention. The trend of rescreening master-

pieces without new releases continued in 2021. As a result, 178 out of 692 films (25.72%)
were rescreened films.

General Market Trend in 2021: Continued Dominance of Hollywood Films

The film market in 2021 continued with the dominance of Hollywood films. Spider-Man:
No Way Home recorded good results thanks to the popularity of being the series finale.
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The film scored the top box office revenue.

Godzilla vs. Kong recorded the second in the box office. The film was a traditional Hol-
lywood action title. If it was not released before the COVID-19 outbreak, the film could
have suffered a dramatic decrease in its box office revenue. Eternals and Shang-Chi and
the Legend of Ten Rings were key Marvel films on the top ten box office films. Dune was
another notable film in the top ten list. The film occupied big theaters over three months
thanks to excellent IMAX effects and strong visual narrative, maintaining a high seat share
throughout the period. It recorded box office revenue of TWD 54 million and ranked 8th
in 2021.

Taiwanese Film Market in 2021: Diverse Attempts Resulted in the Best Outcome

The first half of 2021 was the most spectacular period in recent Taiwanese film history.
The racing film Ne Zha (®¢#£E) and a suspense thriller The Soul (#§5%) started the New
Year’s box office with fanfare, following the excellent results of Taiwanese films in the
previous year. In the Lunar New Year season, a romantic film / Missed You (%% 513855
#%) earned TWD 38 million with the combination of favorable reviews of the director’s
previous work and the synergy of star casts. Gatao: The Last Stray (fB5E-RB7##£) was an-
other film for the Lunar New Year season. It was a spinoff of a hit film Gatao (888). The
film scored an unexpected revenue of 160 million TWD and took the third place in the
2021 box office. It was also the first Taiwanese film to surpass 100 million TWD revenue
in 2021. Gatao: The Last Stray showed that the love story derived from the gangster films
has become a unique romance genre in Taiwan.

Released in March, Man in Love (E8AREES) also scored a high revenue of 405 million
TWD and ranked first in the box office for Taiwanese films, which can be considered a mi-
raculous result. (Another Taiwanese film to earn more than 400 million TWD before Man
in Love was Our Times (#8920 %B$t), released in 2015.) Man in Love took a vantage point
in securing the initial number of screens thanks to the collaboration with Sony Pictures
for its distribution. The strong chemistry of the two main characters played by Roy CHOW
and Tiffany HSU led the audience into a flood of tears through an emotional transition in
the second half of the film. Jem CHEN, who previously worked as a music video director,
became a star with Man in Love. His first feature film recorded the sixth highest-grossing
Taiwanese film ever. If the movie theaters had not been forced to close in May, the film
could have been able to keep up the pace with even better results.

Released in April, Listen Before You Sing (3883 &0g) was another dark horse in the box
office in the first six months of 2021. It was based on a true story about an indigenous
children’s choir in a remote village. The film attracted family audiences through word-of-
mouth thanks to its earnest and moving story. Group viewings were organized by many
private companies because of the inspiring and good-willed story. Just as the film started
to gain momentum, the level three quarantine measures took place without any prior
notice. The box office revenue did not keep pace after it reached 80 million TWD. In the
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end, the film’s revenue did not reach 100 million TWD. If this film had surpassed TWD 100
million revenue, the Taiwanese box office could have seen a historical record of four films
exceeding TWD 100 million revenue in one year.

In the second half of 2021, movie theaters were closed until July 13. This blocked the
summer vacation season where students generated box office revenues. Taiwanese
distributors could not organize screenings of films they had invested in over the years.
Meanwhile, Hollywood blockbuster films, such as Fast & Furious 9 the Fast Saga, gradu-
ally began to restore the glory of movie theaters. It wasn’t until the end of September in
Taiwan that seating restrictions were lifted. Couples, family members, and friends could
finally sit shoulder to shoulder in movie theaters.

In early October, the list of Golden Horse Award candidates was announced, generating
enthusiasm for Taiwanese films once again. Directed by CHUNG Mong-hong, The Falls (%)
was nominated for eleven Golden Horse Awards and earned 36 million TWD, ranking the
eighth at the Taiwanese box office in 2021. Another film that garnered attention through
the Golden Horse Awards was American Girl (2B #%), the first feature film by a woman
director Feng-1 Fiona ROAN. It was nominated for seven major sections of the Award.
During the Golden Horse Awards, the interest in the film soared. It was even difficult to
buy tickets for the film at the film festival. The theatrical release was swiftly done after
the festival and generated 19 million TWD revenue, securing ninth place at the Taiwanese
box office in 2021.

With the release of Till We Meet Again (B%) on November 24, Taiwanese films reached a
box office climax. The feature film was an adaptation of a novel with the same title by the
director Giddens KO, which depicted a moving love story reverberating between the two
worlds of life and death. Kai KO, the star of Greater China who appeared in You Are the
Apple of My Eye (BRLEfE FfI—i2sBAIL ), took the male lead. The two female leads were
played by Gingle WANG and Vivian SUNG,, who respectively appeared in Detention (&
#) and Our Time. The film kept Giddens KO’s romantic comedy troupe while combining
a fantasy setting and great love beyond life and death. It became a strong box office hit
right after the theatrical release with enthusiastic support from student audiences. The
film earned a cumulative TWD 264 million in revenue, ranking second in the Taiwanese
box office in 2021.

In general, Taiwanese films are diversifying in genres. Directors are boldly experimenting
with subjects and styles, which was not done in Taiwanese films in the past. While the fan-
tasy romantic comedy Till We Meet Again boasted unconventionally strong visual effects,
The Soul created a unique thriller genre beyond the typical Taiwanese ghost story set in
countryside, encompassing love, family, china, gender issues, and horror with a light touch
of sci-fi film, which is rare in films produced in the Greater China region. The Sadness (32
#E) was screened in theaters at the beginning of the year. It was a zombie film, which was
unprecedented in Taiwan. Using the local characteristics of Taiwan and perfect special
makeup effects, the film produced frightening and bloody slaughter scenes that revealed

the collective anxiety during the pandemic. Trick or Treat (5&#t), a remake of the Korean
film To Catch a Virgin Ghost, was a black comedy that touched multiple genres. The actors
who appeared in the film could renew their images thanks to the unique and dynamic plot
twists. The social atmosphere regarding equal marriage rights indirectly influenced the
production of two queer films Wrath Of Desire (£-3#%) and As We Like It (38X<#E). In 2021,
more than ten documentaries were produced, including Green Jail (#%&%%€), A Lean Soul
(B)ERESE), and Among Us (tiEks£ff). The documentaries dealt with various subjects such
as culture, history, human rights, and literature.

During the COVID-19 pandemic in 2021, daily life in Taiwan went through changes. Such
changes not only affected filming but also distribution. In 2021, numerous short narrative
films and documentaries were screened commercially outside the limited screens in Taipei.
Among them, the most notable films were WANG |-Fan’s 02-06 and Temple of Devil-
buster. Wang I-Fan is a brilliant and artistic director and is one of the most promising new
directors in Taiwan with untamed talent.

The total box office revenue of the Taiwanese market in 2021 is TWD 4.96 billion, which
is not much different from TWD 5.159 billion in 2020. However, compared with 10.191
billion TWD in 2019, the market size was halved due to the impact of COVID-19. The
total number of audiences in 2021 is 201.1 billion, down 1.72 million from 218.3 billion in
2020. Given that Hollywood films that previously led the box office were screened with
vacated seats and the cinemas across Taiwan were closed for two months, such decline is
not surprising. Nevertheless, Taiwanese films have shown remarkable performances. They
achieved the most successful results in recent years. A total of 79 films screened in 2021
(including 61 new films), which surpassed the 77 films in 2019 (including 57 new films)
before COVID-19. The total box office revenue and audience count in 2021 were respec-
tively TWD 1.214 billion and 5.13 million people, which shows a significant increase from
TWD 878 million and 3.82 million people in 2020. In 2021, Taiwanese films accounted for
24.46% of the market share of box office revenue. It was a record high and significantly
exceeded 18.65% in 2011, the second highest share in the Taiwanese box office history.

Due to the absence of Hollywood blockbuster films in theaters, Taiwanese films experi-
enced less pressure. Films such as Gatao: The Last Stray, Man in Love, Listen Before You
Sing, and Till We Meet Again continuously generated income. As a result, the Taiwanese
box office filled the void with solid filmography. In addition, a large part of film viewer-
ship was occupied by big streaming platforms due to COVID-19 in 2021. Taiwanese films
were continuously released on streaming platforms, generating continuous attention.

Taiwanese TV dramas are also on the rise. With investment and support on both domestic
and international levels, a number of TV dramas were produced, including Light the Night
(FEEBY L), Gold Leaf (&%), Tears on Fire (Xi#HIBRIR), Seqalu: Formosa 1867 (#iE%), The
Making of an Ordinary Woman 2 (fazz#&msc2), and The Magician on the Skywalk (X#gLH



Interview with
Director Giddens KO

BEfiEM). Many of such dramas were released on global streaming platforms such as Netflix Giddens KO
and HBO. They received great reviews and broke viewership records, contributing to the
gradual enhancement and development of the Taiwanese content industry. As drama pro-
ductions worked in conjunction with the film industry, more jobs were created in addition
to the enhancement of cinematography and production skills. In terms of its size, the Tai-
wanese market is small. Yet, the market as a whole is striving to create a more sound and

developed market.

Full name Ko Ching-Teng (182 8). Writer, producer, producer, and director. Since 2000, Giddens KO
has published novels online. He won several literary awards for works on various subjects. Among
them, The Killer Who Never Kills (3%FErBAR %), The Tenants Downstairs (@ FHE%), Café. Waiting.
Love (Z—@AMIBE), and A Choo (¥T"&"E) are made into films. In 2011, KO was nominated for the New
Director Award at the Golden Horse Awards for his first feature film You Are the Apple of My Eye. The
film received favorable reviews in Taiwan, Hong Kong, China, and Southeast Asian countries and had
a good box office score. In 2017, KO won the Audience Award at the Bucheon International Fantastic
Film Festival for mon mon mon MONSTERS. In 2021, Till We Meet Again was shown in Bucheon as
the opening film for the Bucheon International Fantastic Film Festival. The film was nominated for

Bernd CHEN

A film critic studying short films, Taiwanese films and queer films. His critic explores queer and gender
possibilities within the text of films and has interviewed about 40 Taiwanese filmmakers so far. He
was a member of the 1st Asian Film Observation Group at the Golden Horse Awards, an auditor at the
1st Taiwan Film Critics Society, a producer at the 2021 Taiwan International Queer Film Festival, the
1st juror for competitive section in 2021 Women Make Waves int’| Film Festival, and a film critic at
the Golden Harvest Film Festival AWARDS in 2022. He is currently working on the first multi-national
queer film, Soapy Massage, which is scheduled to be released in 2023.
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eleven awards at the Golden Horse Awards.

Q Why did you choose to direct Till We Meet Again as
your third feature film?

A |just did it because the studio wanted to work on it.
| didn’t intend to be a director at first, but | wrote a part
about dogs while editing the script. My dog passed away
around that time. So, | became the director of the film while
editing those parts of the script. Otherwise, | was just going
to write a script.

Q What are some changes in the film adaptation of
the original novel? We don’t see the earthquake
and cupid in the film.

A The most important reason why | deleted the earth-
quake scene was that we had no budget for the earthquake
part. We discussed different ways to realize it, but we were
worried that it might reveal the lack of technical capabilities.
So | emphasized the villain in the film. There’s a book called
"The Power of Film, and the book says that most of the
films where characters stand against nature are not so suc-
cessful because the weather is neither good nor evil. Even
in the middle of the struggle, a film has to reveal human
nature. As time went on, | came to think that | needed to
use a villain. In other words, | thought | would substitute the
earthquake with an evil spirit. The cupid part couldn’t be
made entirely due to the limit of running time. There was no
way to bring in the gods of another world. | think it would
be great if | could produce Till We Meet Again as a series.
But | unfortunately could not have that part in the film.

Q Till We Meet Again has different elements such as
humans, spirits, afterlife, and hell. What do you
think is the key to this script?

Chot TAIWAN

A The core of the script is to think that ‘we just have to
wait for the day we meet again if we cannot complete the
parting.” Till We Meet Again talks about obsession in many
ways. | am also a very obsessive person. Yet, it is very para-
doxical that I'm telling you to let go of your obsession. Actu-
ally, 1 also filmed a level of thinking that | had not arrived at.
So, | wish to project this direction of ‘letting go.” Thus, the
core concept of Till We Meet Again is that we don’t have to
be too obsessive because we will meet again one day in one
way or another. However, it is also a kind of obsession to
say that ‘we will eventually meet again.’

Q How would you position the core concept of
‘obsession’ in the film market? Has your film turned
into a romance movie?

A A movie about love cannot encourage people to break
up. People want the male and female protagonists to be
together, whether in heaven or in limbo, by any means.
This is similar to the development of a romance movie. Till
We Meet Again also did not miss this point. No matter how
many red threads tie the heroine, the threads are ultimately
severed. She always wants to be with the male protagonist,
and he also wants to stay with her no matter what. Thus,
this film actually depicts ‘obsession’ in many ways. Such a
kind of obsession involving love has a sense of saying, ‘it
must be none other than you.” So, in the second half of the
movie where the protagonist puts down his obsession, it’s
not that he voluntarily says, ‘l will not hold on to obsession
now.” Rather, he gives up his obsession when the ancient
demon (Gui Tou Cheng) gives up its obsession because he is
moved by it.
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Q Do you think adding the emotional line with a
companion animal helped expand to the markets
outside of romance movies?

A The part where the dog appears is my favorite part of
Till We Meet Again. | think it's the most emotionally mov-
ing part of the film. | didn't plan that direction from the
beginning of the production. At first, | was going to shoot
a romance movie. But after | wrote the dog scene, | really
wanted to direct it. | didn’t think too much about whether it
would expand to other markets.

Actually, we can think about two kinds of works when
we talk about creators. One shows what kind of person
the creator is and the other shows what kind of person the
creator wants to be. And | think the latter is more truthful.
| don’'t know how other people are like, but tend not to be
decisive in thinking ‘| am a certain kind of person and | have
to show it to others.’ | have something that | want, which
| think is very beautiful. But | usually can’t realize it. Yet |
think it is still very good. | really want to have it, | want to
be a braver person, and | want to become a person who
knows love better. But | don’t have a way to realize it. So, as
| was creating this work, | gradually got closer to the version
of myself that | admire.

Q How did you secure the production budget for

Till We Meet Again? Since it was a large-scale

production, it would have been possible to secure

a Hollywood-scale budget. How did you secure the

budget? Did you consider the Taiwan market first?

Or did you consider the overseas market from the

beginning?
A At first, we excluded the Chinese market. The studio
told me not to worry about the overseas market and focus
on creating great work. However, one has to pay attention
to recover expenses with box office income at the least.
If you created your film with someone else’s money, you
have to help recover the cost. It is true that Till We Meet
Again was one of the most expensive Taiwanese films in
recent years, but it is not to say that there was an unlimit-
ed amount of budget. For example, the basalt column that
the art team initially designed was very high. So, | could
not have captured it no matter how | filmed it. But since
we didn’t have the money to make that many columns, we
asked the art team to cut the top off. The special effects
team then processed the footage. | think Taiwanese people
are very good at finding novel solutions when they are cor-
nered by challenges.

Q Has the market reacted as you expected?

A | got the expenses back, and | made money. We are
preparing our next project now.

Q What made Till We Meet Again so popular, do you
think?

A This kind of film has never been produced in Taiwan. |
think it’s not because people did not want to make some-
thing like this but because there has been a limitation of
imagination in the market. However, the films | watched
when | was a child had such imagination.In television dramas
such as Magic of Spell (HkABRAREME, 1988) and Legend
of the Sky Mountain Heroes (KL &, 1998), Angela PAN
Yin-tze turns into a phoenix. At that time, Taiwanese films
and dramas realized their imagination in various ways. | had
a sense that they spent a lot of money on art. | think Till We
Meet Again might seem unique because there have been
many realist films produced in Taiwan over the last twenty
years. To be honest, | wouldn’t have chosen the subjects of
Till We Meet Again if | didn’'t have such a budget. It could
have been a bit frustrating not to have good special effects.
It’s difficult to realize with a small budget for filming. In the
end, it's about the team effort. The audience loved this film
because they felt it was entertaining.

Q Till We Meet Again premiered at the BIFAN. Why do
you think international audiences love this film?

A | think this film works for Asian audiences. We don’t
have difficulties watching Along with the Gods: The Two
Worlds (2017) which is a Korean film. There are no barriers
when we watch Japanese horror movies, too. Asians un-
derstand each other’s culture to a certain extent. When we
watch Thai horror movies, we don’t feel it’s strange that
they do rituals in their own ways. | feel that the world has
become even smaller than people think. | was surprised to
know there is no concept of Yue Lao, the old man under
the moon. There is no god of love in Korea. However, Ja-
pan seems to have one. In Threads of Destiny (#I#g, 2006),
something similar to the red thread in Till We Meet Again
appears.

Q What are your plans for creative production?

A When | presented Till We Meet Again at the BIFAN last
time, | said that my next project would be a love story and
it would begin in the rain. Now | am preparing a love story
that starts in heavy rain, but it is not a fantasy like Till We
Meet Again. But my films have never been realistic. They all
reflect what’s going on in the little world inside my head.

Even if it’s the same old love story, it can be very unique
with people with different personalities. There are a lot of
elements in the new project that | am very much attached
to. For example, it always rains when lovers part or when
they dispute. | think that love that began in the rain is one
that is the most beautiful. It is a story that is inseparable
from the rain.

| really wish to screen the next project in Bucheon. |
had a really hard time filming Till We Meet Again, but | could
only do remote interviews with international media because
of COVID-19 without going anywhere. If it was like the old
days, | could fly around different places. So I'm really disap-
pointed.

Q You created unique films such as You Are the Apple
of My Eye (2011) and Mon Mon Mon MONSTERS
(2017). Where comes the courage to make such
films?

A | don’t have enough skills to imitate others. Of course,

I look for films to reference special effects, art, and filming

to create the atmosphere | want to realize. We really love

films. | am influenced by many films because | cannot make
any film by myself. | cannot become someone else because
my abilities are limited. | don’t want to exaggerate my story,
but I'm really scared of making a terrible work. The scariest
thing about creating a film each time is the fear of being
ashamed of what | have created. If | am professional enough
to direct a film every year, | might not feel embarrassed to
have bad work from time to time. But since | make a film
every five to six years, | want my film to be a valuable one.

There is no guarantee that | won’t shoot a bad film just

because | had a good experience. That's why | always have

this fear. | was really scared when | was filming Till We Meet

Again. | was relieved only after seeing the completed ver-

sion with the first editing. So... Making a film is so scary!






Figures of Top 10 Films in Japanese Box Office
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From an international perspective, director Ryusuke Hamaguchi and his Drive My Car
(2021) would be considered representatives of Japanese film. In March, the director won
the Silver Bear at the 71st Berlinale with Wheel of Fortune and Fantasy (2021), an omni-
bus film with three short films. In July, he won the Best Screenplay Prize, FIPRESCI Prize
and Prize of the Ecumenical Jury at the 74th Cannes Film Festival with Drive My Car, a
film adaptation of Haruki Murakami’s novel. After the Cannes, the film was praised in the
United States, winning the Best International Feature at the 94th Academy Awards. It was
the first Japanese film to be nominated for best picture. In addition, it also won the 86th
New York Film Critics Circle Award (NYFCC), the National Society of Film Critics Awards,
and the Los Angeles Film Critics Association Award. Never before in the history of Japa-
nese cinema that a single film won that many prestigious awards. Of course, the film won
the first place in the top ten list of Kinema Junpo (F%~<#&#R), a film magazine with the
highest authority in Japan and received overwhelmingly favorable evaluations from critics,
winning various awards for directing and screenplay.

Yet, the status of Drive My Car in the Japanese domestic film market did not match its
international appreciation. Parasite (2019), which won the Palme d’Or at the 72nd Cannes
Film Festival two years before Drive My Car, enjoyed commercial success in the Korean
market as well. Yet, Drive My Car did not have a good record at the Japanese box office.
According to the box office revenue for 2021, released by the Japan Film Makers Associa-
tion, Drive My Car is not in the top 10 box office films for both Japanese and international
films. Moreover, it did not even make the top 30 list for Japanese films. In Japan, a film is
considered a hit when the box office revenue exceeds 1 billion yen. Released on August
21, 2021, Drive My Car was far short of 1 billion yen as of the end of the year. With profits
by mid-February 2022 combined, the revenue only exceeded 500 million yen. (However,
the film is continuing its screenings thanks to the Academy Awards. Thus, the total reve-
nue is expected to exceed 500 million yen.)

This is not to say that Drive My Car has failed as a ‘business.’ It is said that the production
cost of Drive My Car was about 100 million yen, which can be considered as a shockingly
low budget compared to other films nominated for the Academy Awards. And | think it
was a fairly reasonable decision to produce the film on a low budget. For those who un-
derstand the trend of the Japanese film market in recent years, Drive My Car could not be
considered a film to earn more than 1 billion yen in the first place.

Then, one might ask what exactly is the ‘recent trend.” The answer to this question comes
naturally if one looks at the characteristics of the top box office films in 2021.

First of all, compared to other Asian markets, anime films garner a tremendous number
of audiences in Japan. The top 3 box office hits in 2021 were all anime films. The high-
est-grossing film was Hideaki Anno’s Evangelion: 3.0+1.0 Thrice Upon a Time (2021),
which earned 10.28 billion yen. The second was Detective Conan: The Scarlet Bullet (2021),
the 24th installment of a long-running popular series. The third was Mamoru Hosoda’s
Belle: The Dragon and the Freckled Princess (2021).
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One thing to note here is that there are separate criteria for the list of top-grossing films
announced by the Japan Producers Federation each year. If there are films released during
the year-end season with a number of blockbusters, their release dates are classified as
dates in the next year. This is probably because the federation wanted to avoid evaluating
films released during the year-end season based on the performance of a short period
while they might make big hits at the box office. Therefore, there is a sufficient possibil-
ity that certain films were not included in the list of films released in 2021 although they
were released in the same year.

One example is Jujutsu Kaisen: Zero (2021), which was an anime film directed by PARK
Seong-hu, a director from Korea. As of April 2022, this anime film is maintaining its popu-
larity and earned more than 13 billion yen in box office revenue. If it is included in the list
of films released in 2021, it becomes the top-grossing film of the year. It will then make all
of the top four films of 2021 domestic anime films.

In addition, there is another anime film that has been in theaters since 2020. Demon Slay-
er: Kimetsu no Yaiba the Movie - Mugen Train was originally released in October 2020.
While it made a historic hit in 2020, it kept generating more than 6 billion yen revenue
throughout 2021. The total revenue it has earned since its release in 2020 is 40.43 billion
yen. Such a ‘monstrous’ revenue can be described only as eating box office profits away.

Anime films have almost dominated the list of top box office films thanks to the accu-
mulated popularity of each anime and its author as well as trust in the quality of the
work. Interestingly, however, some people analyze that the COVID-19 pandemic has had
an impact. Immediately after COVID-19 was recognized as a pandemic, the public image
of theaters became a hotbed of infection, causing a dramatic decrease in the number of
audiences. However, theaters started seeing audiences gradually coming back in 2021.
Although the Japanese government declared a state of emergency three times, caus-
ing theaters to remain closed, the total number of audiences increased 8% and reached
114,818,000. Yet, most of the additional audiences were young generations. The elderly
audiences who took up a large part of the Japanese film market are still not coming back
to theaters.

In addition, Japanese anime films that dominated the box office in 2021 had one thing in
common: their target audience was very young. Since their main audiences were children
and young parents, the films could detour the impact of COVID-19 and generate high rev-
enue without problems.

All of the top-grossing anime films, including Jujutsu Kaisen: Zero and Demon Slayer:
Kimetsu no Yaiba the Movie - Mugen Train, were distributed by Toho. Toho has long been
maintaining its dominant position among major Japanese film studios. It has a number of
films with attractive content targeting young audiences. This greatly helped the company
to overcome the difficulties caused by COVID-19. According to the annual financial state-
ment published at the end of February 2022, sales increased by more than 20% com-
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pared to the previous year to 228.3 billion yen. Net profit after tax recorded 29.568 billion
yen, an increase of more than 100% compared to the previous year.

In contrast, the art house theaters are still struggling to screen live-action art films. The
audience base of art house theaters is mostly the elderly. As a result, no one is returning
to art house theaters yet. On July 27 2021, the lwanami Hall in Tokyo announced its clo-
sure due to difficulties in operating the business. Previously, it had been considered the
first art house theater and attracted a large number of audiences. Thus, its closure caused
a lot of shock to many audiences and industry professionals. For a number of years, many
films could achieve commercial success with the help of the lwanami Hall. Thus, the the-
ater had been considered a living legend in the film industry. There are concerns regarding
the closure of the theater since it would affect the import and release of international art
films in the coming years, making it more difficult to watch diverse art films in Japan.

In 2021, the highest-grossing film except anime films was ARASHI Anniversary Tour 5x20
FILM Record of Memories (2021). However, this too cannot be considered a typical film
to be released in theaters. The film is a documentary depicting concerts of a largely pop-
ular male idol group ‘ARASHI’. The group announced its hiatus on the last day of 2020. In
2021, fans flocked to theaters to watch the film. Similar to the anime film hits mentioned
above, the film did not target elderly audiences. While the film made a box office revenue
of 4.55 billion yen, there was another film that barely earned 0.5 billion yen. It was The
God of Cinema (2021), directed by Yoji Yamada. The film targeted the elderly audiences
and was distributed by Shochiku, which also distributed the ARASHI documentary.

Among the regular theatrical releases, the highest-grossing film was Tokyo Revengers
(2021) with 4.5 billion yen revenue. The film was distributed by Warner Bros., which
did not release Hollywood blockbusters like Disney and Sony. However, the fact that it
had a catalog of films produced in Japan gave strength to its business. All of its top five
high-grossing films in 2021 were Japanese.

In fact, Japanese films accounted for a whopping 79.3% of the total box office revenue
in 2021. Such an incredible figure is a result of the success of Japanese anime films com-
bined with the absence of large-scale Hollywood films in the aftermath of COVID-19. In
2021, the Japanese film industry garnered global attention with Drive My Car. However,
there were different strands of Japanese films that respectively played well in the interna-
tional scene and the domestic market. All of them were Japanese films, but they seemed
to live in different worlds.
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Interview with
YAMAMOTO Teruhisa

TERUOKA Sozo

He is a lecturer in Asian Films at Nihon University and Ikebukuro Community College, and worked as
the programming director for the Tokyo International Film Festival, Hong Kong Film Festival, Taipei
Golden Horse Film Festival and others. As the film critic, he is writing for the Kinema Junpo, PIA and
others. He is currently a programming director of Osaka Asian Film Festival.
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YAMAMOTO Teruhisa

Born in 1981. Born in Hyogo prefecture. His productions include the movie Birds Without Names (2017),
Wife of a Spy (2020), and the Netflix series The Naked Director Season 2 (2021).

Drive My Car was nominated in four categories including the
Best Picture at the 94th Academy Awards. Producer YAMA-
MOTO Teruhisa made the movie with director HAMAGUCHI
Ryusuke. We talked online with producer Yamamoto, who
was in Los Angeles before the award ceremony.

Q How is the local reaction?

A I'm surprised that so many people praised me and said
it was interesting. Many people say, “I saw something beau-
tiful,” and | think that the shots that Mr. Hamaguchi spun
and the acting of the actors created a cinematic harmony. |
was able to immerse myself in the world view so much that
| didn’t feel the length of 3 hours at all. Probably because
there is a universal story there.

At the root of MURAKAMI Haruki’s original work is
loss and rebirth. | think you felt that in the movie. And in
the process, in order to hear the other person’s words and
heartfelt voice, | feel that he resonated and sympathized
with the simple truth that he had to first look into his own
heart and listen to his own voice. There didn’t seem to be
any handicap called subtitles.

Q Did you have any influence on the situation
of COVID-19 and the changes surrounding the
Academy Awards?

A | think the COVID-19 brought some sort of division be-
tween people. American society also has various divisions,
and | think that many divisions are appearing all over the
world in the form of environmental thoughts and wars. Per-
haps everyone wants to recover a relationship that has been
separated by a great deal of external force.

At the Academy Awards, director BONG Joonho’s Par-
asite and director Chloe Zhao’s Nomadland opened the way
by winning consecutive Best Picture Awards, updating Oscar
history and American film history. | think it’s significant that
the Academy Awards are working to reform values in itself,
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and | wonder if Drive My Car was added to the movement.

Q You have been working with Director Hamaguchi
since Asako 1&I1 (2018). It was exhibited in the
competition of the Cannes International Film
Festival.

A Around 2012, | saw a lot of works after receiving ad-
vice from my master and producer Osamu Kubota, who was
also the boss of C&l Entertainment, to ‘find a director of
the same generation’. One of the reasons was that | saw Mr.
Hamaguchi’s movie and wanted to talk to this person. Was it
around the time of Passion, a completed work of Tokyo Uni-
versity of the Arts, and The Sound of Waves, a documentary
of the Great East Japan Earthquake | talked about wanting
to do it together.

| wasn’t Drive My Car, but | was proposing to visualize
MURAKAMI Haruki’s work. At that time, | was asleep be-
cause | needed a ‘big invention’ to make Murakami’s work
into a movie. When | was discussing ideas, Mr. Hamaguchi
came up with Asako | & II. When | saw Mr. Hamaguchi’s
movie, | thought that this person could do anything regard-
less of genre. As a producer, it's easy to have a strategic
popularity, so | think I'd like to make a romance movie first.

Q Why did you think that MURAKAMI Haruki's novel
would suit you?

A | felt that the two people’s creative attitudes had
something in common. Is it ‘skillfulness to tell’? Mr. Hamagu-
chi excels in the technique of expressing with images, which
has the mystery of movies. In the case of Mr. Murakami, |
think that is the text. For example, in Mr. Hamaguchi’'s Pas-
sion, he drew the state of the individual as people crossed
around love. | think Mr. Murakami also has something in
common in that he draws individuals while focusing on love.

Q Drive My Car was a three-hour long conversation
drama, and in addition, COVID-19, you might have
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had a hard time making it.

A It was hard! At first, | thought it would be good be-
cause NISHIJIMA Hidetoshi, who starred in the combination
of Mr. Hamaguchi, up-and-coming director who knocked on
Cannes’ door with Asako 1&II and Mr. Murakami, the world’s
best-selling author, was decided. | didn’t expect the scale to
be 3 hours. He was rather confident and talked about the
appeal of plots at the investee. However, the first company
refused, and | was really impatient. It's like “There is such a
thing”. It took almost two years to start shooting because it
was 2012 when | talked about making Murakami’s novel into
a movie, and it was 2018 when it became concrete.

The shooting was planned to be completed in March
~ April 2020. Initially, it was set in South Korea, and it was
supposed to be shot in South Korea by 80%, but it be-
came impossible to go in COVID-19, and it will be canceled
once the Tokyo edition has been shot. | waited for spring
and summer, but | can’t see the end of COVID-19 at all. |
changed the setting to Hiroshima and finally resumed at the
end of October. In the meantime, there was a long period of
time, as the script had passed since lefuku lost his wife to
attend the theater festival. For Mr. Hamaguchi, | think it was
good as a result.

Q But as a producer, | don't feel like it.

A | was really nervous. Obviously, the movie won’t end
until you finish shooting. During that time, | was working
hard to solve various problems while sweating cold. Later,
Mr. Hamaguchi said, “I should have had a problem, but it
was solved before | knew it, and | wondered if it was really a

problem.” “No, it was really hard,” | replied. Films are always
hard, but it was really difficult.

Q Is there any problem with the length?

A The first director rush was 3 hours and 20 minutes. Be-
fore that, Mr. Hamaguchi called and confessed, “I worked
until yesterday night and couldn’t sleep after that, but it’s
been 3 hours and 20 minutes.” At the scene, | was talking
about what to do because it would take more than 2 hours
and 40 minutes, but | don’t think it will be 40 minutes more
than that. You were surprised, “Is that possible?” | think Mr.
Hamaguchi was also impatient that he couldn’t face other
producers and investors.

From there, | asked SADAI Yuji, the producer of Bitters
End, the production secretary, and Mr. Kubota to see this in
a form that is close to the best and the current situation. |
was angry with Mr. Hamaguchi about what to do when |
was told, “This is not going to be a box office.” For example,
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cutting most of the Hokkaido edition. That’s not possible
now. Mr. Sadai said, “You don’t have to cut it,” and | was
saved.

Q What did you think of the hard-working work? It
was exhibited at the Cannes International Film
Festival in July 2009 and won the Screenplay
Award.

A | felt like | made a very strange movie and had a new
movie experience. It may be difficult to accept it, but |
thought it would be appreciated. If the people who saw it
are stabbed deeply and deeply, | thought | could make it by
itself.

| was happy that | was selected again for Cannes, but
| personally wanted Mr. Hamaguchi to win the director’s
award. However, the director’s award at this time was direc-
tor Leos CARAX of Annette, and | was convinced that this
was unavoidable.

Q It will be released in August 2021, but the box office
was not going well at first. That's what the award-
winning rush in the US at the end of the year leads
to an explosive hit.

A Although it became a hot topic at the Cannes Screen-
play Award, | am sorry that it was really tight at the be-
ginning of the release, as the audience seats in the movie
theater were limited to half in COVID-19 and it could only
be screened three times a day due to the scale.

| think the announcement of the Academy Award
candidates had a big impact on the box office. In both the
United States and the United Kingdom, | had never imag-
ined such an evaluation, so | had the feeling that | did it, but
| was so happy that it led to the box office. | was extremely
pleased that the number of pavilions increased more than
the award. | think it’s important for people to watch the
movie and continue to work.

Q | hope that the success of Drive My Car will lead
to the diversification of Japanese films in terms of
work and entertainment.

A | want that to happen. | would be very happy if peo-
ple who didn’t know Mr. Hamaguchi thought that such a
movie would be interesting because of “Drive My Car”. |
also want to deliver more attractive works. | would like you
to bring in diversity even in the major scene. The Japanese
movie industry is a market that relies on domestic de-
mand, and has some aspects of stagnation. | hope that the
part that has become galapagos will collapse in the future.
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Q Overseas expansion of Japanese movies is also a
major issue for the industry.

A | myself have been talking to French and Korean direc-
tors for a long time. | feel that it has become easier to as-
semble in the future. | think the industry as a whole should
adopt outside thinking. | think the scriptwriters, directors,
and technical staff who support the creativity should inter-
act more and more.

In Japan, the way the story is told is inward. Many peo-
ple outside Japan are thinking about how to create a story
that appeals internationally. For example, the popularity of
Korean movies is driven by the motivation to make them
not only in their own country but also outside. | think that
the orientation itself is very different from Japan.

In that respect, Mr. Hamaguchi is not bound by domes-
tic demand. He himself is not so conscious, and although it
seems natural to him, | think that the starting point of the
proposition of what an interesting movie is, the foundation
of creation is international. | feel that not only Mr. Hamagu-
chi but also a new generation is being born. | have the im-
pression that there are generations, such as directors such
as MIYAKE Sho and FUKADA Koji, who think back to the
origins of what they have gained through movies, and that
idea is deepening.

Q The award ceremony is coming up soon. Is there an
award for Drive My Car?

A I didn't imagine it at all, so | really don’t know.

Source: The Secret Story Behind the Birth of Drive My Car
revealed by the producer | KATSUTA Tomomi | Hitocinema |
https://hitocinema.mainichi.jp/article/naldhch_7
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2 Genre Gross(THB) Gross(USD) Production Distribution
. Columbia Pictures, Pascal Pictures, . .
HM Action 232,290,000 6,738,708 ) Sony Pictures Entertainment
Marvel Studios
oM Action 177,850,000 5,159,409 Legendary Entertainment, Warner Bros. Warner Bros. Pictures
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Thailand Film Market Trend in 2021

On 26 April 2021, Bangkok city has ordered all the cinemas in the Bangkok area to be
closed. At that time, the new cluster that started from a nightclub in Bangkok has created
fear in the society. Before 26 April, the city has become quiet with few people going out-
side. A Thai family comedy film Couples in Trouble which is a sequel to Thailand’s famous
film series in the late 70’s - 80’s Wai Onla Won (Chaotic Age) had its press screening at
Paragon Cineplex on 7 April. The film which is directed, produced and invested by veteran
actor Pairoj Sungwaributr found trouble later when the box office on its first few days of
release was only 66,000 Baht (4,480 USD). Shortly before the lockdown, Pairoj decided
to pull the film out of the cinemas and tried to reschedule the release date. However, even
until now, the film hasn’'t been re-released in cinemas. That is the fate of some Thai films
that got the serious effect from the pandemic.

The cinemas in most parts of Thailand were closed from 26 April to 1 October, which is
the longest closure of cinema business in history of Thailand. In 2021, there were only 19
Thai films released in cinemas. Not only the films couldn’t be screened in cinemas, but film
productions were not allowed to happen as well. GDH which is big company has only one
film released in 2021, which is The Medium. The film which is produced by NA Hong-Jin
and directed by Banjong PISANTHANAKUN premiered at BIFAN in July 2021 and released
in Korea and many territories before Thailand. The film opened in Thai cinemas on 28 Oc-
tober. At that time the film was already pirated and available on illegal websites. Despite
this misfortune, the film was successful in Thai box office and earned 54,040,000 Baht in
box office.

The biggest success of Thai film in 2021 is an unusual success, as it is a first feature film
made by a new company. The film 4 Kings is a film made by new company Neramitnung
Film and directed by Puttipong NAKTHONG who was assistant director to many films.
Before the release of the film, no one would ever expect that the film could become a hit.
4 Kings is distributed by M Pictures and earned 68.85 million Baht, which is the highest of
2021. From the success of this film, Neramitnung Film has decided to expand their busi-
ness and hired Panu AREE, the ex-director of acquisitions of Sahamongkol Film to be their
general manager. Neramitnung Film has announced the production of 3 new films which
are big budget monster films such as Leio, Inhuman Kiss The Sequel and The 100. The
company has plans to produce more film of other genres.

Another unusual success of Thai films in 2021 is the moderate success of 2gether : The
Movie, the gay romantic comedy film based on television series ‘2gether : The series’
which is a hit across Asia and the leading actors Metawin ‘Win’ Opas-iamkajorn and Vachi-
rawit ‘Bright’ Chivaaree have fans in many countries. Because of the closure of cinemas
in Thailand, the film was released in Japan in June 2021 by Asmik Ace Entertainment and
was a success. The film finally hit Thai cinemas in November 2021, which production com-
pany GMM TV released this film in cinemas by themselves. The film earned 9.02 million
Baht in Thailand’s box office.

In 2021, productions made by subsidiary company of Major Cineplex were not so suc-
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cessful, though the box office of those films were not bad consideration the situation. M
Pictures has only one title in 2021 which is Sompoi The Movie, the first Thai commercial
film ever to be made in Northern dialect for the audience in the Northern region of Thai-
land. The film is directed by Sompoi Team (Anawat PROMJAE and Aroonkorn PIC) which
is a group of young filmmakers from the Northern region with the support of veteran
filmmakers like Kongkiat KOMESIRI and Chookiat SAKVEERAKUL. The film earned 8.60
million Baht in Thai box office which is not bad for films released shortly after the reopen
of cinemas in October 2021.

M39, where Panchalee NITHIJIRAROJ is the managing director, has 3 titles in 2021. Haunt-
ed Tales which is a horror film directed by Supakorn RIANSUWAN, veteran sitcom writer
earned 8.98 million Baht in box office. While Som Pla Noi which is directed by superstar
comedian Petchtai WONGKUMLAO (Mum Jokmok) and is a sequel to E-San Love Story
(2017) earned 9.44 million Baht for M39. M39 also released the director’s cut of Von, the
romantic drama film from the company which was released in 2020. The director’s cut of
Von earned 827,772 Baht in cinemas.

Poj ARNON has come back with the sequel of his Hor Taew Taek (Oh My Ghosts!) series.
Hor Taew Taek: The Fierce Escape from Covid-19 is the eight movie of the series. The film
is invested, produced, directed by Poj ARNON himself under the label Film Guru, and is
distributed by M Pictures. It earned 10.83 million Baht in box office.

Dark World by director Jittsin PONGINTARAKUL, which is produced by Piyawat PATH-
OMVANICH under his film company Slap Monster premiered at BIFAN in July 2021 and
was released in Thailand after the reopen of cinemas in November 2021 and earned only
around 1 million Baht. The film is another example of Thai films suffered from the pan-
demic and the closure of cinemas which caused the distributor to reschedule the film.

Tai Major Production Studios, the collaboration of former president of GTH and former
managing director of T-Moment Visute POOLVORALAKS and his cousin Vicha POOL-
VORALAKS who is director and CEO of Major Cineplex Group, has released the company’s
first title in 2021 which is My Boss is a Serial Killer (directed by Phuwanit PHOLDEE and
Sornpat PRAKARANANT) on 1 April 2022. 3 weeks after, cinemas in most parts of Thailand
were closed, and the film ended its theatrical run with a box office of 5.29 million Baht.
The company’s second film Love Distancing which is previously scheduled on 14 February
2022 was postponed indefinitely (as of 1 June 2022).

Sahamongkol Film International had only 1 Thai film released in 2021 which is God Bless
the Trainees Too! (directed by Naruebodee WECHAKAM who was successful from 2020
film Low Season) The comedy film which stars members of BNK48 earned 3.05 million
Baht, which is not so successful for Sahamongkol. Benley Film, which is a new film compa-
ny which is from online game business, has made its first film Goodbye Mr. Tumor which is
a remake of 2015 Chinese film Go Away Mr. Tumor. Goodbye Mr. Tumor which is produced
by veteran producer Pantham THONGSANG and directed by Somkiet VITURANICH (Octo-
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ber Sonata, Mid Road Gang) and stars Ananda EVERINGHAM and Peechaya WATTAMON-
TREE is distributed by M39 and earned only 2.21 million Baht in box office.

For independent films in 2021, the interesting movement is the collaboration of The Na-
tional Federation of Motion Pictures and Contents Associations and Thai Film Director As-
sociation in releasing Thai independent film in all the regions of Thailand under the project
‘Move the Movie’. The first film released by the project ‘Move the Movie’ is documentary
Come and See by director Nottapon BOONPRAKOB. The film was premiered at Busan
International Film Festival in October 2019 and finally reached the audience in Thailand
on 6 April 2022, shortly before the closure of cinemas on 26 April. The film earned 1.88
million Baht in box office, which is a success for a small documentary. The project ‘Move
the Movie’ is continued in 2022 with the release of Uruphong RAKSASAD’s documentary
Worship (premiered at Singapore International Film Festival 2021) and Anocha SUWICHA-
KORNPONG’s Come Here (premiered at Berlin International Film Festival 2021).

Streaming companies like Netflix has become more and more influential in Thailand. Many
audiences are now waiting to watch film at home on Netflix rather than going to cine-
mas to watch the film. Films that did not get a good box office like Som Pla Noi, Sompoi
The Movie, Dark World or film unreleased in cinemas like A/ Love You (directed by David
ASAVANOND and Stephan ZLOTESCU) become number one on Netflix Thailand. Netflix
has decided to expand the company’s Thailand office and hire veteran filmmaker and pro-
ducer Yongyooth THONGKONGTOON who was previoulsy at GDH to be Netflix Thailand’s
content director. There are also other staffs of big film companies in Thailand that joined
Netflix. Netflix Thailand is working on production of many original films and series. At the
same time, other streaming companies like HBO have started hiring Thai staff to work on
its original Thai production. Many Thai filmmakers are in talks with streaming companies
for the possibility of working together. Thai cinema business is at the crossroads, which
it is difficult to predict if the audience or the filmmakers will still be with physical movie
theaters, or streaming platforms will be able to dominate Thailand’s content market. 2022
and 2023 will be the year to watch closely.

Donsaron KOVITVANITCHA

Donsaron KOVITVANITCHA does many jobs in Thailand’s independent film scene. He works as a film
writer, critic, and journalist for magazines and newspaper in Thailand. In 2015, he became General
Manager of Mosquito Films Distribution, a distributor of Southeast Asian films. He also works as pro-
grammer for film festivals in Thailand such as Bangkok ASEAN Film Festival since 2015. In 2017 and
2018, he was advisor to CinemAsia Film Festival, Amsterdam. In 2019 and 2020, he was advisor to
Cinema du Reel International Documentary Film Festival. In 2020, he became the preselector of short
films for Busan International Film Festival 2020. Donsaron is also an independent film producer, fo-
cusing on producing films from new talented Thai film director such as Nontawat NUMBENCHAPOL'’s
Boundary, Nawapol THAMRONGRATTANART!I's The Master (2015) and Die Tomorrow (2017), Anucha
BOONYAWATANA’s The Blue Hour (2015) and Malila: The Farewell Flower (2017), Wattanapume LAI-
SUWANCHAI's Phantom of Illumination. Currently, Donsaron is producing Arnold is a Model Student,
first feature film of award winning short filmmaker Sorayos PRAPAPAN.
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Interview with

Director Puttipong NAKTHONG

Puttipong NAKTHONG

1 He is a new director who made his debut with the student gangster movie 4 kings.

In the pandemic era when Thai films have production and
distribution problems, it is a big surprise for the whole film
industry that an independently produced film directed by
first time director has become Thailand’s most successful
film of 2021.

Back in the 90’s, it was known that vocational school stu-
dents in Thailand were troublemakers in society. They had
their own gangs divided by school and fought each other.
Among all the vocational schools, the ‘4 Kings' gangs from
Indara School, Prachachuen School, Kanok School and Bu-
ranaphon School were the most notorious for their violence.

The path for new director Puttipong Nakthong in bringing
the story of ‘4 Kings’ to the big screen was not easy, as no
one in the industry believed that the audience would be
interested to watch a film about these student gangsters,
except for new film company called Naramitnung Film who
decided to invest on this film. We have an opportunity to
talk with Puttipong Nakthong about himself and the unex-
pected success of ‘4 Kings’, which has become one of the
most important Thai films in this pandemic era.

Q Did you expect that the film would be this
successful?

A No. | just wanted to follow my dream. I've never ex-
pected it to become successful. On the first day of the re-
lease, | thought that this was like a dream.

Q You've graduated from vocational school like the
characters in 4 Kings?

A | studied at vocational school. | studied at Rajasittha-
ram Technical College, before | studied industrial and orga-
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nizational psychology at Suan Dusit University. | want to tell
stories of vocational school students through film. | pitched
this project to many companies and they didn’t take it.

Q How did you enter Thai film industry?

A After | graduated from university, | was an appren-
tice in the production of Yuthlert Sippapak’s Ghost Station
(2007). After that, his producer asked me if | already had
any full time job, so | was asked to join his team since The
Last Moment (2008).

Q Have you ever dreamed that one day, you will
become a film director yourself?

A 1 didn't have any dream to become a filmmaker, but it
was director Yuthlert who triggered me to think about my
future. He asked me how old | was. At the time | was 25 or
26 years old. He asked me if | ever want to produce some-
thing of my own. He kept asking me so | felt that | would
need to do something.

Q Why do you want to make the film 4 Kings ?

A When | started studying at Rajasittharam Technical
College in 2000, | experienced some fightings like the fight-
ing scene in the film. However, | didn’t hear much about
the ‘4 Kings’ who are the vocational schools students in
the 90’s because at that time, those schools were already
closed. Actually | wanted to tell the story of my school but
| felt that the story is not strong enough, so | came up with
an idea of ‘4 Kings’ in 2013. | decided to go to meet them to
ask for permission.

Q What did the real ‘4 Kings’ think of this project?

A They didn’t believe in this idea. They didn’t think I'm
serious about this, but for me, | did the research and that
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made me really want to turn their story into a film.

Q Is it true that most film companies in Thailand were
not interested in this project?

A Yes. It is true. After | finished writing the screenplay, |
went to pitch this project to film companies. | believe | went
to all film companies in Thailand, except GDH. All companies
rejected me. Some companies even looked down on this
project. Some companies asked me who is going to watch
this kind of film about vocational school students.

Q How did the production of 4 Kings start?

A At the beginning of the pandemic, | had a small sec-
ond-hand bag shop at Chatuchak market. It was a difficult
time for us who are film crews, and | had to close down my
shop. | had nothing left, except the 15 mins demo footage |
filmed for project pitching. | decided to upload that footage
on youtube so | can get some money from youtube. After |
uploaded it, on the first day there were 6-700,000 viewers.
Shortly after that, Neramitnung Film contacted me. After
that, | can start the production in December 2020. The pro-
duction was not difficult at the beginning, but at the middle
of the production, there was a new big cluster of covid 19
cases. We needed to have hygiene measures for our pro-
duction, which was difficult.

Q How was working with a new company like
Neramitnung Film for you?

A | was very lucky. Neramitnung Film gave me total free-
dom and never interfered. If it was other studios, they may
change many of my ideas.

Q What do you think of Thai film industry nowadays?

A All Thai filmmakers want to make good films. If the film
is not successful, the studio will blame the director and the
director will blame the studio. However, | don’t think we
should blame the audience that they don’t go to watch Thai
films anymore. | believe that Thai audiences are ready to
support Thai films if the films are good enough.

Q What is your next project?

A | want to make a film about prison. However, | may
not make many films. | may make only 4 films and then |
will stop. | felt that Thai film crews have to endure so much.
There is no welfare to support them. 2 days ago, my friend
who is on the camera team died from a heart attack. It is not
possible for us to create art by sacrificing our body. | hope
that there could be some organization to help the film crews.

Ej= THAILAND
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ZX|: www.cinemabravo.com, www.cinemaescapit.com, Brillante Ma. Mendoza,
Dave Rojo, FlixPatrol, LionhearTV, Noel Ferrer, Regie Sandel, Sid de Paz

Figures of Top 10 Films in Philippine Domestic Box Office

**In 2021, Most Philippine films are released online, so there are no official box office figures.

No. ==Y English Title 1= Director =27t Country 2 Genre Gross(USD) Production Distribution
1 Taya Taya 2o H)2|= FLo Roman PEREZ, Jr. Ziz|zl Philippines =13 Drama 1,782,718  Viva Films Viva Films
: ) ) ) ~ - - E=Ll=h Comedy, . ) )
2 Love is Color Blind Love is Color Blind Z= 8|2 7tZ Alof John Leo GARCIA zz|= Philippines N Romance 1,513,876  ABS-CBN Film Productions Star Cinema
i i Brillante Ma. N o S . -
3 Palitan Palitan HEI2tE| A= Xt MENDOZA da|zl Philippines cetot Drama 1,292,711 Viva Films, Centerstage Productions Viva Films
Mavx Productions, Embassy of the Philippines
4 otz{glo] HE A Faraway Land H|ZL|7} HatA T Veronica VELASCO zz|= Philippines cetot Drama 1,108,361  in Denmark, Embassy of Denmark in the Netflix
Philippines
5 204 %: ASXE OJT: The Missing 8 of|2! ote| Erik MATTI daju Philippines M Action 930,657  Reality MM Studios, XYZ Films HBO Go
6 Rabid Rabid of|2! ote| Erik MATTI oafml Philippines | Horror 866,191  Reality MM Studios, Regal Films Regal Films
_ Brillante Ma. Zz|ml Philippines, Centerstage Productions, Gentle Underground
7 H A EHE Gensan Punch Bzt HIEX ! ' cato Drama 734,060 ' SC Films International
I et t MENDOZA e Japan tot Monkeys
M hies! Ang Soul Mo’ _ I ABS-CBN Film Productions, Star Cinema, Kee X .
8 Alfirr:s 1es- ANg SOUTNOY  yiomshies! Your Soul is Mine Ol x| 2| Easy FERRER ECk Philippines Za|c| Comedy 671,141 Filming P ABS-CBN Film Productions
9 A Hard Day A Hard Day ZUA OIXt2 Lawrence FAJARDO a1z Philippines oHM Action 648,764  Viva Films Viva Films
10 Of2|Ab7t Arisaka o7t = Mikhail RED ziz|= Philippines HM Action 490,811  Ten17P Netflix
F' f T 10 F'I - Ph'l' - F H B off' £7X: www.cinemabravo.com, www.cinemaescapit.com, Box-Office
igures or 1op nms in lHippine roreign box ice Mojo, Dave Rojo, Philippine Box-Office
No. =Ey English Title s Director =27t Country 2 Genre Gross(USD) Production Distribution
_ N Columbia Pictures, Pascal Pictures, . X
1 ALo|C{oh: &= ¢flo] & Spider-Man: No Way Home = otx Jon WATTS o= USA M Action 572,984,769 Maruvel ;tucliiozr fctur Sony Pictures Entertainment
- Sh -Chi and the L d of Destin Daniel
2 Mx|oEl 2xo| MM ang-thrandie tegena ol py e ga12 n Dant LES USA o Action 224,543,292  Marvel Studios Walt Disney Studios Motion Pictures
the Ten Rings CRETTON
. Sony Pictures Entertainment, . .
3 Hli52: 21 6jof ] FIL|X] Venom: Let There Be Carnage  HC| M7|A Andy SERKIS o|=2 USA oHM Action 212,609,036 K . Sony Pictures Entertainment
Marvel Entertainment, Pascal Pictures
4 g3 Black Widow HO|E AERE Cate SHORTLAND oj= USA oM Action 183,651,655 Marvel Studios Walt Disney Studios Motion Pictures
5 2o EF: 0 YE|HO|E Fast & Furious 9 the Fast Saga  XAEI 2l Justin LIN o= USA M Action 173,005,945  Universal Pictures Universal Pictures
6 O|E{dA Eternals Z220| Xt Chloe ZHAO oj=2 USA M Action 164,616,521  Marvel Studios Walt Disney Studios Motion Pictures
o= of
7 007 = EF £ Cto| No Time To Die | EZLIZF Cary Joji FUKUNAGA Ii < USA, UK oM Action 160,772,007  MGM, Universal Pictures, Eon Productions Universal Pictures
_ _ Buffalo FilmWorks, Paramount Pictures, .
8  Foloj= S#o]A 2 A Quiet Place Part II = 3zjalAT| John KRASINSKI CE USA 52 Horror 160,072,261 o0 HHMIOrKs, Faramount Fictur Paramount Pictures
Platinum Dunes, Sunday Night
Columbia Pictures, BRON Studios, Ghostcorps,
9 NAEHAEZ 2l0|= Ghostbusters: Afterlife Ho|& 2to|ER Jason REITMAN oj= USA o =HlY Adventure 122,378,960 N ,I ctures, ) udios, s, Sony Pictures Entertainment
Sony Pictures Entertainment
20th Century Studios, Berlanti Productions,
10 =g| 7to| Free Guy £ 2| Shawn LEVY o= USA MM Action 121,626,598 21 Laps Entertainment, Maximum Effort, Lit Walt Disney Studios Motion Pictures
Entertainment Group
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Philippine Film Market Trend in 2021

: Cyber Battlefield

106

Don't look now, but it’s a guessing game in the social economy earnings of Philippine cine-
ma in 2021 in the pretext of corporate policies.

Believe it or not, it's happening right in our very eyes.
Seriously, it’s fun or no fun, indeed.

L

It's “more fun in the Philippines” (pun intended).

What with the emergence and dominance of live-streaming apps as KTX, iWantTFC, Up-
stream, CignalPlay, Vivamax, tba.ph and other over-the-top (OTT) services beamed on a
Pay-Per-View or subscription basis in Philippine territories and elsewhere where Filipinos
thrive and to switch on to homegrown visuals for homesickness and eagerness to tread
familiar grounds; foreign-owned media platforms like HBO and Netflix which show Filipino
movies, the battlefield in the local film industry in the Philippines in 2021 was the cyber-
space.

The quick, sudden shift to new, modern tech reigned here. The invasion of the global pest
of COVID-19 was a prelude when film projectors, stand-alone or mall cinemas, or DCP
would albeit take the backseats. In effect, the millennial third decade of the 21st century
COVID-19 pandemic highlighted the rule of cyber to Marshall MCLUHAN’s reduction of the
world to a village.

In the first quarter of 2021 alone, full-length Filipino films were streamed live because of
the shutdown of physical movie houses nationwide in response to the spike of COVID-19
variants in South African, UK, Indian and Brazilian. Unofficially, there were only eighty
films shown in the entire Chinese Year of the Metal Ox very influential on Filipino life and
culture. One glaring absence was the theatrical showing of director Vince Tafada’s Katips
in December which was missed out in the Wikipedia list. Out of these outings, more than
thirty were genre films or their permutations as erotic drama-psycho thriller, comedy-hor-
ror, romance-fantasy, action-fantasy, etc. but mostly created shabbily except for some
which were reviewed positively by critics.

It turned out that the most prolific flmmaker of them all was Viva Films and its affiliates,
most of them shown in its own OTT infrastructure Vivamax, which had registered 50%
of the total productions in 2021 seventy percent (70%) of them were skin flicks. The rest
were tail-enders of 30%, 20% and 10% ratio in producing films including the once prolif-
ic Star Cinema which could qualify for a 30% representation. In a review of sort by Fred
Hawson: “Vivamax almost high-handedly kept the local film industry alive and going this
year” Because of the zero-source of earnings from film companies, the ranking in the Phil-
ippine cinema report in 2021 is a mix of favorable reviews and wild guesses if not assump-
tions based on feedbacks in online and printed stories and interviews with knowledgeable
and credible players in the industry.

FlixPatrol, a film performance data repository, published in its tally board online site that
the Filipino film A Faraway Land (which starred Paolo Contis and Yen Santos about a mar-
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ried woman migrant worker in Denmark and a male Filipino reporter doing a documentary
on OFWs their meeting sparks a complicated love story) occupied the 7th slot in the Top
10 Netflix films in 2021.

Sid de Paz, booking officer of Viva Films said he would try to get box-office results of A
Hard Day - an action-thriller which was the only film of the company theatrically screened
at the 47th Metro Manila Film Festival in December - from the data collector in his de-
partment. The next time | followed up on Sid, he apologetically said that his colleagues
couldn’t provide the earnings of the project because it was not allowed by their office.
Dave Fabros, Assistant Chair of the Film Development Council of the Philippines (FDCP), a
state agency that formulates and implements policies in the economic, cultural and edu-
cational development of Philippine film industry, said that his office has no available data
on the annual earnings of individual films.

Internationally acclaimed filmmaker Brillante Ma. Mendoza, winner of the Palme d’Or Best
Director for Kinatay (The Butchered) at the 62nd Cannes International Film Festival in
France casually quipped: “Nobody will give you figures of streaming earnings of movies
in the Philippines” Although Mendoza said that there were available, palpable gauges in
determining, at least, the economic standing of each film last year, like his insider’s view
of Vivamax online app, a multimedia component of Viva Entertainment. “Taya by Roman
Perez, Jr. lasted for four months streaming at Vivamax. That’s a feat in the history of live
streaming of movies in the Philippines,” shared Brillante. “People during those times were
isolated at home and they enjoyed watching the film,” he informed. Taya (Bet) a psy-
cho-sex thriller, was streamlined from August to November.

In all honesty and objectivity, though, Mendoza’s Palitan (Swapping) was screened in
Vivamax for four weeks which was also a record-breaking stint in cyber show. Pali-
tan - although seen as an erotic drama its many scenes were shot in breathtaking if not
nerve-racking and thrilling sequences like the surreal waterfalls aerial shots of a hetero
foursome lovers’ orgy where the females were caught in homoerotic or gay gazes with
matching holding hands in the presence of their respective beaus in wild abandon.

LionhearTV, entertainment news online, stated: “Star Cinema’s Advertising and Promotion
Head Mico del Rosario confirmed that Love is Color Blind became the highest-gross-
ing Filipino film in 2021.” Del Rosario, also the publicist of Rise Artists Studio, ABS-CBN
Broadcasting Corporation’s new talent management arm, lauded the online performance
of Love is Color Blind, a Star Cinema romance which top-billed young idols Donny Pan-
gilinan and Belle Mariano - also known in their portmanteau moniker DonBelle - had
taken the whole live streaming platform by storm. KTX.PH, the app which showed the
film during the second week of December, released a news report on December 10, 2021:
“This is on its first day alone!ll Truly PHENOMENAL!!l CONGRATULATIONS TEAM #Lovels-
ColorBlind!!l...” Love is Color Blind was pitted against Viva Films and Centerstage Produc-
tions’ Palitan which also performed well at the digital cash registry. The two films were of
diversified audiences and orientations, though. According to Brillante, it was found out in
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a research that sexy movies still make money. “The audience of Vivamax are males from
seventeen to their twenties who prefer to watch female-to-female love scenes or female
bodies,” said Mendoza.

Unlike the past years when Star Cinema had overtaken most of its rivals in annual gross
receipts which the company generously shared with BIFAN’s ‘Made in Asia’ book, the
production house couldn’t furnish last year’s box-office or digital registry financial income.
Regie Sandel, Head of Booking and Distribution at ABS-CBN Film Productions said that
Princess ‘Daya’Reese, Love or Money, Momshies! Ang Soul Mo’y Akin!, Love is Color Blind
were not shown theatrically except for Love at First Stream which was also exhibited on-
site during the duration of the 2021 Metro Manila Film Festival. He said, no figures are
available.

Speaking of the 2021 MMFF, the annual fiesta of Philippine films which was shown in-per-
son during the pandemic was reportedly a dismal flop. According to MJ Felipe of ABS-
CBN News, there were no queues of moviegoers at the ticket booths on the first day of
the fest on December 25. However, MMFF spokesperson Noel Ferrer defended that last
year’s event was way ahead in its earnings from the 2020 run. The 46th MMFF underper-
formed to the tune of P31M. “In fact, the first-day gross alone this year covered 1/3 of the
total MMFF online gross (in its entire run) last year,” posted Noel on his Facebook wall on
December 26, 2021. Therefore, the 47th MMFF earned 10.323 million PHP on its first day
alone as per Ferrer’s assertion. Noel said that not even the big Hollywood films like Eter-
nals are able to approximate the gross that MMFF 2021 has generated so far.

When | personally asked Noel for a copy of the box-office results of last year’s entries, he
answered in the negative. Still, observers and men-on-the-streets have maintained their
impressions of the low outcome of 2021. “On Christmas day, movie fans noted the rainy
weather and the restrictions to eat inside the theaters and other factors that kept them
away from cinemas,” reported MJ. “According to some staff and customers, the reason
that affected the motley crowd of moviegoers was their search for child-friendly movies,”
Felipe added.

Other entries to last year’s fest were comedies (gay, romance and fantasy) and dramas
(melodrama, suspense) which were seen as turnoffs to kids who are attuned to watching
wholesome, funny popular stars. Disappointing was the 7500 PHP sales of comic thrill-
er The ExorSis at the tills on its first day. Movie writer Ed de Leon opined that the 47th
MMFF was a failure because there were no big stars and box-office attractions like gay
comic Vice Ganda and comedian Vic Sotto. Reports had it that most of the Filipino audi-
ence were frustrated of the pullout of the Hollywood blockbuster Spider-Man: No Way
Home in December to make way for the celebration of native films.
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Boy VILLASANTA

Boy Villasanta, Julianito Villasanta in real life, is an award-winning entertainment journalist and docu-
mentary filmmaker in the Philippines. Boy has authored six books, the latest of which is an in-depth
cultural, historical and socio-political analysis of the employ of sex as subject in Philippine movies in
the scholarly written "SekSinema(Gender Images in Philippine Cinema Enfolding Pandemia), (2021)
(Julianito Villasanta, Publisher with BVV8 Media Productions). Villasanta has produced several docs
including The Making of Quezon City (2017) from his screenplay directed by Fil-Briton filmmaker
Jowee Morel. At the moment, Boy is a multimedia practitioner. He writes for newspapers such as
OpinYon, Diyaryo Pinoy, Market Monitor etc.; online sites, namely, www.filcaspro.com, www.opinyon.
com and www.marketmonitor.com.He can be reached through boyvillasantal8 @gmail.com.
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Interview with

Director Brillante Ma. MENDOZA

Brillante Ma. Mendoza

Brillante Ma. Mendoza, producer and director of Palitan, Gensan Punch and Bahay na Pula is the Chief
Executive Officer (CEO) of Centerstage Productions. Mendoza is the 62nd Cannes Film Festival Palme
d’Or Best Director for Kinatay. He has won various international awards for his films including the Kim
Jiseok Award for Gensan Punch at the 26th Busan International Film Festival in 2021.

Q What are the effects of the COVID-19 pandemic
in local and international theatrical screenings of
your releases like the genre films Gensan Punch,
Palitan (Swapping), Bahay na Pula (Red House), all
three movies wrapped up in 2021 (although the
first two were shown last year) and other projects
when they should have enjoyed cinema showing
and their extended runs instead of just outright live
streaming?

A It's unfortunate that movie theaters not only abroad
but especially in the Philippines were shut down most of
the time in 2021 because of the global health crisis brought
about by the COVID-19 pandemic that my films and those of
others meant for offline screenings were greatly affected in
their box-office performances apart from the earnings that
they had in online showings. When some cinemas opened
in the third quarter of the year because of loosened restric-
tions, moviegoers were still hesitant, fearsome and cynical
to flock to them because of threats of the virus which later
saw the emergence of Omicron variants on the last days
of 2021. Anyway, some of my films were streamed live and
shown offline like Gensan Punch in Tokyo months back.

Q How does the COVID-19 pandemic affect the
production of your films in the pre-prod stage and

physical distancing including in film productions.

At the height of the viral infections, though, particularly
in 2020 and some intermittent seasons in 2021, it was very
difficult for me as a director and as a producer to conduct
pre-production meetings and even principal photography
without health consultations like swab tests, PCR or antigen
tests or quarantine isolations among ourselves from the
producer to the creative and technical crew. As a matter of
fact, | didn’t shoot any film in the entire 2020. | didn’t want
my production people and my stars to get infected of the
disease.

It was only in the auspicious months of, say, July or
August 2021 that | shot some additional scenes for Gensan
Punch. Yet, we followed strict health standards like bringing
in Okinawan actor Shogen to the Philippines but he had to
be quarantined and tested before he could face the movie
cameras. Our entire team was cautious in our movements
like wearing masks, disinfecting ourselves and maintaining
at least two meters of distance from each other especially
off-cam to mitigate the spread of the virus. We also prac-
ticed the same health systems in our shoots for genre film
Bahay na Pula and surreal scenes in Palitan which were
done in a coastal community off the southwest of Manila.

Q What are your adjustments in the production,

the principal photography phase when the new
coronavirus struck in the Philippines?

A Until now, even if the cases of COVID-19 have dropped
dramatically and we have reached a plateau of infections,
the Philippines through one of its state health apparatuses,
the Inter-Agency Task Force on Emerging Infectious Dis-
eases(IATF-EID) has been insistent on the practice of health
protocols like wearing of masks if not voluntary on face
shields, applying sanitizers and disinfectants and observing
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marketing and promotion of films during the
duration of the restrictive atmosphere of the
pandemic like strict adherence to government’s
health protocols in filmmaking and closure of movie
houses?

A Lock-in shots were the most practical and safest ways
to go in film productions. Everybody had to undergo entry
and exit swab tests. Like all film companies, we had to as-
sign safety officers and marshals to ensure that all the staff
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and crew follow the COVID protocols. Scripts are rewritten
or adjusted to minimize the number of people involved in
the set. In terms of marketing and promotion, the usual
story conferences and press confabs were done online al-
though in the latter part of the fourth quarter of 2021, some
on-site and in-person activities were allowed by only fifty
percent of the physical attendance of stars, technical and
members of the press.

Q Considering that the pandemic has eased up some
restrictions in filmmaking around the world, what
has the Philippine movie industry taken initial steps
to normalize the filmmaking situations?

A In the Philippines, during the last quarter of 2021, face-
to-face meetings like movie watching were encouraged but
with limitations just the same as 50% of the crowd accom-
modation. When the Omicron struck starting in December
and spiked in January of 2022, health restrictions were
again applied but luckily, it was a short-lived inconvenience
that paved the way to a more relaxed and healthier condi-
tion in the entire first quarter until today as we write.

Film productions are coming back to its normal arrange-
ments but still on-cam and off-cam participants are re-
quired to follow health standards.

Q Do you think Over-the-Top (OTT) services and
platforms could advance the Philippine film
industry? Why?

A There’s no way but the OTT to prevail and to perform
as much as the traditional film showing in theaters and
other in-person congregating film watching. It is a boon to
the Philippine film industry because there’s an additional
platform for screening. Although it is a new medium, the
market is now being developed. At the rate things are going
in a fast-paced society one can enjoy and get inspired by
watching in live streaming sites.

Q How does the Philippine government support your
filmmaking, especially in these challenging times of
the pandemic?

A There are many ways to skin the cat, so to speak. The
Film Development Council of the Philippines (FDCP) is one
government agency that somewhat helps filmmakers in the
country. There are grants the Council has given filmmakers.
| am one of the recipients of these when my film Bansa was
chosen in the project CreatePHFilms. It is in a way an incen-
tive to proceed with the film in this time of the pandemic.
There are other filmmakers who were given production
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grants or story development budgets.

Q How do you select projects for film production?

A In my book, | think the novelty of a project counts a
lot. One has got to present a new idea concept, a new pre-
sentation, a new sense of values and perception of the art
and business cycle of filmmaking. Fresh ideas not seen yet
by the world are welcome treats. One doesn’t sit on one’s
laurels easily because the film industry around the world is
dynamic and evolving. I've been exposed to world cinema
and my integration with the very people who create them is
one of my weapons to slant a different perspective in film-
making.

We should always find a project that sets the bar of
uniqueness even in our own native filmmaking. This even-
tually is carried on the world stage that surely appreciates
your inventiveness. Even if the people in your own country
aren’t attuned to your differing film values, just go ahead
with them as long as you think they are logical, trustworthy
and aesthetically framed, you can never go wrong. | like the
solid idea of research in the story and the whole iota of the
structure of the film before rolling in the movie cameras. If
the research is quite dependable and veracious, there is an
edge of uniqueness.

Q Pandemic or no pandemic, what does it take to
succeed at the box-office in the Philippines?

A There are a lot of factors to consider to succeed at
the box-office in the Philippines. One of the most glaring of
them is the employ of a story relatable to the most number
of people which should be presented in the most delectable
way.

Q How do you go about getting investments for your
films?

A There are a lot of ways in getting investments for
my films but | don’t necessarily adapt them per se. The
reliability and credibility of investors are important things
to consider. | don’t hastily give in to spurious or dubious
transactions. Of course, production budget is hard to come
by these days especially in the face of the industry down-
turn caused by the COVID-19 pandemic but hope springs
eternal. Modesty aside, because | have already built a name
in the international film community, people call me to joint
production. In the case of Gensan Punch, my co-producer
Gentle Underground Monkeys initially approached me if we
could work on a project about a true-to-life Japanese one-
legged boxer. | liked the idea and so we successfully did it.
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Q During the first quarter of 2021 and despite the
pandemic, what are some of the market trends you
saw in 2021?
A During the tumultuous pandemic year of 2021, | saw
the coming of massive live streaming of films in almost all
filmmaking countries. | also saw the resurrection of skin
flicks which are buyable and viable to a lot of viewers. Sex
as a topic sells much. Of course, horror films are also mar-
ketable because of the rise of culture shock and paranoia
brought about by the uncertainties of the pandemic, the
threats of terrorism and the savages of war. That's why |
didn’t mince a word to do Bahay na Pula which was a re-
minder of the futility of wars like the Japanese brutality in
the Philippines during the Pacific war.

Q What would you consider the toughest challenge
for you as a producer/director?

A The greatest or the toughest challenge for me as a
producer/director is how to sustain a film production with
equal responsibilities and privileges given to the workers,
creative people included. We need to recoup our invest-
ments as well as continue making films as a livelihood for
the rest of the production people. Being fair and honest to
the film workers is one virtue | cherish because they are the
backbone of my craft and my business.

Q What is your foresight of Philippine cinema in genre
filmmaking?

A Genre filmmaking will flourish in the Philippines be-
cause the Filipino audience is fond of fantastic scenes on
screen.

Q What is the impact of Korean genre filmmaking to
your Filipino sensibilities and aesthetics?

A Korean genre of filmmaking is influential in our Filipino
because it resonates in the many folkloric narratives in our
social history. Given the right approaches to genre filmmak-
ing of indigenous materials will enable Filipino filmmakers to
achieve world-renowned stature.

Q What will the world cinema audience expect
from your movies in the next couple of years, for
instance?

A | would like to offer world cinema the most memorable
things about the Philippines, its history and the unique cul-
ture we have that is tackled in form and content universally
understood. We have a lot of cinematic gems no matter
how people see them as unfriendly to the Filipino pursuit
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of honor, good image and prestige but we see the struggles
colorfully and the open-ended resolution because life is a
continuous process in itself,
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Figures of Top 10 Films in Vietnamese Box Office

No EY English Title us Director =27} Country
. TRAN Thanh
1 B& Gia Bo Gia: Daddy, I'm S Eet 282 . Ef Viet
6 Gia o Gia: Daddy, I'm Sorry Hoed NGOC Dang Vu H| ietnam
2 Lat Mat 5: 48H Face Off: 48H 2| 5t0| LY Hai H|EE Vietnam
3 nEEVS. 2 Godzilla vs. Kong OfiE fvte Adam WINGARD oj=2 USA
4 ATO|C{oH: &= ¢flo] & Spider-Man: No Way Home = ghx Jon WATTS oj= USA
5 Gai Gia Ldm Chiéu v Camellia Sisters LEAIE, HEQ Lk Nam Cito, BAO Nhan H|E Vietnam
6 £33 013 The Guardian HlE & Victor VU HIEE Vietnam
7 Trang Ti Phiéu Luu Ky Trang Ti Phieu Luu Ky F PN ] PHAN Gia Nhat Linh HES Vietnam
8 OlE{dA Eternals Z220| Xt Chloe ZHAO oj= USA
9 2 o] &ZE: O YE|H|0|E Fast & Furious 9 the Fast Saga  XAEI 2l Justin LIN o|= USA
10 EmLa CuaEm EmLaCuaEm 2 E|2ll 2] LE Thien Vien HELH Vietnam
No =Y English Title = Director =27} Country
TRAN Thanh
1 B4 Gia Bo Gia: Daddy, I'm S E2tet B g= o N Egt Vieti
6 Gia o Gia: Daddy, I'm Sorry = = NGOC Dang Vu HIEH ietnam
2 Lat Mat 5: 48H Face Off: 48H 2| 5t0| LY Hai H|EE Vietnam
3 Gai Gia Ldm Chiéu v Camellia Sisters FAIE, BEQ F Nam Cito, BAO Nhan HIEE Vietnam
4 35 oy The Guardian Ell= Victor VU H|EE Vietnam
5 Trang Ti Phiéu Luu Ky Trang Ti Phieu Luu Ky ot X|of Gt 21 PHAN Gia Nhat Linh H|EL Vietnam
6 Em La Cua Em Em La Cua Em 2 E|A H| LE Thien Vien H|EL Vietnam
7 Song Song Song Song 29 5 52 NGUYEN Huu Hoang H|E Vietnam
8 C3u Vang Cau Vang zZ =2 EQ| TRUONG Vu Thuy HIEY Vietnam
9 V6 Sinh Dai Chién Vo Sinh Dai Chien 229 Ht 22 NGUYEN Ba Cuong H|E Vietnam
10 Sam Hoi Sam Hoi 1lE 5[ Peter Hien H|E Vietnam
16 Hlo|= 2! OfAJo} MADE IN ASIA

EX{: https://boxofficevietnam.com

= Genre Gross(VND) Gross(USD) Production Distribution
3A0o|c| Comedy 430.000.000.000 18,700,000 Galaxy M&E, HKFilm Galaxy Distribution
oM Action 150.000.000.000 6,521,000 Ly Hai Production 815 Pictures
i Legendary Entertainment, ;
of Action 140.000.000.000 6,086,000 Warner Bros. Pictures
Warner Bros.
Columbia Pict , P | . .
o Action 122.000.000.000 5,304,000 O Mo rictures, Fasca Sony Pictures Entertainment
Pictures, Marvel Studios
cetot Drama 55.000.000.000 2,391,000 Mar6 Pictures -
=1 Horror 35.000.000.000 1,521,000 Lotte Entertaiment Lotte Entertaiment
3olg| Comedy 22.000.000.000 956,000  Studio68 -
HM Action 18.000.000.000 782,000 Marvel Studio Walt Disney Studios Motion Pictures
o Action 16.000.000.000 695,000 Universal Pictures Universal Pictures
=ES Romance 16.000.000.000 695,000 Le Dao Media, V Pictures -
= Genre Gross(VND) Gross(USD) Production Distribution
3A0|c| Comedy 430.000.000.000 18,700,000 Galaxy M&E, HKFilm Galaxy Distribution
HM Action 150.000.000.000 6,521,000 Ly Hai Production 815 Pictures
cetot Drama 55.000.000.000 2,391,000 Mar6 Pictures -
=1 Horror 35.000.000.000 1,521,000 Lotte Entertaiment Lotte Entertaiment
20| Comedy 22.000.000.000 956,000  Studio68 -
E=ES Romance 16.000.000.000 695,000 Le Dao Media, V Pictures -
cetot Drama 4.000.000.000 173.000 CJ Entertaiment -
cetot Drama 4.000.000.000 173.000  Bui Cuong Films -
AN Action 2.000.000.000 87,000 DC Entertaiment Galaxy Distribution
o Action 1.300.000.000 56,000 Anh Sao Production -
HIEE VIETNAM 17
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Vietnamese Film Market Trend in 2021
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Revenue of the Vietnam film market in 2021 continued to decline seriously due to the
COVID-19 pandemic. The outbreak of the pandemic in Vietnam has forced cinemas to
close for more than 6 months. In the remaining 6 months, only 14 Vietnamese films were
released. This was the lowest number of domestic films in more than 10 years and was
the cause of the decline in revenue. Out of 14 released Vietnamese films, there was one
film that broke all-time revenue records, and three that were profitable. The remaining
10 films all suffered losses from several billion to ten billion VND. For international films,
even Hollywood blockbusters such as Fast & Furious 9 the Fast Saga, No Time to Die, their
situation was no better. Only a few blockbuster movies like Spider-Man: No Way Home or
GodZzilla vs. Kong created a great box-office success, but still far below previous records.

Revenue was affected by the COVID-19 pandemic, but the results above show that audi-
ences are becoming more and more demanding and strict in choosing movies to enjoy.

A Great Box-office Success: The Film Broke All-time Revenue Records in Vietham

In a bleak year because of the COVID-19 pandemic, the movie Bo Gia: Daddy, I'm Sorry of
director, screenwriter and actor Tran Thanh made an unprecedented breakthrough at the
box office in the Vietnam film market. Released in early March, right after the Lunar New
Year, Bo Gia: Daddy, I'm Sorry immediately created a great success for more than a month.
On many film forums or magazines, the film also created lively debates with the audience
with conflicting arguments.

The movie version of Bo Gia: Daddy, I'm Sorry was developed from the ‘web-drama’ (a
form of ‘mini-series’ that is freely released on youtube) that created a fever during the
New Year 2000 of Tran Thanh - the top entertainment star of Vietnam. Although the
movie version has the same title and is still inspired by a realistic situation in a work-
ing-class neighborhood in Saigon, the content is completely different. Written from close,
even naked stories about family affection and father-son love with several personal im-
prints, and the reappearance of real life, Tran Thanh has brought an emotional and touch-
ing old father to the audience. That is probably the biggest reason why this film created a
rare great success for Vietnamese cinema. Being in charge of the most important creative
roles of the film such as producing, writing the script, co-directing (with Vu Ngoc Dang),
playing the main role (Mr. Ba Sang), music and even editing film - Tran Thanh shows his
ambition as well as putting all his energy into a movie that he pours his heart and soul
into.

However, that dedication and effort are completely meaningless if the film does not touch
the public’s emotions. Fortunately, Tran Thanh and his team have overcome this ‘death’s
door’. Although Bo Gia: Daddy, I'm Sorry still has a few drawbacks in terms of verbosity,
noise, or still retains some theatrical, television-style features - generally, it is a superior
work in terms of script, if you consider the script as the most important factor to conquer
the Vietnamese cinema audience today.
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In this film on the topic of family affection, the audiences have the opportunity to see a
complicated story about relationships in family and clan. The film opens with a meaningful
long shot, leading the audience into a world that is both chaotic and lively inside a small
alley in modern Saigon. And conflicts are gradually opened up, especially conflicts about
family and relatives; generational conflicts, etc. are presented very closely that we can see
somewhere in the social life of Vietnam today. It is noisy, bustling but also sincere with
contemplative silences, thus, the theme of ‘family affection’ in Bo Gia: Daddy, I'm Sorry
touches the audiences, making them eager to go to the cinemas and create debates on
the newspapers or the forums of the social media platforms.

No one can choose his family - that is evident in Bo Gia: Daddy, I'm Sorry. And because
we can’'t choose, we are forced to accept each other to live, both selfishness and altruism,
the bad and the good, the new and the old. The characters are built very close to real life.
No one is oversimplified, nor is anyone entirely good or bad, in Bo Gia: Daddy, I'm Sorry.
They all have to learn by themselves through challenges and difficulties to accept each
other and accept the imperfections of life. That maturity is not only for young people
but also for the elderly. That philosophy of life is skillfully exploited to create rhythm and
climax. That is probably the core value of Bo Gia: Daddy, I'm Sorry, making the audiences
see themselves in it, connect with their families and shed tears.

Exploiting the materials of everyday life to put into cinema is both easy and difficult. It is
easy because they are always there, under this sun, if the writer is willing to experience
and observe - he will have a whole resource to exploit. But the difficulty is that these life
materials, without knowing how to subtly and skillfully transform them into cinema, will
become a raw material that is gross or fake, which many films have encountered. Tran
Thanh got rid of those weaknesses because he transformed from his personal experiences
and many materials from his family’s life with a serious attitude when engaging in cinema.

In the Vietnamese market, Bo Gia: Daddy, I'm Sorry achieved revenue of 430 billion VND,
double more than the film that held the previous record at the domestic box office. The
film was also released in the US market and became the highest-grossing Vietnamese-lan-
guage film in the US with a revenue of more than million USD.

Some Other Little Success

Along with Bo Gia: Daddy, I'm Sorry, in 2021, there are only two Vietnamese films that
have made a profit at the box office: Face Off: 48H of actor-director Ly Hai and Camillie
Sisters of directors Nam Cito-Bao Nhan. These are both sequels of 2 franchise series with
revenue of 150 billion VND and 55 billion VND, respectively.

Face Off: 48H succeeded thanks to the prestige of Ly Hai brand after half a decade of en-
croaching on the cinema. This is an action film, emphasizing the love of family and friends
with popular colors that make the film accessible to the masses. The film exploits the con-
text of the Mekong delta with very special action scenes. The success of this series makes
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Ly Hai continue to exploit action movies with an impression of his personal style. He is
currently preparing for part 6 to be released in 2022.

Meanwhile, Camillie Sisters exploits the regal life of the high society in Vietnam with hid-
den personal tragedies. Despite the decrease in revenue compared to the previous part
(160 billion VND), Camillie Sisters still shows that this is a profitable cinema brand of di-
rectors Nam Cito-Bao Nhan.

The last film to be considered ‘break-even’ is The Guardian - a thriller/horror film by hit
director Victor Vu. This is Victor Vu’s forte, but this new film shows him repeating himself
with a stereotyped script, lacking in breakthroughs and even superficiality. This is the rea-
son why this expected film only earned 35 billion VND and only broke even.

Box-office Bombs

Among the most anticipated films of the year was Trang Ti Phieu Luu Ky, a fantasy-ad-
venture film directed by Phan Gia Nhat Linh. However, due to the controversy related to
the adaptation of the comic book of the same name and its release at the time of the out-
break of the pandemic, this film with a budget of more than 40 billion VND only earned
about 22 billion VND and became the most box-office bomb of Studio68, a film studio
specializing in exploiting materials with strong Vietnamese cultural identity.

Em La Cua Em - a romantic comedy (rom-com) film directed by Le Thien Vien and Song
Song, a mystery/thriller film directed by Nguyen Huu Hoang were also among the disap-
pointing works despite having a star-studded cast.

The remaining films were of the ‘disaster’ category in both quality and box office revenue,
of which the most prominent were Cau Vang and Kieu - two films adapted from two fa-
mous Vietnamese literary works. Both of these films were fiercely criticized by critics and
audiences for their lousy quality and serious impact on Vietnam’s literary heritage. The
revenue of these two films is only 2-3 billion VND, which means a loss of about 15-20 bil-
lion VND /film.

The serious impact of the COVID-19 pandemic has caused the Vietnam film market to
continue to plunge and affect the habit of going to the cinemas of audiences. However,
the breakthrough success of Bo Gia: Daddy, I'm Sorry and the catastrophic failure of Cau
Vang, Kieu, etc. shows that the artistic quality of the films is the most important reason for
audiences to spend money going to the cinemas.
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LE Hong Lam

Born in 1977, LE Hong Lam graduated in Journalism at the Hanoi National University in 1999. Lam has
had nearly 20 years of experience working as journalist, editor and editor-in-chief in the arts and cul-
ture. Lam currently works as a freelance film critic and journalist. To date he has authored five publi-
cations: Watching Letters Reading Images (literature and cinema interviews and criticism, 2005); Play
with Structures (cinema criticism, 2011); Birds in the Wind (a collection of essays on cinema, 2016);
The Dilemma of Being Human (a collection of essays on cinema, 2018); and 101 Best Vietnamese
Films (a survey of Vietnamese cinema, 2018)

124

o] = QI OFAjof MADE IN ASIA

HIEE

VIETNAM

125






Figures of Top 10 Films in Indonesian Box Office

No. =HEY English Title s Director

1 ATHO|EM: &= 90] & Spider-Man: No Way Home = gtx Jon WATTS

2 O|E{gA Eternals 220| Xt Chloe ZHAO

3 Hi o] AZFE: [ UE|H|O|E Fast & Furious 9 the Fast Saga HAEl 2 Justin LIN

4 #AX{23: otnp} AjZiCH The Conjuring: The Devil Made apo|2 At Michael CHAVES
Me Do It

5 Makmum 2 Makmum 2 ZEE $II2TE Guntur SOEHARJANTO

6 Abx|Q} Ell 2= 0| FM Shang—Ch.l and the Legend of C|AEl A2E Destin Daniel CRETTON
the Ten Rings

7 H|i52: 21 6o H] FIL|X| Venom: Let There Be Carnage HC| M7 |A Andy SERKIS

8 l0|0{E Ejo|A 2 A Quiet Place Part Il ESEE NES| John KRASINSKI

9 007 ' EF £ Cto| No Time To Die N2 ERLIZF Cary Joji FUKUNAGA

10 nEEVS. 2 Godzilla vs. Kong o= 2lvte Adam WINGARD

Figures of Top

10 Films in Domestic Box Office

No. =Y English Title P e Director
1 Makmum 2 Makmum 2 ZEE $3I2TE Guntur SOEHARJANTO
2 EAL L 2H| Nussa Hi| 2tAR L Bony WIRASMONO
3 Yowis Ben 3 Yowis Ben 3 OIXI2 S22 A HER AF Fajar NUGROS, Bayu SKAK
4 Yowis Ben Finale Yowis Ben Finale OIXI2 $SO2A HER AF Fajar NUGROS, Bayu SKAK
5 Tarian Lengger Maut Deadly Dance A7 20 |AE Yongki ONGESTU
6 Teka-Teki Tika Tika's Riddle OfL|AE Z2}FtA} Ernest PRAKASA
7 Backstage Backstage TEZ £312TE Guntur SOEHARJANTO
8 Kuyang the Movie Kuyang the Movie AL| AHat Sonny GUMELAR
O|T} O] ATHA] i
9 Losmen Bu Broto Mrs. Broto's Inn It I; i Ifa ISPANSYAH, Eddie
ojlc| FtE e CAHYONO
10 L Yuni FHat otC|L| Kamila ANDINI
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Z£X: Sigit Prabowo, IMDb Pro

27t Country = Genre Gross(IDR) Gross(USD) Production
. Columbia Pictures, Pascal Pictures,
o= USA AN Action 366,713,300,000 25,700,000 X
Marvel Studios
o= USA HM Action 101,331,018,120 7,101,480 Marvel Studios
o= USA HM Action 81,249,869,157 5,694,153  Universal Pictures
oj= USA =] Horror 77,052,600,000 5,400,000 New Line Cinema, Warner Bros.
QI | Alof Indonesia | Horror 70,513,880,000 4,941,753  Dee Company, Blue Water Films
o= USA HM Action 64,975,061,558 4,553,582  Marvel Studios
Sony Pictures Entertainment,
o= USA M Action 62,783,600,000 4,400,000 Marvel Entertainment, Pascal
Pictures
Buffalo FilmWorks, Paramount
o= USA =2 Horror 49,047,846,799 3,437,371  Pictures,
Platinum Dunes, Sunday Night
MGM, Universal Pictures, Eon
o=, 3= USA, UK HM Action 48,942,670,000 3,430,000 )
Productions
L d Entertai t, W
WTES UsA o4 Action 31,077,882,000 2,178,000 Bfi:” ary Entertainment, Warner
=27} Country a2 Genre Gross(IDR) Gross(USD) Production
Ol 14| AlOf Indonesia 33 Horror 70,513,880,000 4,941,753  Dee Company, Blue Water Films
ol Aot Indonesia ofiL|ofo| M Animation 17,859,280,000 1,251,614  The Little Giantz, Visinema Pictures
QI | Aot Indonesia 2o|c| Comedy 16,741,040,000 1,173,245  Starvision
[L=EPN[o]3 Indonesia 30|c| Comedy 14,768,440,000 1,035,002  Starvision
ldI=E PN (o] Indonesia 38 Horror 8,882,480,000 622,502  Aenigma Picture, Visinema Pictures
cataf, Drama Starvision, Imajinari, Indie Pictures
R=SEPN[¢] Indonesia ! : 6,920,680,000 485,015 o ! ’
Aot o|g] Comedy Fosa Pictures
Drama Paragon Pictures, Ideosource
Ol L|A|O} Indonesia Ccetot, 29 Music’ 5,530,320,000 387,576  Entertainment,
Astro Shaw
QI | Aot Indonesia 38 Horror 5,044,320,000 353,516 786 Productions, Max Anderson
Paragon Pictures, fourcolours films,
ldI==E PN (o] Indonesia cetot Drama 4,816,520,000 337,551 s )
Ideosource Entertainment
o . fourcolours films, Starvision,
Ol Li|A|OF Indonesia I=tI[3 Drama 4,686,400,000 328,432 ) . ]
Akanga Film Asia, Manny Films
ol =Lf|AJo} INDONESIA 129
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H &Y AZtS X[Z £ JSK| BRF L 4= QAUCE T”KX|E L= 2
HS aip 2ol 0| HFEX|MIA 22| B0l ojeol six| el Q  EL|AOO|A YtES CiA| 22 SUS YAOE <A
X7} EWst Xj2|12 xHX|8t Zi0|2tn A=}, O 2H]>(2021)E S5t TS FHUCE X B
<QOEHCHA: HWEtE=2|op JHE 75|17 RS i, s} 2ol & Tohzte| ZEoliM L2 opAIE Y JHE T2ke| Mst}
sist =2 DA olsfstn, YO 2 IR CI2 BE FRO| HalE A=A
FHIE £2 7|37t € Aol2tn MZISCE S8 9&@e A5t 201 A 20209 A WY A7 7S, 22|10 CHE Liate| Fstet i
AR o= EF5ID PSS JHSStn HES SHES YE + MBS XAHEH IR 2E HE (AL RHDO| HEFIC HEL H
QUL 3t BX| Yot Ahefo] 5|22 o= HER PEYJEX L 0 RYS LA ALs 22| RES 1)L BSA Y1, Ystt
= AACE TH7HEHE Al AT|=|RACE O] 7|2t St BstA|7t ChAl REAZHE 3]
=517| flali M= GHERIR @2 AAZTERRAQ| Fste 2izHo|
Q 0|= £ 7|Zk2 QI HAloLOM HEXCZ 2 cHo+ RIAIZES TFROF BHCH= AFAIS THSHQICE 21| 92 HAO|YU
MR ZepRe Solg HoiF £ 7|8|x|2t, 20214 A& 2| FX| 3, 2021E0] HHS AH2lsH= THHOIME 0fF5| 222 7Ho|
Al ZeEeLs IZUAOlA £ £E HAS B8 Yt HAQTIA HlOES AFES NBsts 2 OFSITL. B2 25} (Detak>(2021) (Tarian Lengger 7 lwtafiof SHC
HES Q1 ML ZOIE DI Qo] HIXIO|CE BE Wsto| JHE K Fof 0h7! WU|ZQIE SahA| HAS & Maut>(2021)2 2 CHS0f A|ZH0|| LHET, 2E 2g (AR SHE 1) Q2 7|7H E=H|E 0l Alejgion, ols
8 Tk ool e S of o Qlon, BAQI|A S DEe| YRE HEEV|E ST o B2 7|51t gtA NS ufj S0l YSFUCH LS 4= ACE O LA E UIK| HIA|OF QIAtAF Z4EE CHREO| &+ OfL|H|o|M = 2M EQIC M|
A CIO[E{7L A ZIE0 X&HO2 FI1%|1 QICt L5t @2iSe #0|2 WA m|A 243 I Z3 o 298 & + ASKP? aloz Qs 7H20| ¢17|=l= oS0 O7E L3S S5X| 2o
QIAEITZ, HO|AS, =z A St 8PH ELIE A @bicaraboxofficeS 25HH QA= H|Al0FS] BfA A (Tarian Lengger Maut)2 Eafi ‘BE LM Mslo= £22 2 0 Yst 7H=0f chsh 7|cHZHS T A|IZICE ACi7t 2t24ap O 7tEe
QLA CHEt MES 2MS F@5tT QICH 20174 SHE K2 EQIE AXS JHAISH0|S O 280t 749 2 Q7| ojolets B8S AN2 ACHD TE 4~ QUZICE 2020 2 ATTICE JSHE £7|0 L2Vt o=t 2 FstE 215 &
LES 7|55, QU AloF Qst Atfol MYEH Fst MZIAL L 7|E} Ofsh ZAIRIE 19| AFE RS H1} 20212 048] 0|92 Yat= H&Hst £ Q= oI5} HMEAPF B84 QJoirt
AL BEX| 52 AEOIAD, 0] 7IZHoll 7HE CIFOIE B Yai7t OTT
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Indonesian Film Market Trend in 2021
: Road to Recovery

Q QlEijAloH= 1 EE 23S Hh|9a M0 HECH Shaky Start
AEO0|R Z2RMEM JHAXO 2L HIZAZ AN HstEl As we begin our look at the year 2021 in the Indonesian cinema industry, we must step
"ol l=7r back slightly further to December 2020. Indonesian cinemas officially began reopening
A JHE =0 Es #HstE GetE HEHE off oFF S Cishs W in late September 2020 on a gradual basis. The progress was very slow as there was a
O|C}. J2|1 AX| = Aol CHXsHs LAI0| HHYRACHT & 2~ QU dearth of new content, coupled with a negative campaign towards theatrical moviegoing.
At E5| Y2 e WL 7Hle| Aol JEE F= dE S Exhibitors finally had Wonder Woman 1984 to kickstart the proceedings in mid-December,
O] MZig wh JCL 7|=XQl M= ZHol|A Tto| otL|2t, SIxInt but basically nothing significant after that. At the very end of 2020, finally Indonesian
HMAZT Q1=ol| cha 2o Of MES 27 ZIUC WH S 7|2 St tentpoles Asih 2 (Pichouse Films/MD Pictures) and Generasi 90an: Melankolia (Visinema
DAlHOHE 0f2] WS =6t Z3t o MEoME ZE RF9| Pictures) tried their luck, but found it very hard to entice audiences back to the cinemas.
ﬂljff = QU EIRICE WEp YatgE ofLjat Mzt s3o| Z5 Melankolia especially had dismal results, while Asih 2 fared slightly better.
2d

M= Ao Wt TlAHore] AMEof CHst et Eotxl

These bleak results made Indonesian studios delay the release of their tentpoles even
Z40| OFLIQICE MZALZ M LIA|H(Ob= HE|2 7|2 SoF wEA A
X
o

further. It sure didn’t help that in the first few months of 2021 Hollywood has not yet
returned to their normal release schedule as well. Indonesian cinemas struggled to find

{h St
FHCE Bioskop Onlinex} 7| = & T2 222 OfL|H|O|M7EX| 4=
N, 2BHOZ Yol SYHC)

content fresh and exciting enough to bring people back. Eleven Indonesian titles released

Q mAYoH:s Sof = #E2X Z0|2 x|U o 0|21 between January and April 2021 (one of them a wide expansion of a regional title original-

Chokst =bZ2 ME0| 1 Qlct 2|0 E7|0l| 2] Wsl= ly released in 2020) only attracted 125 thousand ticket buyers.

AES ZEo| A=, Y2 = I CHE Astof Chst 7 &lo]

ol=7|? J=iChH o T2 0| S37} ©p The shot in the arm for Indonesian cinemas eventually came with the arrival of GodZzilla vs
A ooz MEQl osto| AL D§ CiEsIC O] RHZES B Kong in late March. The movie attracted nearly a million audience, something that even
S5t 71 £ 2 chojs ‘XO)'2kn }ZICH QA 2EHE0| T A|LoH= Wonder Woman 1984 couldn’t do back in December 2020. This was then followed by
Clorst A2 2 M|t 4 Q= od2r0| I A| AEHSHIC) 20222 of Mortal Kombat in mid-April which was bolstered by the presence of local star Joe Taslim.
M 25} (Ben & Jody)(2022)2 A|EHHon] gto 2 ZE A3l 52
O|EHIX, =X 52| S 2o Z&Ql 1j2z| =20t 0|20l % of Eid holiday, normally a lucrative release window for Indonesian films, came in mid-May.
2 Clopst RZS MEQ of"o|Ch For obvious reasons, 2027’s Eid was very different. With no studios willing to put out

JjolMo g ZH=E0 2 M K|Lt 2H7F L RE RHEof Lioto) their big guns, Angga Dwimas Sasongko (Visinema Pictures) took a bold initiative. Horror
1R =22 95|l et JZX|oh 0735 522 o 15D, M thriller Tarian Lengger Maut (Aenigma Picture/Visinema Pictures, dir. Yongki Ongestu) was
E2 AS UM, M7|=S s ECt 0jHE0|1 S0|22 ¢EE unleashed to considerably good reception, ultimately nabbing 222.062 admissions. There
O|0F7|E TE 57| Qo st ULt S Y27+ & = U, were two other titles released during that frame, Dear Imamku and Terima Kasih Emak,
oM, 2, ERtO HEHE £ S Ao|ct Terima Kasih Abah, both achieved under 40 thousand admissions.

Delta-Forced Second Closure

After 2021’'s Eid holiday stretch, Indonesian studios continued to have a lack of confi-
dence and no tentpole was scheduled to be released. However, exhibition was bolstered
by three very strong import titles: A Quiet Place Part Il, The Conjuring: The Devil Made
Me Do It, and Fast & Furious 9. Altogether these three managed to snag almost 5 million
admissions. The ‘big screen is back’ vibe was felt strongly.

But then came the Delta variant.
All the hard work was seemingly brought to naught when cinemas were once again forced

to shutter their doors. The number of COVID daily cases was even higher than during the
first closure period, and this high level of uncertainty drove the industry to near-despera-
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tion. Fast & Furious 9 only managed to have full screens for two weeks, and by the begin-
ning of July Indonesian cinemas practically went into hibernation again.

A Cautious Second Restart

Somewhat like a pleasant movie plot twist, hope came after mid-July when the number
of daily cases started to drop significantly - much sooner than initially expected. Drawing
from experience during the first outbreak period - especially managing public opinion, the
authorities were cautious to initiate a restart and cinemas have to wait until mid-Septem-
ber to get their second, nay, third chance.

As it was in the first reopening period, imports again led the way. But this time around the
exhibitors had a lot more options in their hands, since the Hollywood release schedule
had come back to a semblance of normalcy. So when the second reopening commenced
in September, they had a very strong title in their hands: Shang-Chi and the Legend of the
Ten Rings. Because the second closure was a lot shorter than the first one, momentum
from before the closure was largely still there and the audience came back in droves for
Shang-Chi and the Legend of the Ten Rings. The ever-popular James Bond franchise then
followed with No Time to Die, performed strongly as well, and the momentum for theatri-
cal moviegoing was more or less restored.

Come October, Indonesian titles started to come back to the cinemas. Angga Dwimas Sa-
songko again took the initiative by releasing the long-hyped and long-awaited animated
tentpole Nussa: The Movie (The Little Giantz/Visinema Pictures, dir. Bony Wirasmoro) on
14 October 2021. It started rather sluggishly, but a stroke of fortune came when COVID
restriction relaxation finally allowed younger audiences to enter the cinemas. Nussa: The
Movie gained back momentum and eventually finished its long-distance run to a respect-
able 445.777 admissions.

By November, Indonesian titles have basically taken back regular residency at the cinemas,
albeit with mixed results. Of all the titles released, only Yowis Ben 3 (Starvision, dirs. Fajar
Nugros and Bayu Skak) had a decent result with 418.526 admissions. This was the third
installment in a popular comedy franchise which has spawned its own series. Other titles
unfortunately didn’t fare well. This included high-profile releases such as Paranoia, Los-
men Bu Broto, and Kadet 1947, also festival winners Seperti Dendam, Rindu Harus Dibayar
Tuntas and Yuni.

A Glimmer of Hope

In the closing month of 2021, there was a palpable nervousness in the Indonesian film in-
dustry, as no movie really broke through. The final part of the Yowis Ben Franchise, titled
Yowis Ben Finale (Starvision, dirs. Fajar Nugros and Bayu Skak) notched a decent 369.211
admissions, but still not quite that million-admission that everybody was waiting for. Even
regular box office champion Ernest Prakasa’s effort Teka-Teki Tika failed to make a mark.
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When Spider-Man: No Way Home opened to huge, pre-pandemic level numbers in
mid-December, this anxiety was further amplified. People WERE willing to come back to
the cinemas in droves, but why not for Indonesian movies? What kind of Indonesian mov-
ies do they want?

At the end of the day, genre film again came to the rescue. Released at the penultimate
day of 2021, horror sequel Makmum 2 (Dee Company/Blue Water Films, dir. Guntur Soe-
harjanto) surprisingly broke through in a major way. Its predecessor Makmum (released
August 2019) was a sleeper hit that opened at a relatively modest 51.378 admissions but
ultimately legged out to 827.997 admissions. This time around the sequel opened to
46.815 admissions. This may sound small, but considering that the industry was operating
at 45% effective capacity at best (due to capacity and showtime restrictions), the num-
ber was actually comparable to a hundred thousand plus opening day admission during
normal times. A very significant leap which promised better days to come. Makmum 2
ultimately did not disappoint, and fully realized its potential during its amazing box office
run. Finishing the opening week with 221.121 admissions, it eventually wrapped up with
1.762.847 admissions - a staggering 7.97x multiple.

Indonesian films released in 2021 grabbed a total of only 4.5 million admissions. At a
glance this number was extremely disheartening in a recovery context as it was much low-
er than 2020’s 12,7 million - but one must bear in mind that almost all of 2020’s number
was contributed from pre-pandemic releases. The road to recovery lies clear ahead, but
the journey was a lot more difficult than initially expected, given the mid-year re-closure
that was effectively another push at the reset button. The silver lining was that Makmum
2's momentum genuinely carried over to the following year:-- but that’s another story for
another day!

Sigit PRABOWO

Sigit PRABOWO is the founder of Cinepoint mobile application that provides box office charts data
and audience rating for films in Indonesia, using exit polling methodology. The Cinepoint Flash score
taken for every movie during its opening week represents true audience reaction and utilized as part
of a box office predictive model. More features and box office data are constantly being added to
Cinepoint. He also has a long time hobby of doing box office analytics, which led him to launch @
bicaraboxoffice Twitter account (along with Instagram, Facebook and Wordpress counterparts) that
provides box office information and analysis in Indonesia. Since its inception in late 2017, the account
has gained a strong following, with millions of impressions each month while also being followed by
prominent filmmakers and other stakeholders in the Indonesian cinema industry.
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Interview with

Director Angga Dwimas SASONGKO

Angga Dwimas SASONGKO

sumer.

Angga is a prolific film director & producer, who founded and leads Visinema. In 13 years under An-
gga’s visionary leadership, Visinema has made quite some marks in the Indonesian film industry by
gaining numerous awards and recognition, such as winning the Best Picture in Festival Film Indonesia
among other prestigious awards, setting Indonesian Box Office record in 2020 by gaining more than
2,2 million ticket admission with Nanti Kita Cerita Tentang Hari ini (2020), and has further grown from
a production house to become an entertainment and technology company. Today, Visinema has the
capability in end-to-end supply chain, from content creation, distribution platforms, and retail con-

Angga is also known as an activist and influential outspoken artist. He spent 2 years in Mentawai after
tsunami in 2010 to led his disaster relief initiative, Save Mentawai. In 2017 Angga and several other
civic society figures appeal judicial review to Constitutional Court for fair election. With his filmmaking
repertoire, Angga has been raising issues about human rights, from religious conflict in Maluku, politi-
cal exile, to agrarian conflict in his iconic movie, Filosofi Kopi (2015).

Q During the first reopening phase of Indonesian
cinemas, you were one of the very few producers
that dared to put out a tentpole for a wide release,
Generasi 90an: Melankolia (2020). These were very
hard times: not all cities were open, showtimes
were limited, etc. What drove you to come to that
decision and what did you expect to achieve?

A 2020 was an unprecedented time for us all, it was
very challenging for me as a filmmaker, us as a film produc-
tion company and ultimately for the exhibitioners, cinema.
During that time, we didn’t know whether or not the cinema
will be open again, or even will it ever be open at its full ca-
pacity. However, we believe in our audience and how local
content will always hold a special place in our audience’s
hearts although the behavior might change.

So when the opportunity arose for us to release Gen-
erasi 90an: Melankolia, we thought it would be best to un-
derstand the changing behavior in cinema-going first hand
and have ourselves ready for any kind of future releases.
Yes, it was a risk, but nonetheless, a great opportunity re-
sulted in priceless insight. Furthermore, it shows just how
resilient our local film industry is.

Q Eid Holiday period is traditionally a lucrative release
window in Indonesia, although in 2021 situation
was not yet very bright. You brought in genre fare
Detak (2021), reshaped it into Tarian Lengger Maut
(2021), and were rewarded with success, all things
considered. Can you share a bit about how it all
happened?
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A There’s always a silver lining in every bad situation,
that’s kind of what we’ve gone through with Tarian Lengger
Maut. During 2020 - 2021, not many filmmakers were able
to produce films, or for any reason, many of the films that
were scheduled to be released during the period were re-
leased on OTT platforms. There were not many local films
to be released theatrically during the Eid holiday in 2021, so
there was an opportunity to release a film.

Lucky for us, we were already in conversation with
Detak’s team as it was planned to be released through our
platform, Bioskop Online. As | previewed it, it was clear that
Detak, with its unique horror approach and wonderful local
value, has great potential and it deserved to be experienced
in the cinema. We reshaped it a little bit into Tarian Lengger
Maut and marketed it, and the rest is history.

Q During the second reopening of Indonesian cinemas,
yet again you led the way by releasing Nussa:
The Movie (2021). Did anything change in your
marketing and release strategy, having learned a bit
from the first reopening?

A Everything that we learned since the first pandemic
release in 2020, and also from other countries’ reopenings,
we have taken into the release of Nussa: The Movie. Delta
wave was a devastating moment for all of us in Indonesia,
and the cinema reopening kept being pushed back. During
that time, | realized that if we want the industry to bounce
back with confidence, we, as a filmmaker, need to have the
same level of confidence in our films and our audience. It
was not an easy decision, and even in 2021, there were still
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quite a lot of what-ifs during the reopening plan.

Nussa: The Movie has been in our inventory for quite some
time and is the biggest feature animation project in Indo-
nesia. Even with the release delays during the pandemic
period, we did not hold back on the marketing effort, thus
boosting the confidence that Nussa: The Movie will be
released, moreover, the audience and their families will be
able to enjoy it on the big screen with its full experience as
we intended to.

Q Indonesia fought the pandemic for two long hard
years. As both a director and a producer, how
has this changed both you and your production
company?

A The most noticeable change is definitely in how we
approach safety in the production, and how to cope with a
non-ideal situation in the production, especially when the
government regulation changes, the personnel’s health was
affected, and so on. More than just technical production
aspects, we learned to be more mindful of the talents in-
volved, both the cast and the crew. During the pandemic,
Visinema has tried several formulas in production so that
we're able to do any kind of production in any kind of situa-
tion, thus we're not only able to keep productive but broad-
en the production capacity as well.

Not only the change in the way we do a production
shows production resiliency, but as a company, Visinema
has grown faster during the pandemic period, expanding
vertically and horizontally with Bioskop Online and anima-
tion arms within the specialized Kids & Family division.

Q Visinema has a very interesting and diverse slate
coming up, with noticeable genre flavor. Having
directed horror in the early days of your career, do
you have a plan to do another in the future? And
what kind of horror would it be?

A Our upcoming slate is indeed diverse, | think the best
way to put it in a word our slate is ‘exciting’. As previously
stated, Visinema has grown so much, also in our production
capabilities in producing various genres. We started the year
2022 with an action title, Ben & Jody (2022), and you'll be
able to experience our heist film, horror adventure, super-
natural horror, and many more aside from our expertise in
family drama.

As for me, whilst as a director, | already have a specific
directing signature in all of my work throughout the years,
I'm still looking to push my abilities, learn something new,
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gain new skills, and try to present stories in more enticing
and exciting ways with my direction, may the genre be hor-
ror, action, heist or drama.
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Figures of Top 10 Films in Malaysian Box Office

No. =HEY English Title s Director =27} Country
1 ALO|CM: = gJlo] & Spider-Man: No Way Home = St= Jon WATTS o= USA
2 nAEEtVS. 2 Godezilla vs. Kong OfE fI7t= Adam WINGARD o= USA
3 O|E{dA Eternals 220 Xt Chloe ZHAO o= USA
Venom: Let There Be
4 b2 o] Bl FHLIX| ' oHe| 712 Andy SERKIS e UsA
Carnage
- Shang-Chi and the L d
5 AR|Q}El 2ixo| FA angthrandne Lesend  pael 9z Destin Daniel CRETTON o= USA
of the Ten Rings
6 ZAo: HAE OO|FE The King's Man & &2 Matthew VAUGHN o=, g4z USA, UK
SxiE 7mo| 2Lt St Demon Slayer: Kimetsu no
7 s Yaiba - The Movie: Mugen AEXH| SRR SOTOZAKI Haruo U= Japan
- Train
8 007 = Etel & Cto| No Time To Die 2| ERLE Cary Joji FUKUNAGA 0=, g2 USA, UK
9 OFLHE| Annaatthe Alg} Siva ol India
) AER|YZ|0L,
10 DER Z4ul Mortal Kombat AHO|H BHRo|= Simon MCQUOID e AUS, USA
No. =EY English Title s Director =7} Country
1 Rumah Maduku Berhantu  Rumah Maduku Berhantu or= B}=h BTl A. Razak Mohaideen af|o|AlOF Malaysia
2 Mr. Peyii Mr. Peyii V. Li7tet V. Nagaraj Z2j|o|Ajof Malaysia
3 Prebat Sapu Hail, Driver! Sxtof 2tset Muzzamer Rahman 2taj|o|A|OF Malaysia
4 Salina Salina EONESEEIES Raja Mukhriz 2r|o|AlOF Malaysia
5 Dendam Kesuma Dendam Kesuma H=a| M=z Jefri Jefrizal 2t2§|0| A|OF Malaysia
Et|Al Tfl2ts, @l Thanesh Perrabu .
6 Paramapatham Paramapatham ! ’ ELE PN Malaysia
P P 2t H|3d| % Perrabu Viknesh 2folA/of Vel
7 Tuju Tuju Tuju Tuju HHE L|Xt= Javerd Nizar 2424|0| A|OF Malaysia
8 Budak Kripto Budak Kripto =N Din C.J. I [OJPN[o]3 Malaysia
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2 Genre Gross(MYR) Gross(USD) Production Distribution
. Columbia Pictures, Pascal Pictures, . .
oHM Action 63,479,146 14,481,383 ) Sony Pictures Entertainment
Marvel Studios
M Action 19,539,918 4,457,606 Legendary Entertainment, Warner Bros. Warner Bros. Pictures
M Action 11,168,314 2,547,807 Marvel Studios Walt Disney Studios Motion Pictures
Sony Pictures Entertainment, . .
oM Action 7,975,609 1,819,461 4 - . Sony Pictures Entertainment
Marvel Entertainment, Pascal Pictures
oHM Action 7,907,448 1,803,912  Marvel Studios Walt Disney Studios Motion Pictures
20th Cent Studios, M Films, . . . .
M Action 6,125,819 1,397,472 entury .u 105, Marv Fiims Walt Disney Studios Motion Pictures
Cloudy Productions
OHL|H[O]M  Animation 5,420,207 1,236,502  Aniplex, Shueisha, Ufotable GSC Movies
RLES] Action 5,049,701 1,151,979  MGM, Universal Pictures, Eon Productions Universal Pictures
oM Action 4,708,418 1,074,123  Sun Pictures Antenna Entertainments
New Line Cinema, Atomic Monster
AN Action 3,547,317 809,243 v -Ineinema, Atom Warner Bros.
Production
2 Genre Gross(MYR) Gross(USD) Production Distribution
30o|c| Comedy 319,442 73,024  Multimedia Entertainment GSC Movies
[o|c| Comedy 302,000 69,036  Unison Production POKETPLAY
catat Drama 257,259 58,809 KRISTAL AZMIR TGV Pictures
s Horror 112,552 25,729  Madness Films Madness Films
== Horror 64,787 14,810  Richplus Media Richplus Media
THERX| Fantasy 47,102 10,767  Sai Nanthini Movie World POKETPLAY
3 Horror 16,190 3,701  Madness Films Madness Films
oHM Action 1,753 401 A&S Pictures MIG Beats
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ZE2 0| Z812 EA QI83ICt Oix| 2|& 2|7|ME S37| W=Z0|ct 9| {No Love for the Young»(2021)0|C}. 0| Yst= La|0|A|of WtRE= HI| E2 H|AMAHnon-
narrative) Q&AL Fste &St AMTH0IX FEVLQ| H|fE e 2 CFHIE?R], S¢, TMo| Y=
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OLE Z2|E Zt=0| OFX|2 W3t H HOo| 20214 102, 17t 58M|2| LIO|2 Atatsts| Fol| OtAER
HAEWAM 2742 Zo|Ct SHIE FHZ st= Z0|C| FX[ZQ! (Kampong Pisang Musikal Raya
Istimewa)7t 5&0f| S7H=|0f 18Tk &1ZI0| Hie £2g S]ICE 27t 258 20 A/UKX|¢H 5HX| 26t
I CHE ZH22 09| 0}50| Z5 g 2ot 2022'H AtE ZHE |10t
202114 48, ZEAIRIAHIOKGSC)= LE|D|C|O] AIE{E|QITHE, OFAE R, AlA H O|C|0fQt X|F S}
01 st AMAS E45IAF|7| ISt A|olg WSt 0 CHE QI S{AIEH T #JomSapotLocal(2
SE51A)t &M Q17| AEDL 2045t Crekst T2 o] 2Uai|o]of st 6| Z2|0|ES SIHIMCE
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Malaysian Film Market

Trend in 2021
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The reigning monarch of a former colonial power once called a particular year ‘annus hor-
ribilis” (horrible year), a phrase gleefully picked up by tabloids at the time for it sounded
like a medical crisis.

As Malaysian cinemas were closed for much of 2021 due to a different medical crisis
worldwide, this was indeed an annus horribilis for exhibitors. There were only eight local
movies that had a wide release, and none of them managed to gross even 500,000 MYR.
In contrast, a pre-crisis year would have at least 50 films, with the top film making over
30 million MYR.

All other local films completed in 2020 and 2021 pushed their cinema release date to at
least 2022; or opted to premiere on other platforms such as the TVOD Astro First, which
saw new movies for home audiences practically every week. On that platform, the most
successful title was the theologically inclined horror sequel Penunggang Agama 2 (directed
by Syafig Yusof) which grossed over 2 million MYR. This was however still a far cry from
2020’s Astro First champion, the comedy Mael Totey: The Movie directed by Syahmi Sazli
(which grossed 7 million MYR from a budget of 400,000 MYR).

Particularly poignant was the last few movies directed by prolific Mamat Khalid, who cre-
ated his own trademark universe of laidback comedy tales, which were released on Astro
First before his death in October 2021 at the age of 58. His Kampong Pisang Musikal Raya
Istimewa, a comedy-musical with a festive theme, came out in May and grossed over 1
million MYR. Another script he wanted to direct but didn't manage to was directed by his
son and released posthumously in 2022.

A sign of optimism to kickstart the cinema industry was announced in an April 2021 press
conference by the nation’s largest exhibitor Golden Screen Cinemas (GSC) in partnership
with Multimedia Entertainment, Astro and Six Fun Media. Using the slangy hashtag #Jom-
SapotLokal (Let’s Support Local), this revealed a slate of six Malay-language films using
popular stars and various genres. The biggest of those films is the patriotic actioner Air
Force The Movie directed by Frank See (now slated for August 2022 release); others are
the horror Rasuk (James Lee), family melodrama Biko (Teng Bee), female-led comedy Tiga
Janda Melawan Dunia (Hyrul Anuar), horror Wayang Puaka (Zulkarnain Azhar) and the only
one to be released in 2021 itself, the horror-comedy Rumah Maduku Berhantu by A Razak
Mohaideen. That film was the highest local grosser of 2021 but still didn’t do well and got
terrible reviews - the helmer has directed about 40 films, with several slapstick and horror
hits from the early 2000s, but is seen to be out of touch with today’s sensibilities.

A. Razak Mohaideen is in fact known for being a professor at a local university’s film facul-
ty; it is somewhat apt that his latest film came out in the same month (December) as the
most interesting movie of the year, Hail, Driver! (2020) directed by Muzzamer Rahman
who happens to be a former student of that university. This is only the third Malaysian
film this century to be released in monochrome and is a social-realist drama set among
the working class of Kuala Lumpur.
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Tan Chui Mui's meta genre-fluid Barbarian Invasion (2021) (in which the director plays the
lead role) bypassed conventional cinema distribution by renting cinema halls and selling
tickets directly from online shopping platforms. Co-produced with Hong Kong and has
made its rounds in the international festival circuit, this attracted good buzz among cine-
philes.

An even more limited release (showing only in arts venues) was Ridhwan Saidi’'s No Love
For the Young (2021), a rare example of a non-narrative Malaysian film. The debut feature
by this hip novelist/playwright mixes documentary, performance and fiction in a way rem-
iniscent of films like Japan’s Funeral Parade of Roses (1969) and is unlike any other local
films now.

According to the figures released by Finas (the National Film Development Corporation),
the second highest-grossing local film is Mr. Peyii (V Nagaraj), which is unusual as it’s
in Tamil, normally considered the least popular of the country’s three major languages.
What’s also unusual is that the premise of this horror comedy is fjiangshi’, the Chinese
‘hopping vampire’ legend familiar to Malaysians who grew up watching Hong Kong movies.
An excellent example of unforced multiculturalism and a sign that cinema can still be sur-
prising and not just horrible.

That being said, 2022 leading to 2023 looks set to be much better in terms of quality and
quantity. And among the dozens of films completed or now in post-production is Amanda
Nell Eu’s feminist horror Tiger Stripes, which got the Sitges Pitchbox Award at BIFAN 2019.

Amir MUHAMMAD

Amir MUHAMMAD is the founder of Kuman Pictures, which produces horror and thriller movies in
various languages. Its second film Roh (directed by Emir Ezwan) won Best Film at the Malaysian Film
Festival held in December 2021. He also has a publishing company, Buku Fixi, and makes his own
documentaries and video essays that have no commercial value at all.
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Interview with
Director Muzzamer RAHMAN

Muzzamer RAHMAN

Muzzamer RAHMAN was born in 1988 and graduated in 2013 with a degree from Faculty of Film,
Theater and Animation, MARA University of Technology, Malaysia. He began his career as a writer for
magazines, television and short films. In 2011, he received the Best Director Award in the 8th Malay-
sian Student Film Festival with his debut short film, Rona Maya. In 2012, he was selected to represent
Malaysia in the 1st FLY-ROK PROJECT ASEAN, as well as Asian Film Academy in Busan 2013. He is
also the curator and programmer of film screening events Pesta Filem KITA and Temasya Wayang Bu-
diman. After several TV movies and two feature films, he is currently producing two upcoming films
by debut directors, slated for completion in 2023.

One of the freshest new voices in Malaysian cinema makes a
critical splash with his monochrome movie Prebet Sapu (Hail,
Driver!) (2020) which was the country’s official submission
to the recent Academy Awards for Best International Fea-
ture.

Q  Hail, Driver! is your first film as director but your
second film to be released. Why was there a delay?

workshop in The Philippines. That was my first time attend-
ing a film event overseas. In 2013 | was selected for the
Asian Film Academy in Busan, and that was the first time |
saw that films with unconventional narratives could get an
audience. After that, | made a proposal for a feature film
but it could not get off the ground. Then in 2017, | started
developing Hail, Driver!

Q How did you get the funding for it?

A The movie took a long time to finish due to financial
constraints. We started pre-pro in April 2017 but it pre-
miered in November 2020 at the Jogja-Netpac Asian Film
Festival (JAFF). When it was stuck in post-production and
we needed to shoot extra scenes. | got an offer from Jazzy
Pictures to do the comedy-horror Takut Ke Tak. And be-
cause their film had a better budget, it was completed faster,
in about 5 months, and released commercially in 2020.

Q Tell us about your film education, formal and
otherwise.

A 1 did a creative writing diploma at UiTM Shah Alam uni-
versity, so | learned not only to write scripts but poetry and
prose. | was also involved in film-club activities organized by
a lecturer. That was how | became interested in filmmaking
and made my first short in 2009. | funded it with my schol-
arship money. Then | did a degree in filmmaking at the same
university, majoring in directing. Now | am doing my Master
at the same place, to learn about the creative and cultural
industries.

Q Did going to film festivals around the region help
you in your filmmaking?

A Yes, in 2011 | was sent by Finas (the Malaysian National
Film Development Corporation) to attend the FLY Project
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A In the first stage it was just self-funded, | spent all the
money | had, 10,000 MYR. Two other friends were willing to
invest. So the film was shot for only 60,000 MYR. We had
planned to take a two-week break during the shoot so that
we can edit and see what needed reshoots before resuming.
But we ran out of money during this break and had to wait
another four months to raise enough money. It was only
during the post that we had another private investor, and
Finas came in with a grant to complete it.

Q You shot in black and white. Were you trying to
scare away the audience?

A | like looking at black-and-white photos taken in the
present day. They give me a sense of longing, isolation, de-
tachment - which would be interesting to see in a film. In
terms of narrative also, the ‘color blind’ element is applied
to the fact that the two protagonists are of different races.
It turns out the problems they face are not a racial conflict,
but the economic pressure felt by everyone.

Q Ever since the pandemic, many smaller films have
opted to go straight to TVOD or OTT platforms.
Why were you determined to still have a cinema
release?

A From the time we were planning it in 2017, we knew
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we wanted a cinema release, even if one cinema were to
show it. As Film students, it gave us a sense of pride to be
on the big screen. So when we got the screening date, we
just went for it without having any high expectations. | liked
the idea that the audience would make a commitment to sit
through it instead of being on a platform where people can
easily switch off.

Q How do you see the Malaysian film scene now?

A | am optimistic by nature and | think the scene is inter-
esting and fun. We have some blockbusters with good pro-
duction values by the likes of Astro and Skop Productions,
better-made than the films a decade ago, but we also have
some alternative ones, like those by Tan Chui Mui and Woo
Ming Jin.

Q Now try to be pessimistic. What are the main
problems?

A The main one is market segmentation; when people
only watch films in a certain language (whether Malay, Chi-
nese or Tamil). We have only about 30 million people, so
any further fracturing is damaging. This segmentation in
Malaysian society can only be overcome with political will.
But it’s also up to the audience to seek out good films re-
gardless of language.

Q Would you consider cooperation with other Asian
countries?

A Yes, if there were co-productions that would open
up more possibilities, including sales. To start with, the
next two films | am producing will involve some actors and
technical crew from overseas also. One is about Indonesian
immigrants in Malaysia. And another is about an ethnic Ka-
dazan woman who has to convert to Islam.

Q This seems to be a compulsory final question
in this catalog: Do you have any tips for foreign
productions who want to shoot in Malaysia?

A First of all, find a good local partner or fixer. | think
shooting in Malaysia is quite easy, with tax rebates of 30%
under the Film In Malaysia Initiative (FIMI).
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Figures of Top 10 Films in All India Box Office

No. EY English Title us Director =27} Country
1 Pushpa: The Rise Pushpa: The Rise £30i2 Sukumar olz India
2 OrAE Master ER LA EDN] Lokesh KANAKARAJ ol India
3 ALo|C{oh: &= ¢flo] & Spider-Man: No Way Home = ghx Jon WATTS o|= USA
4 LEIEEA| Sooryavanshi 231 4E| Rohit SHETTY olz India
5 83 83 HEIERS Kabir KHAN ol India
6 Vakeel Saab Vakeel Saab H|&= A2 Venu SRIRAM ol India
7 ofzZict Akhanda HOIItE| A2|% Boyapati SRINU ole India
8 OFL}E]| Annaatthe AlHF Siva ole India

Figures of Top 10 Films in Hindi(Bollywood) Box Office

No. =Y English Title = Director 27t Country
1 ESIEIN| Sooryavanshi 23] 4| Rohit SHETTY ol India
2 83 83 FH|Z Z¢ Kabir KHAN ol India
3 otel: O] mo|d ERA Antim: The Final Truth Obsll4 BE=zf|ntz2 Mahesh ol India

MANJREKAR

4 ' HpE Bell Bottom 2R E E|ot2| Ranjit TIWARI olz India
5 Chandigarh Kare Aashiqui Chandigarh Kare Aashiqui OfH|&l 7}Z&2 Abhishek KAPOOR ol India
6 EFEH Tadap a2t 2AZ|of Milan LUTHRIA ol: India
7 Roohi Roohi St2C|3 HIEt Hardik MEHTA ol India
8 Mumbai Saga Mumbai Saga AHH|O| FEF Sanjay GUPTA ol India
9 ALEOFM|H} X}OFE]| 2 Satyameva Jayate 2 UZF Xt2| Milap ZAVERI ol India

10 EE| O}R2 HHE2| 2 Bunty Aur Babli 2 HFZ V. AF20f Varun V. SHARMA ole India
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Z7X: BoxOfficelndia.com

= Genre Gross(INR) Gross(USD) Production Distribution
. Mythri Movie Makers, Muttamsetty . .
oM Action 2,503,000,000 32,729,428 Media Mythri Movie Makers
AN Action 2,095,500,000 27,400,926  Xavier Britto Seven Screen Studios
Columbia Pictures, P, | Pictures, ) .
ot Action 2,023,400,000 26,458,140 o T D1a FICIUTES, FASCATFICIUNES, oy Pictures India
Marvel Studios
Reliance Entertainment, Dharma
Productions
MM Acti 1,953,000,000 25,537,584 . - Reli Entertai t, PVR Picti
o ction Rohit Shetty Films, Cape of Good eliance Entertainmen ictures
Films
Reliance Entertainment, Phantom
cetop Drama 1,036,850,000 13,330,801  Films, Reliance Entertainment, PVR Pictures
KA Productions, Kabir Khan Films
Action, Sri Venkateswara Creations, . .
oHM, E2tot 1,081,000,000 14,135,242 . ) Sri Venkateswara Creations
Drama Bayview Projects
Action, . . )
WM, E2tot Drama 1,022,000,000 13,363,754  Dwaraka Creations Sri Venkateswara Creations
ol Action, . ;
oHM, TO|C| 1,025,000,000 13,402,982  Sun Pictures Sun Pictures
Comedy
== Genre Gross(INR) Gross(USD) Production Distribution
Reliance Entertainment, Dharma
X Productions, . . X
oM Action 1,953,000,000 25,537,584 - ) Reliance Entertainment, PVR Pictures
Rohit Shetty Films, Cape of Good
Films
Reliance Entertainment, Phantom
==l Drama 1,036,850,000 13,330,801  Films, Reliance Entertainment, PVR Pictures
KA Productions, Kabir Khan Films
AN Action 458,000,000 6,000,958  Salman Khan Films Zee Studios
Pooja Entertainment & Emma
oM Action 390,000,000 5,110,021 ja b Y Pen Marudhar
Entertainment
c2top Drama 336,000,000 4,402,480 T-Series, Guy In The Sky Pictures AA Films
Action, Fox STAR Studios, Nadiadwal .
oM, ZA ction 302,000,000 3956991 ucios, Nadladwala Fox STAR Studios
Romance Grandson Entertainment
_ Comedy, ) . . . .
[o|c], s8] Horror 274,000,000 3,590,117  Maddock Films, Jio Studios Jio Studios
oM Action 206,000,000 2,699,139  T-Series, White Feather Films Zee Studios
oM Action 156,000,000 2,044,008 T-Series, Emmay Entertainment AA Films
30| Comedy 142,000,000 1,860,572  Yash Raj Films Yash Raj Films
ol INDIA
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Figures of Top 10 Films in Mayalam Box Office

No. =gy English Title s Director =27t Country = Genre Gross(INR) Gross(USD) Production Distribution
Crime, . . L . .

1 2E Kurup AZ|LIE 2pHIERE Sreenath Rajendran ol India HE|, A2l Thriller 479,000,000 6,263,442  Wayfarer Films Private Limited Friday Entertainment

2 ofzrzt2 Marakkar m2|OfCt2 Ak Priyadarshan ole India c2top Drama 224,000,000 2,929,042  Aashirvad Clnemas Max Cinemas

- _ Horror, Anto Joseph Film Company, RD X o

3 The Priest The Priest P Joffin Chacko ol India 52, AZE _ 160,000,000 2,092,173 ~osep pany. Sri Balaji Video
Thriller llluminations

4 Jan.E.Man Jan.E.Man NI Chidambaram ole India 3o|c| Comedy 118,500,000 1,549,515 Cheers Entertainments Cheers Entertainments

5 O}XI7ZHEFZE Ajagajantharam E|% mjmtzt Tinu Pappachan ole India oM Action 104,000,000 1,359,912  Silver Bay Studios Central Pictures

Santhosh . ) . )

6 One One AMES H|AQLEA Vishwanath ol India catot Drama 82,000,000 1,072,239  Ichais Productions Anto Joseph Film Company
Crime,

7 Operation Java Operation Java EIZ 224 Tharun Moorthy ol India Hz|, A2l Thrille’r 33,000,000 431,511V Cinemas Sreepriya Combines

Juvis Productions, Tovino Thomas
8 Kala Kala Z3|E V. S. Rohith V.S. olE India oM Action 31,000,000 405,358 X ! Century Release
Productions Adventure Company

Figures of Top 10 Films in Tamil(Kollywood) Box Office

No. ==Y English Title 1= Director =27t Country =z Genre Gross(INR) Gross(USD) Production Distribution
1 OpAE Master ZAA| FILEZFEER] Lokesh KANAKARAJ olz India oM Action 2,095,500,000 27,467,563  Xavier Britto Seven Screen Studios
. . Action, ) .

2 OFL}E| Annaatthe Algt Siva ole India oM Fo|C| Comedy 1,025,000,000 13,402,982  Sun Pictures Sun Pictures
Sivakarthikeyan Production, )

3 =12 Doctor da gaoE Nelson DILIPKUMAR ol India 20| Comedy 816,000,000 10,703,888 R Studiosy KJR Studios

4 ofLrE Maanaadu LIEAg=I Venkat PRABHU ol: India oM Action 578,000,000 7,577,794  V House Productions SSI Productions

5 Karnan Karnan otz2| Adtatx] Mari SELVARAJ ol India M Action 561,500,000 7,365,482 V. Creations Kalaipuli S Thanu

6 Sulthan Sulthan Ht7|of2t= ZH-+ Bakkiyaraj KANNAN ole India cetop Drama 340,000,000 4,460,052 Dream Warrior Pictures Dream Warrior Pictures
Infiniti Film Ventures, Chendur Film

7 3CIY ozwt Kodiyil Oruvan OLHC} 2|2t Ananda KRISHNAN ol India cajo} Drama 94,000,000 1,233,073 Intlerlnlatilonal ures. UM nfinity Film Ventures
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Indian Film Market

Trend in 2021

168

Hindi Cinema

The year 2020 was a rude surprise for the Indian film industry and, basically, for every
industry around the world. When the month of March started that year, nobody knew
that their lives would change drastically after the first half of the month with the attack
of COVID-19 or Coronavirus. This, obviously, resulted in cinema halls shutting down and
re-opening only in November that year when things got better. Apart from Suraj Pe Man-
gal Bhari, no big film released in the year-end and none did well either.

The next year, 2021, was expected to be better. It started off with small theatrical releases
like Ramprasad Ki Tehrvi, Madam Chief Minister, Tuesdays And Fridays, etc. None of the
films left any trace at the box office, leave alone doing well. The lack of promotions, big
names, hype, and the fear of COVID-19 proved to be too much.

But a lot of hopes were raised with the release of Hardik METHA’s Roohi in March. The
horror-comedy, which starred Rajkummar RAO, Janhvi KAPOOR, and Varun SHARMA,
made a respectable amount of almost Rs 28 crore (almost 3.6 million USD) gross, despite
mixed reviews. It wasn’'t a huge amount but was certainly way better than the earlier films
in the year. The film’s performance was enough for the producers across the industry to
regain hopes of theatrical business and this started a flood of release date announce-
ments of upcoming films; mostly the big ones. It started looking like things would be back
to normal. It seemed that Sooryavanshi and 83, two of the most awaited films since 2020,
would finally be released.

In a lot of formula Bollywood movies, the villain returns after the audience is made to be-
lieve that he has died. The same happened with COVID-19. The month of March saw cases
going up and the following month, things became even worse. The second wave of the
virus had arrived and it turned out to be deadlier than the first one. This period saw some
ghastly scenes across India with the virus spreading like fire. The death rates became
higher and the fear of COVID-19 grew manifolds. So, obviously, cinema halls got shut in-
definitely and there was no indication when things would return to normalcy.

This also meant that a lot of films with mainstream actors started releasing directly on
OTT (over the top) platforms. The biggest of them all was the Salman KHAN-starrer Rad-
he: Your Most Wanted Bhai. This was the first instance in the history of Bollywood where
a big superstar took the step to release his film online. Radhe was also released theatrical-
ly in a few states but it hardly constituted a few shows daily and hence the film’s theatri-
cal release was next to nothing.

When a major star releases his film online, it is obvious that films with lesser stars would
do the same. Hence, movies like Shernj Haseen Dilruba, Toofaan, Hungama 2, Mimi, Sher-

shaah, Bhuj: The Pride Of India, Bhoot Police, Thalaivii, etc, also took the OTT route.

But the situation started becoming much better in August as the number of cases started

o] = 21 OfAjof MADE IN ASIA

re

INDIA

declining rapidly. It was also during this period that the vaccination process in India was
in full swing. By the time September arrived, a large number of the Indian population was
fully vaccinated. As expected, there was a gradual re-opening of cinema halls in India from
this period onwards. A lot of states and union territories allowed theatres to re-open with
50% occupancy and strict COVID-19 protocols. It seemed that the theatrical business had
found new hope.

However, Maharashtra, the Indian state that matters the most, refused to re-open the-
atres at that time in order to play safe. The state government didn’t even give any indi-
cation as to when they would do so. So the producers of big movies weren’t willing to
release their films without getting shows in Maharashtra. The state provides the maximum
box office revenue for Bollywood films. Mumbai, the capital of Maharashtra, is the home
of the Hindi film industry.

The wait for theatres to re-open turned out to be tiresome and also a bit frustrating for
the cinema owners and the general public. Some films like Chehre and Bell Bottom went
ahead with the release as they couldn’t wait for theatres to re-open in Maharashtra. These
films didn’t succeed (Bell Bottom was later re-released). After a lot of media and public
outcry, the cinema halls in Maharashtra finally re-opened from 1 October onwards. Bhavai
became the first Bollywood film to release post re-opening of theatres in Maharashtra.
The film proved to be a washout because of no big stars and literally zero promotions and
visibility.

But all eyes were fixed on the festival of Diwali when Rohit Shetty’s cop drama from his
cop universe Sooryavanshi was all set to arrive. The film, which starred Akshay KUMAR
and Katrina KAIF in lead roles, was earlier supposed to release in March 2020, days before
the first wave of the pandemic hit India. It was a brave decision by the producers to re-
lease the film at a time when there was uncertainty as no big film had been released after
the pandemic stuck India in March 2020. The risk turned out to be more than fruitful as
Sooryavanshi became a runaway hit from the first day itself. The 18 months wait for the
makers turned out to be worth and the theatrical business for Bollywood was back!

Sooryavanshi was about a group of terrorists planning a series of bomb blasts in Mumbai
and how the senior cop Sooryavanshi(Akshay KUMAR) stops them. The film also had ap-
pearances of characters from Rohit SHETTY’s earlier cop films Singham (2011) and Simmba
(2018), played by Ajay DEVGN and Ranveer SINGH respectively.

The following weeks saw the release of big films like Bunty Aur Babli 2, Satyameva Jayate 2,
Antim: The Final Truth, Tadap, and Chandigarh Kare Aashiqui. Antim: The Final Truth and
Tadap attracted some audience but the rest of the films failed. But this was more because
their content didn’t appeal rather than the fear of COVID-19.

The end of December was all set for the release of Kabir KHAN’s ‘83. This film too was
in the waiting since April 2020. Just like Sooryavanshi, it was also produced by Reliance
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Entertainment. Starring Ranveer SINGH, Deepika PADUKONE, and a host of other actors,
the film told the story of India winning the 1983 cricket World Cup. Although ‘83 received
glowing reviews, its content appealed more in the urban centres and not much in the
semi-urban areas of the country. The film scored more than Rs 123 crore (15 million USD)
gross at the Indian box office but it couldn’t be called a success because of its high bud-
get. But as a good amount of the audience did turn out to watch ‘83, it reaffirmed the
belief that nothing can stop the audience from coming to the theatres now.

Sometimes at the end of December and start of January 2022, the third COVID-19 wave
arrived but it turned out to be much milder than the previous two waves. After a brief
halt, big films started releasing from the next month onwards.

On the whole, 2021 was a mixed bag for Bollywood but certainly much better than 2020.

Malayalam Cinema

Malayalam cinema produced 167 films in 2021, including several critically acclaimed films
such as Joji, The Great Indian Kitchen, and Nayaattu, but the theatre owners in the state
are acutely displeased.

“None of the films other than Kurup, Priest, and Jaaneman did good business in theatres,”
said M.C. Bobby, the general secretary of Kerala Cine Exhibitors’ Association. The cinema
halls in the state remained shut for over six months owing to the pandemic restrictions
imposed by the state. Several small-town cinema halls in the state closed down during
the year, owing to bad business. “We do not get any assistance from the government. The
critically-acclaimed films do not bring footfalls to cinemas,” said M.C. Bobby who insists
that only comedy and action entertainers with the mass appeal will revive the theatre
sector.

The movie production houses do not share the exhibitor's woes. In the last two years, Ma-
layalam cinema unshackled itself from the theatre-dependent traditional revenue model
and moved to a hybrid form, thanks to the coming of OTT platforms. Two high-profile
films, Mohanlal’'s Drishyam 2 (2021) and Tovino THOMAS' Minnal Murali (2021) went for a
direct OTT release, bagging whopping sums from Amazon Prime and Netflix respectively.
Drishyam 2’s business success helped the production company, Aashirwad Cinemas, over-
come the challenges posed by the delay in the release of its prime project, Marakkar: Lion
of the Arabian Sea, an epic period drama. Finally, when Marakkar: Lion of the Arabian Sea
was released in theatres in December, after multiple postponements, speculations, and
high-level negotiations, it was widely panned by the critics and general audience alike.

Mammootty’s The Priest, a horror thriller directed by debutante Joffin CHACKO, does not

meet the standards of a mass entertainer. But it brought back the footfalls to the theatres
in January. In April, the second wave of the pandemic led to the closing of cinemas in the
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state. Six months later, in November, Kurup, an adaptation of a murder that happened in
Kerala in 1984, starring Dulquer SALMAAN, Mammootty’s son, scored big at the box office.
The film received mixed reviews from critics, but its glossy texture and hip music appealed
to the younger male audience in the state.

Jaan E Man, a comedy-drama directed by debutante Chidambaram, did not have any
A-listers in its cast. The film, centred on a birthday party and a funeral, became a surprise
winner at the box office as it struck a chord with all sections of the audience. #Home,
directed by Rojin THOMAS, a comedy about the generational divide, and Thinkalazhcha
Nishchayam, a slice-of-life comedy set in Kasaragod, both direct digital releases, became
popular among movie audiences throughout the country, thanks to their universally-relat-
able themes.

The film that defined Malayalam cinema in 2021 was The Great Indian Kitchen, starring
Nimisha SAJAYAN and directed by Jeo BABY, a hard-hitting film on a newly married wom-
an fighting patriarchy inside the middle-class household of her husband. The film, which
was released on a lesser-known new OTT platform Nee Stream, was initially rejected by
multiple major OTT platforms for its theme and lack of a high-profile cast. Within the first
few days of its release, the film garnered nationwide attention, thanks to social media and
word of mouth, forcing Amazon Prime Video to buy it two months later. Now the film is
being remade in Hindi and Tamil languages.

Fahadh FAASIL and Prithviraj SUKUMARAN, two top stars in the industry, had three OTT
releases each last year. Joji, directed by Dileesh POTHAN and starring Fahadh FAASIL, a
Macbeth-inspired tragedy that premiered on Amazon Prime Video, received rave reviews
from viewers across the globe. Malik, directed by Mahesh NARAYANAN, an ambitious
period drama that had been waiting for a theatrical release for several months, was even-
tually sold to Amazon Prime Video at the last minute as the production company could
no longer bear the financial pressure. Fahadh FAASIL’s /rul, and Prithviraj SUKUMARAN’s
Kuruthi and Cold Case, all mystery thrillers, received mixed to negative reviews from the
viewers and critics.

Tamil Cinema

In 2021, the Tamil film industry produced 186 films, a healthy combination of theatrical
and direct-to-digital platform releases. The year began on a rousing note, with the suc-
cess of Master, a mass entertainer starring superstar Vijay CHANDRASEKHAR and Vijay
SETHUPATHY, and directed by Lokesh KANAGARAJ. A government rule in view of the
pandemic had capped the cinema hall occupancy at 50 percent. However, Master man-
aged to collect over Rs 200 crore (25 million USD) in the domestic market, all thanks to an
overwhelming wide release -in over 1000 movie halls across the state. The film came out
on January 13, just in time for Pongal, the state’s harvest festival. Master brought back to
the cinema halls the audience who had gotten used to watching movies on OTT platforms.
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The success of Master was crucial for the film industry that had been caught in the pan-
demic lull. However, other big-budget mass entertainers released in the year were not as
lucky. Karthi’s Sulthan, a formulaic action drama that arrived in theatres on April 2, bene-
fitted from the ease in the Covid regulations in the state. But stiff competition from Leg-
endary Pictures’ tentpole Godzilla Vs Kong (2021), the coming of the second wave of the
pandemic in mid-April, and the subsequent closing down of theatres on April 26 cut short
the film’s run.

Silambarasan RAJENDAR'’s Easwaran, directed by Suseendran, and Enemy, starring Vishal
and Arya, impressed neither the critics nor the general audience. In the last fortnight of
the year, the Tamil cinema had to make way for big-budget dubbed films like Pushpa: The
Rise, Allu ARJUN’s Telugu language mass-masala entertainer, distributed in the state by
Lyka Productions, and the Hollywood superhero film Spider-Man: No Way Home.

The biggest disappointment was delivered by Rajnikanth, Tamil cinema’s seniormost
superstar whose Annaatthe, his return to the family drama genre after a long time, was
outrightly rejected by the critics and the audience. The viewers slammed the tacky film-
making and old-fashioned, sentimental storytelling. Directed by Siva and produced and
distributed by Kalanithi MARAN'’s Sun Pictures, Annaatthe was the big Diwali release in
Tamil and the first big-budget film to hit the screens post the reopening of theatres after
the second wave lockdown. On the debacle of big-budget projects, trade analyst and se-
nior journalist Sreedhar PILLAI says, “The Tamil film industry is too dependent on the su-
perstar and the formula. The year proved that content was the king. The biggest hits were
films that dared to narrate unusual stories.”

Dhanush’s Karnan, directed by Mari SELVARA who made the highly acclaimed Pariyerum
Perumal (2018), was not merely a star vehicle but a powerful anti-caste drama centred
on a remote village’s uprising against oppression. The film not only met the box-office
expectations and became the top grosser in the industry but also garnered rave reviews
globally when it was released on Amazon Prime Video. Sivakarthikeyan’s Doctor, directed
by Nelson DILIPKUMAR and co-produced by the star himself, was an unusual comedy
centred on a reticent doctor who sets out to save adolescent girls from human traffickers.
The film collected over Rs 100 crores in the domestic market, becoming the biggest hit
in Sivakarthikeyan’s career. Silambarasan RAJENDAR’s second film of the year, Maanadu,
directed by Venkat PRABHU, was a high-concept entertainer that, beneath the cover of
comedy and thrills, discussed the persecution of minority communities in India. The film,
centred on a Muslim hero, a rarity in Tamil cinema, became a blockbuster.

The OTT space was dynamic, with several social issue-based films garnering acclaim from
the local and non-Tamil audiences. Two of the most popular Tamil films of the year, Pa.
Ranjith’s Sarpatta Parambarai and Jai Bhim, produced by and starring superstar Suriya,
were powerful anti-caste dramas that smartly used the elements of commercial cinema.
They premiered on Amazon Prime Video during the second wave lockdown. Yogi BABU’s
Mandela and Leena MANIMEKALALI's highly acclaimed indie film Maadathy: An Unfairy Tale
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(2019), reached a wider audience through digital platforms. Nayanthara’s Netrikkann and
Aishwarya RAJESH’s Bhoomika, both mystery thrillers, were noted for the lead perfor-
mances but the films received mixed reviews.

Keyur SETA (Hindi)

Keyur SETA is a film journalist with close to 15 years of experience. After completing his graduation in
Arts, he completed his post-graduation in Journalism and Mass Communication. He has been covering
Hindi cinema extensively for the last 12 years and Marathi cinema since seven years. He specializes in
contributing breaking news, interviews of film personalities and feature articles on new and old films.
He is currently working with Cinestaan.com for the last six years as a Principal Correspondent. In the
past, he has worked with brands like Zee Entertainment, The Times Of India and Radio City. In his
free time, he concentrates on his personal blog where he writes on a wide range of topics.

Aswathy GOPALAKRISHNAN (Malayalam&Tamil)

Aswathy GOPALAKRISHNAN is a film critic, journalist and film curator from Kochi, India. For the last
seven years, she has been writing about cinema and culture, with a focus on South Indian cinema, for
Silverscreen India, a web magazine based in Chennai. In 2017, she was selected to the coveted Young
Film Critics programme of the International Film Festival Of Rotterdam (IFFR). In 2019, 2020 and
2022, she worked with MAMI Mumbai Film Festival as a member of their Indian film selection com-
mittee.
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Hindi Cinema: Interview with
Producer Shibasish SARKAR

Shibasish SARKAR

Shibasish SARKAR, India’s leading media and entertainment professional, is the Chairman & CEO of
the SPAC - International Media Acquisition Corp (NASDAQ: IMAQ).

With over 28 years of experience across the media and entertainment industry, Shibasish has been
involved with more than 500 films in his career as a distributor, producer & studio head. Addition-
ally, Shibasish has helmed teams that produced more than 90 TV shows, and over 10 OTT series.
Shibasish was previously the Group CEO of Reliance Entertainment, one of India’s leading production
houses and a subsidiary of the Reliance Group, before becoming Chairman and CEO of IMAQ.

After being shut for a long time, cinema halls finally re-
opened in October in Maharashtra, the biggest hub for Bol-
lywood in India. The first film to release after the resump-
tion was Rohit Shetty’s cop action film Sooryavanshi. There
was a lot of uncertainty since it was the first film to hit the
theatres after a long time. But the film passed the test with
flying colours from day one itself. By earning 2.36 billion INR
gross, it became the highest money-minter of 2021. The
success of this film gave confidence to other movies to opt
for theatrical release.

But the makers had to go through a tough COVID-19 phase,
both financially and mentally for around 18 months. Shiba-
sish Sarkar is one such person who stood by the film during
its ups and downs as the CEO of the film’s production
house, Reliance Entertainment. Sarkar has been involved in
over 500 films as a producer, distributor and studio head
in a career spanning 28 years. Sooryavanshi was one of the
last few projects he worked on as the CEO of Reliance En-
tertainment, where he spent over 14 years. He is currently
the Chairman and CEO of International Media Acquisition
Corp.

Q Sooryavanshi was the biggest hit of last year. What
do you think worked for the film?

A  There were multiple reasons. Sooryavanshi, as you
know, was originally supposed to release in March 2020.
But then the lockdown happened and we were holding the
movie for 18 odd months. Sooryavanshi is a part of a suc-
cessful franchise; the fourth film in the franchise. So public
expectation was built up.

Secondly, the film was made by one of the most suc-
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cessful directors in Bollywood, Rohit SHETTY. He has always
given the biggest box office numbers in last 8-10 years.
But these are the ways in which the audience perceives a
film pre-release. From the audience perspective, when the
marketing campaign starts, they look at your first trailer and
decide whether they want to see the film.

These are the things you build up for the audience to
come on day one. But after the first day, a movie is success-
ful only on how good it is. If the film is good, it will hold.
If it isn’t, it will crash, as we have seen so many times. So |
think the one reason why the film was successful is because
it was well made. There are elements like having three big
stars from Bollywood industry (Akshay KUMAR, Ajay DEVGN
and Rohit SHETTY) but at the end of the day it has to be a
good film.

Q Were you expecting Sooryavanshi to be a runaway
hit considering it was the first film to release after
theatres reopened, the 50% occupancy rule in
cinema halls and the general fear of COVID-19?

A No. Frankly speaking, it was beyond expectations; the
kind of business it did. Not commenting about the quality of
the film. When audiences are at home for such a long period
of time, you just can’t make an estimation on whether they
would come to the cinema halls even if the film is good.
Since we had seen the film so many times over the last two
years, we had conviction on the storyline.

The only issue concerning us was how the audience’s
behaviour in the post-COVID scenario would be. That’s why
there was a certain amount of question mark in our minds.
But once the day one happened, we knew that the audienc-
es were back and there was no hesitation.
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Q How does it feel to know that Sooryavanshi became
the film that gave confidence for other films to
release thereafter?

A After such a long period of lockdown, if you want to
get the audience back, you need a big film. You can’t do
that with a small film. The previous big film (Tamil movie
Master) was released in January 2021. So somewhere the
country’s audiences opened up to come to the cinema halls
with Sooryavanshi. That’s also an additional responsibility
in some manner. It also gives a lot of satisfaction that the
audiences are back to the halls with your film.

Q As we all know, the film had to wait for one-and-a-
half years of an uncertain phase. How challenging
was this period for the whole team?

A Both financially and emotionally it was extremely
challenging. No hide and seek about that. The film was sup-
posed to release in the third week of March. And then the
lockdown happened about 10 days before the release. So
you have spent all your money already. Then you are hold-
ing the film with no certainty on when the cinemas would
open up and whether the audiences are going to come back.
Having said so, all stakeholders - Reliance, Rohit SHETTY
and Akshay KUMAR - were clear in the minds that this film
is a big screen experience.

Q None of you ever thought of releasing the film
directly on OTT? A lot of commercial films were
taking that route back then

A This is a huge investment film. And we were holding
the film for around 18 months. Yes, in this period several
OTT platforms approached us to see if it can be released
there. As you said, several films have gone directly to OTT.
There is nothing wrong in it. If you feel the audience won't
get compromised by seeing it on a small screen, that’s abso-
lutely fine.

But, as | mentioned earlier, Sooryavanshi was always
made for a large screen with three Bollywood heroes in it.
So all of us at every point of time always thought whether
we can hold it for some more time; another three or six
months. The first year was very uncertain because we didn’t
even know what exactly this issue was and how it got re-
solved. But we always held onto the same decision.

Q How has it been teaming up with Rohit SHETTY
both over the years?

A Personally | have done six films with him, Singham
(2011), Singham Returns (2014), Golmaal Again (2017),
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Simmba (2018), Sooryavanshi (2021) and the recent one
Cirkus, which will be released at some point of time. It has
been a great experience. Rohit and Reliance have had a
long-term partnership. It always helps if a producer and
director work for a long period of time. | understand what
his expectations are from us as producers and how we cater
to the requirements of the creator. At the end of the day, as
a director or creator, he gets the absolute freedom and all-
hand satisfaction.

Q Sooryavanshi was Rohit SHETTY’s fourth movie in
the cop universe after Singham, Shingham Returns
and Simmba. Who thought about the idea of coming
up with a unique cop universe?

A Hindi Singham wasn’t the first cop film in the franchise
for us. We did the Tamil Singam (2010) also. Reliance was
the producer of that film starring Suriya. That was remade
into Hindi by Rohit as Singham. | will give the entire credit
to Rohit for thinking that this can become a franchise. While
he always kept us in the loop, all credit to him for this. He
thought how this can be made into a franchise and then he
brought the characters of Simmba and Sooryavanshi.

Q The industry went through a tough time due to the
pandemic. But things have opened up recently and
films too are doing well at the box office. Can we
say that film business is back on its feet like before?

A From the point of view of the exhibition sector, the
business is definitely back. The audiences are back to the
cinema hall. We are in a post-pandemic situation and we are
mapping and trying to see what the situation is. As you said,
the industry opened up with Sooryavanshi in November,
then for one month it stopped and then it opened up. But
if I look at the trend in the last 6-7 months, the audience is
visiting the cinema halls for big spectacle films and are out
rightly rejecting anything for which you will not feel com-
promised to see on OTT.

For example, just after Sooryavanshi, four or five films
like Tadap, Satyameva Jayate 2, Chandigarh Kare Aasiqui,
Antim, etc, released but none of them worked to that level.
But when Spider-Man: No Way Home and Pushpa released,
it did massive business. Of course our other film ‘83, didn’t
do as well as per the expectations because we got directly
hit into the COVID-19 third wave.

Again when things opened up in February 2022, Bad-
haai Do got rejected outright. It was a very well-made film
with Rajkummar RAO and Bhumi PEDNEKAR but not a lot of
audience came to the halls. You can’t have Rajkummar RAO
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Malayalam Cinema: Interview with

Producer Sophia PAUL

and Bhumi film with 15 million INR opening. But in recent
times, we have seen RRR, Gangubai Kathiawadi, The Kashmir
Files and KGF Chapter 2 do well. So the big and spectacular
films, irrespective of the language, are doing fantastic.

So you can’t question the audience as they are coming
back to the cinema halls. It's just that the small and medi-
um-budget films are not getting the audience. For example,
RRR did well but the next week nobody came for Attack
starring John ABRAHAM. So we need to understand for
what kind of films the audiences are coming to the halls and
for what kind of films they aren't.
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Sophia PAUL

Sophia PAUL founded Weekend Blockbusters, a production company, in 2014. Her first project, Ban-
galore Days (2014), a multi-starrer Malayalam comedy-drama, became a blockbuster and was instru-
mental in popularising the new Malayalam cinema among non-Malayali audiences. Paul has produced
five movies under her banner, and her latest, Minnal Murali, a big-budget superhero film, the first of
its kind in Malayalam cinema, was released on Netflix in December 2021. The film was widely appreci-
ated in India and entered the global top ten list of the streaming giant.

Q What made you choose to produce Minnal Murali, a
big-budget superhero film?

A |took up the project because it was unique. A local su-
perhero who wears a mundu has never happened in Malay-
alam cinema before. Such a film could appeal to a young au-
dience. My kids and their friends are superhero movie fans.
| had worked with the writer before, so | had faith in the
team. Honestly, in the initial stage of pre-production, | had
not expected it to be as big a film as it is now. In the script
development phase, | sensed the scale growing. | was aware
of the risks involved, but | wanted to take up the challenge.

Q The film was in production for almost 24 months.
How did you overcome the challenges posed by the
COVID-19 pandemic?

A We had finished the first schedule smoothly, and then,

out of the blue, the COVID-19 brought us to our knees. It

was rather stressful. We had erected a giant set in Kalady.

When the lockdown was imposed in the state, we had to

abandon it. Then, a clash with the right-wing happened, and

the set was demolished - There were frequent roadblocks
and postponements. But gradually, we came to terms with
the situation. It was not just us, but the whole world was in
limbo. Finally, the climactic sequence was shot a year later,
in 2021.

Q Why did you decide to release the film on an OTT
platform?

A We could not afford to release the film when the
state had capped cinema hall occupancy at 50 percent. To
retrieve the money we had invested in the project, 100
percent occupancy in theatres and a general atmosphere of
fearlessness about the virus infection was necessary. When
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Netflix entered with a great offer, | grabbed it. We sent the
exhibitors association a letter. They were aware of the situ-
ation, so they did not protest. The worldwide digital release
helped the film in a huge way. The film reached an incred-
ibly large number of viewers in a single day. Netflix organ-
ised a special physical screening in Mumbai and promoted
the film massively. The film also entered the streaming plat-
form’s Global Top Ten list, a rare achievement for an Indian
film.

Q Movie marketing in Indian cinema went through an
overhaul during the pandemic years. What is your
take on it?

A Before the coming of digital platforms, the production
company had to allocate a large sum of money for movie
promotions. We spent hugely on posters and hoardings.
Now, the OTT partner of the film shares the cost. Instead
of posters and physical media, we have teasers and trailers.
Ahead of the release of Minnal Murali, Netflix and MAMI
Mumbai Film Festival organised a virtual event where Pri-
yanka Chopra JONAS interviewed Tovino THOMAS and Basil
JOSEPH. They roped in Bollywood filmmaker Vasan BALA to
direct the promotional videos. These are radical changes in
the field of movie marketing.

Q What are the tough challenges for the Malayalam
film industry now?

A The world has changed so much in the last two years.
The audience, nowadays, has a limited attention span. They
are familiar with different kinds of films from various parts
of the world. The film industry has to keep up with this
evolved audience. The distribution pattern has also changed.
The audience prefers to watch a particular type of film on
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Tamil Cinema: Interview with
Producer Sivakarthikeyan

the big screen and certain other films in the comforts of
their houses. Movies cannot run in cinemas for over three
weeks now. Last year, several woman-centric films came
out in India, and many more are in production. Small films
like Home became a huge success. These changes happened
only after the coming of OTT platforms.
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Sivakarthikeyan

Sivakarthikeyan is an actor, producer and lyricist in Tamil cinema. He started out as a television host
and made his debut in feature films in 2012. Now one of the top stars in the film industry, he has a
number of commercially successful movies under his belt. In 2018, he launched a production house,
Sivakarthikeyan Productions, with Kanaa, a sport-drama headlined by Aishwarya Rajesh. His fourth
film as a producer, Doctor, a comedy-drama in which he also played the lead role, was one of the
third highest grosser films in Tamil cinema in 2021. He has won the Tamil Nadu state award and South
Indian International Movie Awards (SIIMA) multiple times.

Q Why attracted you to Doctor?

A | had decided not to produce films where | star as a
hero. But when | heard the concept and read the draft of
the screenplay of Doctor, | was impressed and wanted to
produce it as an experiment. My character, a reticent doctor,
hardly smiles in the film. | have just a few lines to speak. But
it was a risk worth taking. Nelson, the director, and music
composer Aniruddh Ravichander are my close friends. |
had liked Nelson’s use of comedy in Kolamaavu Kokila. | am
co-producing another film of mine, Don, with Lyka Produc-
tions.

Q What made Doctor a blockbuster?

A Aniruddh’s music, modern and local at the same time,
was a big draw. The film has a quirky, novel narrative. A
girl has been abducted, a search is on. The film makes the
viewers laugh and care for the characters at once. Nelson
handled the humour very well. After two long years of the
pandemic, the general public was desperate for good com-
edies. Doctor was such a film that encouraged people to
laugh even in stressful situations.

Q What are the risks and merits when an actor
produces his film?

A | produced Doctor on a first-copy-basis with KJR Stu-
dios. So the risk was minimal. However, the pressure was
high. | had to strive to find a balance between my ambi-
tions as an actor and the controls | must lay as a producer.
Besides that, as an actor-producer, there are a number of
fundamental things to which | pay special attention. | en-
sure that the cast and crew on my set feel safe, be treated
equally, have access to nutritious food, and have the space
to express any grievances.
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Q How is Tamil cinema bouncing back from the
pandemic-lull?

A  The last two years were strenuous. Several artists,
technicians and their families were affected. Movie shoot-
ings were delayed or cancelled, especially during the second
wave. Films that were ready for a theatrical release, had to
wait in the queue. Now, things are better. The audiences
have started coming to theatres in large numbers. They
want the big-screen experience, which is reassuring. In the
two years, we have had the time to study the OTT phenom-
enon. Producers now know what content will work on an
OTT platform and what should go to theatres.

Q Tamil movies now face stiff competition from mass
masala entertainers like Pushpa, RRR and KGF
franchise from other south Indian film industries.

A | believe the regional divide is disappearing. Big films
from every language are getting wide releases. The audience
recognises stars from other film industries. Now, we are in a
place where we can assemble stars from multiple industries,
and make mass entertainers. The success of these dubbed
films will only help the local industry. Tamil cinema has, in
the past, produced several classic films of that scale. When
Sivaji The Boss (2007) came out, newspapers across India
had written about it. Enthiran (2010), | would say, was the
first real pan-Indian film.

Q Many mainstream film production companies in
Tamil Nadu now extend support to indie filmmakers.

A We all are always looking for fresh ideas and formal
experiments. When | produced Kanaa in 2018, the OTT
platforms were yet to become popular. | wanted the movie
to run well in theatres so that more films like Kanaa, wom-
en-centric, would find producers. We need to monetise
these small, experimental films the right way.
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Figures of Top 10 Films in Singapore Box Office
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ZX : Singapore Film Commission

Country == Genre Gross(SGD) Gross(USD) Production Distribution
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Singapore Film Market

Trend in 2021

188

Singapore box office climbed 61.4% in 2021 to 80.14 million SGD as Spider Man: No Way
Home (2021) topped all films to become the highest grosser in the second year of the
pandemic.

Superhero adventure Spider Man: No Way Home, the sequel to Marvel's Spider-Man:
Homecoming (2017) and Spider-Man: Far from Home (2019), took 13.3 million SGD at the
box office in just two weeks following its December 16 release. The film has also unseated
2015’s Avengers: Age Of Ultron to become the fourth highest grossing film of all time in
Singapore.

Led by Spider Man: No Way Home, 2021 marked the grand return of Hollywood block-
busters in full force after their theatrical rollout was mostly pushed back in the year be-
fore due to the disruptions caused by the pandemic. Marvel’'s superhero films reigned,
accounting for four of the top 10 films: Spider Man: No Way Home in top place, Shang-Chi
And The Legend of The Ten Rings (second place), Eternals (fourth place) and Black Widow
(eight place).

The rest of the top 10 were mostly derived from popular franchises, including Godzilla
VS Kong in third place, James Bond’s No Time To Die (fifth place), Fast & Furious 9 (sixth
place) and Venom: Let There Be Carnage (seventh place). Rounding out the chart were
epic sci-fi Dune and Disney animation Raya And The Last Dragon.

Singapore and Asian films were no match for their Hollywood counterparts as none of
them could crack the top 10. The most successful Singapore film was The Diam Diam Era 2,
a 1980s comedy drama directed by the city-state’s most popular filmmaker Jack NEO as
part of the Long Long Time Ago series.

The Diam Diam Era 2, which earned 1.72 million SGD, was also the top Asian film, ahead
of Raging Fire (878,285 SGD), the last film by the late Hong Kong director Benny CHAN
and starring Donnie YEN and Nicholas TSE, Detective Chinatown 3 (979,586 SGD) and Hi,
Mom (858,618 SGD), both were Chinese New Year hits from mainland China.

Bangjong PISANTHANAKUN'’s Thai horror The Medium (2021), a co-production with South
Korea, scared up 788,089 SGD to become the highest grossing M18 Asian title, while Gid-
den KO’s Taiwanese fantasy romance Till We Meet Again (2021), starring Kai KO, Gingle
WANG and Vivian SUNG, took 516,497 SGD.

Only four Singapore films were released in the cinemas: The Diam Diam Era 2, horror Late
Night Ride, documentary Andre And His Olive Tree and thriller Precious Is The Night.

Cinemas were allowed to operate throughout 2021, but in reduced capacity due to social

distancing measures, which were adjusted multiple times in response to the prevailing
COVID situation. (Full seating capacity was returned only on 26 April 2022.)
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The total number of visits to cinemas in Singapore was approximately 7.63 million based
on an average ticket price of 10.50 SGD. There were 271 cinema screens with a total seat-
ing capacity of 39,569.

While the 2021 box office made a significant improvement from the year earlier, jumping
from 49.64 million SGD to 80.14 million SGD, it was still well below the pre-pandemic lev-
el at 175.4 million SGD in 2019.

** A series of Japanese anime films distributed by Odex were excluded from the 2021 box
office figures provided by the Singapore Film Commission such as Demon Slayer: Kimetsu
no Yaiba the Movie - Mugen Train, Doraemon 2: Stand By Me, and Detective Conan: The
Scarlet Bullet among others.

Silvia WONG

Silvia WONG is a veteran journalist. She is currently a foreign correspondent for the UK trade publica-
tion Screen International and its website Screendaily.com. She has also moved behind the camera as
a film producer, screenwriter and festival consultant.
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Interview with
Director TAN Bee Thiam

TAN Bee Thiam

and Demons.

Tan is a founder of 13 Little Pictures, an independent film collective based in Singapore. He has co-di-
rected Fundamentally Happy, while his recent producer credits include Revenge Of The Pontianak

Tiong Bahru Social Club (2020) is the solo directorial debut
of Singapore-based filmmaker TAN Bee Thiam, who is also
the film’s co-writer and co-editor. The satirical comedy
focuses on the journey of a young man as he moves into a
community run by a pilot project using data to create the
happiest neighborhood in the world.

Since its world premiere in Busan in 2020, the film has
screened in about 30 film festivals around the world, win-
ning several awards such as best film at the Newcomers
section of the Asian Film Festival in Rome and the Roger &
Julie Corman award for intrepid filmmaking at Fargo Fantas-
tic Film Festival in Valleycon, US.

Q If the location is a character, how did you establish
Tiong Bahru from the film title not just as a place,
but also a character that enhances your story?

A Tiong Bahru and another key location Pearl Bank are
both locations with a lot of character and histories. Tiong
Bahru is a pre-war public housing experiment for communal
living that Vogue magazine named as one of the world’s
hippest neighborhoods. Pearl Bank was an iconic post-inde-
pendence high-rise, high-density private development that
was demolished in a recent collective sale.

To extend the architecture motifs of the locations,
you'll find the set design of interior spaces mirroring the
exterior spaces. By contrasting these two locations, | try
to bring out the importance of communities and how we
are what we fight and stand for. If a community can come
together to care for a stray cat in its neighborhood, it is a
community that will take care of one another.
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Q Humor is always the hardest thing to translate.
Bearing in mind that it’s for a diverse audience
beyond Singapore, how did you convey humor in
your film?

A | imagine | am making a film for a child and think of
what makes a child chuckle when they watch cartoons. So
the offbeat and absurdist humor in Tiong Bahru Social Club
is primarily conveyed through a mix of physical and visual
comedy that even a child can find funny and laugh, but may
not fully understand why it can be also a little dark if you
know the context. And that is okay! A film is a metaverse in
which there can be layers of meaning for different audienc-
es to discover.

Q The film came out in late 2020 during the first year
of the pandemic when most festivals were moved
online or canceled. How did it affect your festival
and distribution strategy?

A Indeed, there were a lot of uncertainties with last min-
ute change of plans when there were unforeseen surges in
COVID cases. We knew how difficult it was for festivals to
organize themselves to be presented physically and safely
but we were also hoping that the premiere would be seen
by audiences on the big screen after the team has worked
on this for five years.

When Busan, Taipei Golden Horse and Singapore In-
ternational Film Festival (SGIFF) invited the film at the same
time, with SGIFF also selecting it as the opening film and in
its main competition, we thought this was a good window
to premiere the film in three festivals within a month. Our
distributor Golden Village then proposed a theatrical re-
lease in Singapore shortly after to catch the buzz during the
December holidays. And it ran in the cinemas for almost six
months. We were lucky!
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Q Despite the pandemic, the film has traveled
around the world. Did you manage to attend any
of the screenings in-person to connect with your

gets a release in the Czech Republic.

Q The film was picked by US film critic Jonathan

audiences?

A Except for SGIFF, | did not manage to attend any of
the overseas screenings in-person [until earlier this year].
| would always offer to make an introduction video for
festivals which would leave it on Instagram for audiences
to connect with me. For audience who wrote to me, our
conversations could go quite in depth. | also enjoy reading
what people post on their blogs and Letterboxd and | would
respond to them, as much as | can.

Even when the film was released theatrically in Sin-
gapore, we could not have live Q&A for public screenings
because of social distancing measures. We would organize
online and livestream Q&A on Zoom and then post them on
our Linktree for the audiences to watch. For audience mem-
bers who enjoyed the film enough to buy the merchandise, |
would organize small group gatherings for me to pass them
the merchandise and we would sit down to discuss the film,
sometimes for hours.

Tiong Bahru Social Club was only my first feature film
and | am eager to learn from my first audiences. It's a differ-
ent way to connect and engage but it was still meaningful
for mel

Q How different was the audience reception in
different countries?

A Most of the post-screening Q&A were pre-recorded as
live Q&A especially across different regions were difficult to
coordinate and many things could go wrong. | believe it was
only Busan with its efficient and experienced system that
managed to do so!

| am thankful that there are different kinds of film fes-
tivals (international, Asian, sci-fi, fantastical, horror, design
and architecture) that connected Tiong Bahru Social Club to
the audiences they have nurtured over the years. Through
my interactions with those who have written to me, | think
a film can be many things to different people and that’s
what makes cinema so beautiful.

It was only recently in March that | managed to meet
my first overseas audience for the first time in Prague at the
Future Gate Sci-fi Film Festival. It was the opening film and
it traveled to three other cities in the Czech Republic. | was
surprised by how well received the film was but then again,
this was also the city that nurtured and nourished literary
giants like Kafka. One audience member even came to me
after the Q&A and advised me how to market the film if it
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Rosenbaum for his 10 best films of 2021 for UK’s
Sight and Sound magazine. How did that happen?

A When Tiong Bahru Social Club had its joint North
American premiere at the Fantasia Film Festival [in Montre-
al, Canada] and New York Asian Film Festival, with online
screenings geolocked to its territory, | wrote to some of my
Facebook friends based in US to share with them. Jonathan
graciously replied and watched the film! | have been reading
his works since university and they have shaped the way |
think about cinema. | am grateful for Jonathan who has al-
ways been a champion of lesser known works that deserve
a push.
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